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it’s your

world.
we help you thrive in it.

The Auto Care Association protects and advances the interests of businesses
providing aftermarket products and services for all classes of motor vehicles.

The Auto Care Association
can help you with:
› global business development
› market intelligence
› advocacy
› technology
› AAPEX trade show
› events and networking

For more information, visit www.autocare.org.
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About the U.S. Commercial Service
What Can the U.S. Commercial Service Do for You?
The U.S. Commercial Service is the trade promotion arm of the U.S. Department of Commerce’s International Trade
Administration. Through its network of trade experts and policy professionals in 78 markets, and all 50 states, the U.S.
Commercial Service assists U.S. firms in selling their “Made in the USA” products around the world, advises them on
how to use trade deals to their advantage, and helps them overcome obstacles and barriers to international expansion.

How we can help your business:
Our trade specialists work to address issues and trade opportunities to ensure you have the information you need
to grow your business.

Market Intelligence

Business Matchmaking

• Customized reports analyzing your market

• Meetings with pre-screened, vetted potential overseas

potential, alongside your foreign competitors

partners

• Briefing materials on export financing, laws, and

• Introductions for your product or service to prospective

cultural issues

buyers at trade events worldwide

• Background checks on potential buyers and

• Meetings with international industry and government

distributors

decision makers in your target market(s)

Trade Counseling

Commercial Diplomacy

• Guidance on developing effective market entry and

• Direct assistance to overcome trade obstacles in

sales strategies

international markets

• Export documentation requirements and import

• Government-to-government engagement to

regulations of foreign markets

protect your company’s interests

• Background on U.S. government export controls,

• Advocacy support from the U.S. government for

compliance, and trade financing options

your foreign government procurement bids
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Introduction
As Director of the Global Auto & Smart Mobility Team, I’d like to welcome you to our 2018 Edition of the Automotive Resource
Guide: A Reference for U.S. Exporters. The Auto & Smart Mobility Team of the U.S. Commercial Service is dedicated to enhancing
the global competitiveness of the U.S. automotive industry, expanding market access for our more than 14,000 clients across all
sectors of the industry, as well as ensuring our core mission is met: increasing the exports of small and medium-sized enterprises.
Our dedicated team is comprised of more than 200 automotive trade specialists both in the U.S. and overseas at more than 70
U.S. Embassies and Consulates. The bottom line is this: the automotive industry is essential to the U.S. economy. It is one of
our nation’s largest employers, with automobiles and suppliers representing the largest manufacturing industry in the country.
Overall, this industry directly supports more than 7 million U.S. jobs and is the largest manufactured goods export sector in the
country, totaling $154.08 billion annually.
You don’t have to look too far to see that 22 foreign markets are interested in purchasing your products today! If you are not
already working with your local U.S. Commercial Service Automotive Trade Specialist, click on this link to find your nearest office
where an international trade specialist is ready to work with you! (www.export.gov/usoffices). Our Automotive Trade Specialists
will work with you and your company to develop market entry strategies, while recognizing country specific barriers, and help
connect you to our global industry experts. After reading through your markets of interest, our trade specialists can coordinate
a free conference call with our overseas colleagues to hone-in and promote your product’s unique offering.
I strongly believe this resource guide will exceed your expectations. For more than 30 years, we have assisted U.S. businesses
with their visions of global expansion and we look forward to providing you the same, exceptional service. Connect with us
through our list of upcoming trade events, trade missions, buyer programs, and conferences at www.export.gov/industry/auto.
There, you can also sign up for event alerts through our newsletter read by more than 35,000 dynamic contacts within the
industry, review our many tailored trade missions, sign up for educational webinars, as well as follow us on Twitter or connect
with us on LinkedIn. Each of these mediums are meant to provide you and your business the latest information from the U.S.
Government and our strategic partners on this ever-evolving industry.
If you’re already a client working with the U.S. Commercial Service, we thank you for the opportunity to serve your exporting and
international trade needs. If you’re seeing this guide for the first time, we hope you consider our Auto & Smart Mobility Team
for your international expansion needs.
All the best,
Michael Rosales
Director - Global Auto & Smart Mobility Team

Michael Rosales

Director - Global Auto & Smart Mobility Team
U.S. Commercial Service
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MARKET BRIEFS
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Argentina
Capital:
Population:
GDP:
Currency:
Language:

Buenos Aires
43,590,368 (est. 2016)
USD 584.71 billion		
Peso (ARS)
Spanish

Summary
Argentina is one of the top three auto manufacturers for Latin America along with Mexico and Brazil. It was the world’s
28th largest vehicle producer in 2016 according to the International Organization of Motor Vehicles Manufacturers.
Motor vehicles and car parts make up 13.91% of imported goods in Argentina and are considered to be number 2 in the
top 10 imported goods in the country.
U.S. exporters interested in the Argentine automotive market will find it to be a somewhat challenging market to penetrate.
The bilateral auto agreement between Argentina and Brazil establishes preferential market access treatment for both
countries to protect the MERCOSUR automobile industry. In addition, Argentina also has a bilateral auto agreement with
Mexico. The Argentine government separately sets annual quotas for official distributors of foreign cars and auto dealers,
as well as for other firms and individuals. Foreign auto manufacturers (including U.S. firms) established in MERCOSUR
countries receive national treatment. However, the luxury car market has opened in the past year due to the lifting of
import restrictions, causing a significant increase in luxury car sales. In addition, the motorcycle market also provides a
good opportunity for U.S. exporters since there is no bilateral agreement regarding motorcycles. The U.S. currently has
the position of being the second biggest motorcycle exporter to Argentina at 6.2% market share.
Vehicles entering Argentina currently have an import duty tax of 35%, which significantly raises the price of the car. Exports
of car parts have become less difficult with the elimination of many import restrictions. In 2015, Argentina imported
$2.84 billion in car parts, ($92.8 million of which was from the U.S., which makes up 3.3% of all vehicle parts imports in
Argentina). In 2016, a total number of 466,209 vehicles were imported into Argentina, about a 45% increase from 2015.
Argentina does not allow used vehicles to be imported to the country.
According to the Argentine Republic Automotive Dealers Association (ACARA), there are approximately 14.3 million
vehicles in Argentina. In 2016, 709,858 new vehicles and 1,492,786 used vehicles were sold. The top 5 vehicles sold were
Fiat Palio, Volkswagen Gol, Renault Clio Mio, Toyota Etios, and Chevrolet Classic. The top light vehicles sold were Toyota
Hilux, Ford Ranger, and Volkswagen Amarok. The top trucks sold were Iveco 170E, Mercedes Benz Accelo 815, and Ford
Cargo 1723. In 2016, 81.7% of cars sold run on gasoline, meanwhile 18.3% run on diesel.

U.S. Export Data - Argentina
2012

2013

2014

2015

2016

Total New Passenger Vehicles/
Light Truck Exports

$107,308,929

$121,653,269

$14,175,813

$13,835,790

$57,036,946

Total Units

4,351

4,650

886

540

1848

Total Medium/ Heavy Duty
Vehicles Exports

$3,865,787

$2,072,294

$4,083,550

$761,318

$543,027

Total Units

70

104

122

12

21

Total Used Vehicles Exports

$4,600

$9,000

$343,323

$3,134

$310,400

Total Units

314

289

85

167

80

Total Auto Parts Exports

$126,832,538

$185,170,297

$240,319,414

$238,367,268

$286,976,357
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Top 10 U.S. Auto Parts Exports to Argentina
1.
2.
3.
4.
5.
6.
7.
8.
9.
10.

Parts and Accessories for Vehicle Overall
Engine Spark Plugs
Gear Boxes
Parts and Accessories for Drive Axles
Parts and Accessories for Vehicle Body
Oil/Fuel Filters for Internal Combustion Engine
Compressors, Refrigeration, and Air Conditioning systems for Motor Vehicles
Insulated Wiring Sets for Vehicles
New Radial Tires
Intake Air Filters for Internal Combustion Engines

Market Entry
Exporting goods to Argentina can be challenging due to the various processes that Argentine importers must complete
to import goods into the country. These requirements apply to goods from all countries, not only the U.S. For more
information about the Argentine government regulations that U.S. companies should be aware of as they access the
Argentine market, please visit http://bit.ly/2qYBQIY

Barriers
Historically, restrictions regarding imported automobiles have been in place for many years, and generally, used
automobiles, parts, or components cannot be imported into Argentina. Argentina and its MERCOSUR partners established
a Common External Tariff (CET) on goods originating in non-member countries. Some categories of goods, such as
automobiles, have a CET of up to 35%. To learn more about the Argentine government regulations that U.S. Companies
should be aware of, please visit: http://bit.ly/2qYqEMh

Current Market Trends
As seen in the data, the change in administration in Argentina has led to dramatic changes in the market. Early on, the new
Government of Argentina worked to unify the currency, eliminate capital controls, and reduce many import restrictions.
As a result, many companies operating in Argentina are finding it easier to do business with the United States. From 2015
to 2016, there was a 242% increase in the numbers of new passenger vehicles and light truck exports from the United
States to Argentina. This is due, in large part, to the removal of import restrictions in 2016, which allowed dealerships to
restock on imported vehicles, and consumers and businesses finally satisfying their demand for the imported models.
Auto parts exports from the United States to Argentina also saw a 20% increase from 2015 to 2016.
Local industry analysts project double digit growth in car sales in 2018 spurred by more sustainable market fundamentals.
BMI Research forecasts that passenger car sales in Argentina will expand 18.1% in 2017 to around 600,000 units as the
market attracts more investment and broad economic reforms are implemented in the country. Regarding luxury car
sales, the market’s driving force in 2016, analysts forecast that there will be even stronger growth in 2017 due to the
repatriation of offshore assets through the Government of Argentina’s recent tax amnesty program.

Main Competitors
Nine major auto manufacturers are present in Argentina:
• Chevrolet
• Fiat
• Ford

• Honda
• Mercedes-Benz
• PSA Peugeot-Citroen

• Renault
• Toyota
• Volkswagen

All of them have home offices in other countries such as Germany, Italy, France, Japan, and the United States. Currently,
nine Original Equipment Manufacturers (OEMs) are active in Argentina, mostly producing automobiles and trucks of
European design.

Used Automotive Products Summary
The Government of Argentina places strict restrictions on imports of used products, including used vehicles, to facilitate
the market entry of new machines or equipment.
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Remanufactured Automotive Products Summary
In general, Argentina prohibits imports of used auto parts. However, there is an exception to this prohibition.
Certain used parts may be imported if they have been rebuilt by the original manufacturer (or the supplier
which produced the part). They may also be overhauled in Argentina, with a previous authorization by the
National Institute of Industrial Technology (INTI). Prices for remanufactured parts in the local market are the
same as for new parts, and these products are not differentiated from the original when sold to the end-user
other than labeling requirements. Packaging must bear a label stating that product inside is remanufactured,
to ensure that there is no intention to mislead or defraud the consumer. In addition, vehicles in the Argentine fleet
are predominantly on the metric system. For this reason, exports of U.S.-origin equipment to the local auto parts
remanufacturing industry should be designed for both metric and U.S. equivalent measures.

Specialty Equipment Product Summary
In Argentina, it is common to see some esthetically customized vehicles, especially when it comes to headlights, ailerons,
and paint colors. In Argentina, ailerons are often installed to give the perception of speed and sporty performance, when
they are just enhancing the esthetics of the car. Neon lights are also becoming more common, along with chrome color
coating for the vehicle’s body. Other tuning accessories worth mentioning are spoilers, digital clocks, seat materials,
alarms, and audio equipment. The market for tuning accessories and personalization is relatively small but prominent
enough to seen on streets daily.

Trade Events
Salón de Automóvil (Buenos Aires Motor Show)
June 10-20, 2017 • Buenos Aires, Argentina
http://www.elsalondelautomovil.com.ar/
The biggest car show in Argentina features over 130 exhibitors and 250 cars on the floor. With over 500,000 visitors, it
has been ranked among the Top Ten car exhibitions worldwide.
automechanika
November 7-10, 2018 • Buenos Aires, Argentina
http://automechanika.ar.messefrankfurt.com/buenosaires/es/visitantes/bienvenidos.html
One of the biggest automotive industry events in South America, automechanika presents a broad range of products and
services related to bodywork, parts and components; electronics and systems; accessories for vehicles and personalization;
repair and maintenance; repair shop and dealer’s management; and vehicle wash and care. This event also provides a
general overview of the overall market, exhibiting the latest trends worldwide.

Local Resources/Contacts
Argentine Republic Automotive Dealers Association • http://www.acara.org.ar/
Association of Automotive Manufacturers • http://www.adefa.org.ar/

U.S. Commercial Service Contact Information
Name:
Position:
Email:
Phone:

Marcela Carello
Commercial Specialist
Marcela.Carello@trade.gov
+(54-11) 5777-4765
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Rating Definitions
1
2
3
4

Little to no probability of success for U.S. exporters
More challenges than opportunities
More opportunities than challenges
Very high probability of success for U.S. exporters

Category

Score

Services: Logistics & Transportation

2

Services: Engineering & Consulting

1

Services: Maintenance & Repair

1

Original Equipment: Tools & Testing Equipment

1

Aftermarket: Testing Equipment

1

Aftermarket Mobile Electronics & Technology

2

Aftermarket Parts & Components

2

Aftermarket Chemicals & Lubricants

2

Aftermarket Accessories & custom products

3

Remanufactured parts

0

Hybrid Vehicle Components

1

Specialty Vehicles

1

Motor Cycles

3

Buses

2

Trucks

2

Passenger Vehicles

1
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Australia
Capital:
Population:
GDP:
Currency:
Language:

Canberra
24.2 million		
US$1.66 trillion
Australian dollar
English

Summary
Over the past five years, the value of imports of new U.S.-made passenger vehicles/light trucks into Australia has increased
from US$1,081,054,868 to US$1,299,044,842 in 2016. By volume this represents an increase from 34,903 units in 2012 to
45,332 units in 2016. It is predicted that this will continue to rise in the next few years given the demise of the local auto
manufacturing market.
Imports of medium/heavy duty truck imports have fallen from 3,733 units in 2012 (value of US$348,065,614) to 657 units
(US$68,688,881). This decrease in major part is due to the slowdown of the local resource/mining sector.
The market for used vehicles has also fallen over the last few years down from 4,125 units (US$72,661,249) to 2,143 units
(US$42,628,887) in 2016. In this category, the majority of used vehicles imported are 60/70’s performance vehicles for
restoration.
In 2016 imports of U.S. automotive aftermarket parts into Australia were valued at US$1,047,147,820. The top 10 products
by value and HS category were:
Year

HS Part

Value US$

2016

870899--Parts And Accessories Of Motor Vehicles, Nesoi

112,184,123

2016

840999--Spark-Ignition Reciprocating Int Com Pistn Eng Pts

109,158,919

2016

840820--Compression-Igntn Int Combustion Piston Engine Etc

68,457,709

2016

840991--Spark-Ignition Int Combustion Piston Eng Pts Nesoi

63,055,204

2016

870840--Gear Boxes For Motor Vehicles

55,944,475

2016

401120--New Pneumatic Tires Of Rubber, For Buses Or Trucks

55,470,213

2016

870829--Pts & Access Of Bodies Of Motor Vehicles, Nesoi

52,531,323

2016

401693--Gasket, Washers & Other Seals, Of Vulcanized Rub

51,507,621

2016

851150--Internal Combustion Engine Generators, Nesoi

45,192,070

2016

401110--New Pneumatic Tires Of Rubber, For Motor Cars

43,049,156

Australia’s auto market is mature, with modest growth expected going forward. In 2016 1,178,133 new passenger cars,
SUVs and commercial vehicles were sold in the local market. New vehicles need to be sold in right hand drive format.
Australia is the seventh largest destination for U.S. auto parts exports. The market has relatively few barriers for U.S.
companies. Since auto production in Australia is winding down over the next couple of years, future U.S. parts exports
will be destined for aftermarket use exclusively.
2016 sales saw a continuation of the trend for consumers to prefer purchasing light commercial vehicles and pick-ups.
2016 was the first year that the Toyota Hilux topped the national vehicle sales charts over a 12-month period with 42,104
units sold. The second highest SUV sales went to the Ford Ranger with 36,934 units sold. SUVs now account for 37.4
percent of the market – up from 35.4 percent in 2015. Light commercial vehicles held 18.5 percent – up from 17.2 percent
in 2015. The major vehicle manufacturers by market share are: Toyota (17.8 percent market share), Mazda (10 percent),
Hyundai (8.6 percent), GM Holden (8 percent), Ford (6.9 percent) and Mitsubishi (6.2 percent). Australia is one of most
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open automobile markets in the world, with almost 70 brands and 400 different models being offered for sale. Apart from
the Toyota Hilux, popular vehicles include: the Toyota Corolla (40,330 sold in 2016), Mazda3 (36,107 sold in 2016), and
Hyundai i30 (37,772 sold in 2016).

Market Entry
Typically U.S. manufacturers sell to the local market through importers or wholesalers that in turn service the retail market,
as well as service and repair shops. This model has traditionally worked well as the local partners also provide marketing,
pre sales, and warranty support. However, Australians are also avid users of the internet to see if they can find the same
product cheaper. As such, nowadays, we note the rise of consumers buying grey imports online. These items are typically
sold by an American based wholesaler or the manufacturer itself, thereby bypassing the local distribution partner.

Barriers
Currently, there are relatively few barriers to exporting automotive products to Australia. If products can be classified as
automotive items of minimum 51 percent U.S. content, there are no customs tariffs under the U.S.-Australia Free Trade
Agreement. Documentation stating the rules of origin should accompany the shipment of goods. A goods and service tax
(GST) is levied at a rate of 10 percent on the landed value of the goods.

Current Market Trends
U.S. manufacturers have a good reputation in Australia for making high-quality, well-engineered auto aftermarket
and specialty products. The best segments for U.S. manufacturers in the local market include supplying aftermarket
performance parts, off-road and light truck accessories, repair tools and consumables.
The performance market can be divided up into a number of sub sectors. Firstly supplying performance parts for new
vehicles. These vehicles include the Ford Mustang, Jeep Cherokee, Chrysler 300C, a number of European cars imported
into Australia including Audi, Porsche, Jaguar, and Mercedes; as well as Japanese models from Toyota, Honda, and Mazda.
There is also a large performance market supplying parts for Australian manufactured performance vehicles from Ford
and GMH including the Commodore, and the Falcon. The third part of the performance market is supplying parts to the
very healthy local motorsport market which includes drag racing, circuit racing, off road racing and powerboat racing.
Possibly the most promising sector is the off-road market. With its vast tracks of outback and a large unfolding market
as witnessed by the numbers of Hilux/Rangers sold in the local market, local consumers are keen to customize their light
trucks. Popular accessories include upgraded suspension components, bull bars, roof racks, carrying racks, upgraded
lighting, rims, bed liners, and shock absorbers. Popular brands in the local market include Toyota Hilux, Ford Ranger,
Mitsubishi Triton, Holden Colorado, Toyota Prado, Nissan Navara, Jeep Grand Cherokee, Isuzu D-Max, Mazda BT-50, and
Toyota Land Cruiser 200 Series. VW is also making solid inroads with the Amarok.

Current Demand
At the end of 2017 Ford, GM and Toyota will close their manufacturing facilities in Australian. All cars for the local market
will then be imported. U.S.-designed and manufactured vehicles will fill many of the segment gaps left by the shutdown
of the local manufacturing industry. The Ford Mustang is already imported – with over 6,000 arriving in Australia last year,
and it is anticipated that GM and Chrysler will shortly release right hand versions of their performance brands to cater
for local demand. Ford, GM, Ram, and Toyota trucks are not currently sold in right hand versions into Australia. There is,
however, a small but passionate local industry converting these U.S. made trucks to right hand drive.

Main Competitors
U.S. auto parts exports to Australia have grown from approximately $1 billion in 2010 to almost $1.1 billion in 2016. In
2015, the United States and China were virtually tied in being Australia’s top source of imports of auto parts, each with
19 percent of the import market. Japan was the third largest supplier, comprising 11 percent of the imports, followed by
Thailand, Germany and Korea.

Used Automotive Products Summary
There is a vibrant local market for used automotive parts led by local auto wreckers. The wreckers typically specialize on
a particular segment: Japanese vehicles, light trucks, European vehicles, locally manufactured vehicles etc.

Reman Automotive Products Summary
The importation of remanufactured, rebuilt or used vehicle parts is permitted into Australia. All parts, new or
remanufactured are treated the same by Australian customs and are subject to GST.

Heavy Duty Products Summary
Australia is a key market for U.S. made heavy duty machinery and equipment. In 2012, nearly half a billion dollars of
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equipment was imported into Australia, mostly destined for the mining industry. This market, however, is
highly cyclical as demonstrated by the fact that in 2016, only US$68 million worth of equipment was imported,
and more broadly, reflects the downturn in the resources sector. Key resources areas in Australia include
Western Australia, New South Wales, and Queensland.

Specialty Equipment Product Summary
Vehicle compliance is handled by the Australian state in which the vehicle is to be registered. Compliance can
sometimes be more onerous than experienced in the U.S. Cars that are modified from manufacturers’ specifications will
require an engineer’s report, and in many cases, being street legal in one state does not automatically make the vehicle
legal for registration in another. At the federal level, Australian Design Rules (ADRs) are the guiding principles in terms of
Australian design specifications for new vehicle standards.

Trade Events
Australian Automotive Aftermarket Association Expo
April 2019, Melbourne
http://www.aftermarketexpo.com.au
AAAA Expo is the major automotive aftermarket trade show on the Australian calendar. It is held biannually.

Local Resources/Contacts
Australian Automotive Aftermarket Association • http://www.aaaa.com.au
Australian Customs Service • http://www.customs.gov.au
Department of Infrastructure and Transport • http://www.infrastructure.gov.au/
Federal Chamber of Automotive Industries • http://www.fcai.com.au
Federation of Automotive Parts Manufacturers • http://www.fapm.com.au

U.S. Commercial Service Contact Information
Name:
Position:
Email:
Phone:

Duncan Archibald		
Commercial Specialist
Duncan.archibald@trade.gov
61 (0)412 260 865
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Brazil
Capital:
Population:
GDP:
Currency:
Language:

Brasilia
200 Million
US$ 1.8 Trillion in 2016
Real
Portuguese

Summary
The poor performance of the Brazilian economy in the past four years has significantly impacted Brazil’s automotive
sector. Domestic sales of new automobiles (cars, light trucks, trucks and buses) were 2,050,000 units in 2016, a drop of
46% compared to 2012 when sales reached the record level of 3,800,000. At the end of 2016, automobile manufacturers
(OEMS) in Brazil employed 104,412 people, 9% less than the 114,336 in 2015 and 25% less than the 135,343 in 2013. In
2016, domestic sales of buses were 18,705 units compared to 49,369 units sold in 2011, whereas sales of trucks of 60,482
units represented only 27% sales in the record year of 2011.
For 2017, ANFAVEA (Brazil’s Association of Automobile Makers) expects a 4% increase in the automobile sales in Brazil.
According to ANFAVEA, Brazil’s imports of automobiles ín 2016 were US$ 4.4 billion, 37.5% lower than in 2015 and 60%
less than the import figures in 2014. Imports from the USA in 2016 were estimated at US$ 132 million, whereas imports
of automotive parts were at US$ 1.7 billion.

Market Entry
The major automobile brands are present in the market through local production or exclusive commercial representatives,
most of which are members of the Brazilian Association of Imported Automobiles (ABEIVA, http://www.abeiva.com.br/).
In 2016, the OEMs established in Brazil were responsible for about 10% of the supply of imported vehicles, which they
ship from their plants abroad to complement their product lines. Most of their imports were from Argentina and Mexico,
with whom Brazil has automotive trade agreements. The ABEIVA members (Kia Motors, Jaguar, JAC, Ferrari, BMW, Byd,
Chery, Lifan, Geely, Volvo, Suzuki, Rolls Royce, Porsche, Mini, Maserati, Land Rover and Lamborghini), imported 35,852
models, about 1.9% of the total market.
As of January 2012, vehicles produced and imported in Brazil are required to comply with the emission standards
established by PROCONVE’s L6 (for automobiles) and P-7 (heavy vehicles), which corresponds to the Euro V standards. In
addition, they also need to obtain the License for Use of Motor Vehicle Configuration (LCVM).
Brazilian regulations aim at safety issues such as the mandatory ABS equipment, airbags and performance of crash-tests.
Such tests must take place in internationally accredited laboratories or labs monitored by Brazil’s Transit Department
(DENATRAN) / National Metrology Institute (INMETRO). INMETRO also imposes mandatory certification on a wide range
of aftermarket parts, including safety glasses, tires, horns, tires, bumpers, engine components and lamps.

Current Market Trends
In October 2012, the Brazilian Government issued a program known as Inovar Auto (Decree 7819), designed to support
the automotive industry’s technology development, innovation, safety, environmental protection, energy efficiency and
quality improvement. In order to benefit from tax reduction incentives offered by Inovar Auto, OEMs needed to invest in
research and development -- in Brazil -- and to achieve production of more economical, lower priced and safer vehicles.
The Inovar Auto program, which will end in December 2017, benefitted both the OEMs that have manufacturing plants in
country as well as international OEMs whose new production plant projects were approved by the government.
According to ANFAVEA the program resulted in important technology updates, both in R&D / Engineering and Product
/ Processes, which allowed for energy savings. Investments in the period were R$ 85 billion (US$ 27.4 billion), of which
R$ 15 billion (US$ 4.8 billion) were directed to R&D. The number of automobile plants in Brazil increased from 57 to 67
in the period and the production capacity expanded to 5 million automobiles per year. Some of the benefits enabled by
the Inovar Auto include engine downsizing (three cylinders), turbo, direct injection, green tires, aluminum blocks and fuel
(ethanol) developments. Investments in precision measuring and test equipment and the increased use of light materials
enabled the industry to reach the emission reduction target of 18.84% of CO2/Km.
The fourth industrial revolution (industry 4.0) is the future for manufacturing all over the world, with significant impact
in the automobile industry. Anfavea envisions that it will allow that the clients’ orders go directly to the automobile
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plants and to the automotive parts suppliers, enabling increased industry competitiveness, manufacturing
autonomy and self- management.
Market experts have outlined the following trends in the industry:
•
•
•
•
•
•

Shared mobility (change in the purchase patterns of automobiles);
Alternative fuels (increased use of natural gas, ethanol and bio-diesel);
On line sales (digital sales channels, home delivery, etc.);
New materials (lighter components and parts reduce fuel consumption);
Internet of things (technologies such as V2V and V2X, will allow for substantial increase in automobile safety);
Autonomous driving automobiles.

Electric vehicles are still in initial stages in Brazil. There are a number of organizations doing research projects, as well as
technical committees working on norms and regulations to create the infrastructure for the future industry in the country.
In the last four years, there were a few imported Toyota /Leaf electric models in the streets of Sao Paulo and Rio de
Janeiro, running as taxis, but imports of electric vehicles are marginal. Estimates of the Brazilian Association of Electric
Vehicles are that by 2020 the number of electric and hybrid automobiles in Brazil will be 30,000 to 40,000 units.
Tesla is represented in Brazil by a local company called Elektra. As of November 2016, four models had been sold in Brazil
within the price range of R$ 720,000 to R$ 780,000 (US$ 232,000 to US$ 252,000).

Barriers
Despite the fact that there are no Brazilian automakers and the sector consists of foreign-owned companies, the industry’s
objectives are to turn Brazil into an automobile technology development country. In order to achieve this goal, throughout
the years, the Brazilian Government has implemented a number of programs to stimulate automobile production in the
country and measures to reduce imports. A recent example of this policy was the Inovar Auto program that imposed a 30
point plus in the Tax over Industrial Products (IPI) on vehicle imports. In 2011, one year before the program, the market
share of imported automobiles in total sales was of 23.6%, this percentage dropped to 10%. The program will phase out
on December 31, 2017.
The taxes applicable on imports of automobiles in Brazil are as follows: Import Tax (II): 35%; Tax Over Industrial Products
(IPI): 55%; State Tax: (18%); Social Taxes (PIS/PASEP + Cofins): 11.6%.

Used and Remanufactured Automotive Parts
Used
Imports of used cars and automotive parts are not allowed in Brazil. However, imports of antique cars, which are those 30+
years of age, for cultural and collection purposes, are authorized. The legislation on the subject is Rule 235 of December
7, 2006 (Portaria 235).
Imports of antique cars are also subject to the environmental license issued by the Brazilian Environmental Institute (IBAMA).

Remanufactured
The Brazilian government imposes a series of restrictions on the importation of used equipment and importation of
used parts and accessories. Regulation 370 (Portaria) of the Brazilian Ministry of Industry, Commerce and International
Trade dated November 28, 1994 establishes the rules and regulations for importing remanufactured or used parts for
machinery, automotive parts, airplane parts, etc.
According to the regulation, imports of remanufactured parts are only be authorized if the remanufacturing is performed
by the original part producer. Imported remanufactured parts must have the same guarantee as new parts and the
importer is required to present a statement prepared by the appropriate Brazilian industrial association stating that
these parts are not made in Brazil. The import license, commercial invoice and packaging must indicate that the product
is remanufactured. The manufacturer must also provide the prices of new products, identical to the imported ones.
Since remanufactured/rebuilt parts in Brazil are considered to be used parts, imported remanufactured and used parts
are treated equally. According to industry experts, engine remanufacturing is well developed in Brazil, however the
remanufacturing activity faces competition from the large number of non-qualified labor performing the services, whose
sales reach billions of Dollars. Conaren is the National Council of Engine Refurbishers.

Main Competitors

22 U.S. Commercial Service

Increased taxes on imported vehicles and the Inovar Auto Program incentives attracted substantial investments to Brazil.
The Japanese companies Honda, Toyota and Nissan and the Korean Hyundai managed to increase their market shares
in Brazil. According to Roland Berger Consulting firm, these companies are strong in the compact SUV segment, where
there is room to grow.
In 2015 and 2016, Toyota invested about US$ 22 million in the modernization of its plant in Sao Paulo and the first
research center in Latin America, with laboratory and design center.
With investments of US$ 300 million, Honda completed the construction of its second automobile plant in Brazil in the
city of Itirapina, Sao Paulo in 2015. However, because of the economic recession, the plant will only initiate production
when the market recovers.
In April 2014, Nissan inaugurated an industrial compound in Resende, Rio de Janeiro. Total investments were of US$ 840 million.
Hyundai announced investments of US$ 155 million in Brazil, of which US$ 130 million in the existing plant in Piracicaba,
Sao Paulo and US$ 25 million in the construction of a new research center to develop engines for the Brazilian market.
The Chinese companies JAC, Chery and Geely had applied for the Inovar Auto Program, but because of the market
changes, gave up on the projects.
There are currently 31 manufacturers of automobiles, trucks and buses and 616 automotive parts manufacturers in Brazil.
•
•
•

Automobile Manufacturers (Audi, BMW, CAOA, Fiat Jeep, Ford, General Motors, Honda, Mitsubishi, Suzuki, Hyundai,
Jaguar & Land Rover, Mahindra, Mercedes-Benz, Nissan, Peugeot Citroen, Renault, Toyota and Volkswagen);
Truck Manufacturers (Agrale, CAOA, DAF, Ford, International, Iveco, Man, Mercedes-Benz, Scanai, Volvo);
Buses (Agrale, Iveco, MAN, Mercedes Benz, Scania and Volvo).

Current Demand
According to Coluna Alta Roda of carros.uol.com.br, in a difficult year such as 2016, when domestic sales of automobiles
dropped by about 20% compared to 2015, sales of compact SUVs increased by 7%, of which the mid-size pick-up segment
grew by 21%. Sales of hatches and sedans (1,128,309 units), represent 59% of the total market; sales of SUVs accounted
for 14% of the market, whereas sales of station wagons, minivans and crossovers represented 10%.
Data2mkt a consulting company in Brazil estimated sales revenues of the automobile makers in Brazil in 2016 http://
quatrorodas.abril.com.br/noticias/as-marcas-e-modelos-que-rendem-os-maiores-faturamentos-no-brasil/ as follows:

Leading OEMs in sales value in 2016
Brand

Sales US$ Billions

Rank

Sales in Units

Average Price US$

% change 2016/2015

Chevrolet

5.61

1

344,459

16,300

-9.4

Fiat

4.68

2

304,900

15,352

-23.5

Toyota

4.52

3

180,300

25,125

-0.2

Ford

3.35

4

178,600

18,802

1.6

VW

3.29

5

228,400

14,495

-44.0

Hyundai

3.25

6

197,800

16,594

-12.7

Average Price US$

% change 2016/2015

Source: Cata2mkt – Quatro Rodas

Most profitable models sold in Brazil in 2016
Brand

Sales US$ Billions

Rank

Sales in Units

Onix

2.00

1

153,400

13,210

21.5

HB20

1.75

2

121,600

14,477

6.7

Corolla

1.58

3

64,700

24,553

-6.7

HR-V

1.51

4

55,800

27,390

10.9

Renegade

1.42

5

51,600

27,803

30.4

Hilux

1.26

6

34,000

37,343

2.5

Source: Cata2mkt – Quatro Rodas
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Heavy Duty Products Summary
In 2016, domestic sales of trucks of 60,482 units represented only 27% sales in the record year of 2011, and a
drop of 30% compared to 2015. The truck industry is relatively optimistic about the market in 2017 and expect
that a record production of grains (215 million M.T.), will result in higher demand for trucks.

Specialty Equipment Product Summary
Contran (The National Transit Council) does not allow for exposed engines, butterfly doors and hydraulic suspensions.
Automotive tinted glass films have to allow for transmission of at least 75% of the light.
There are no restrictions to esthetic mechanical tuning, with addition of lights, sporting coolers, colored air filters, and
chrome engine covers. Nevertheless, turbo compressor is not permitted. For a bolder design, tuning firms install scoops,
which help cool the engines. Tuning the outside of the car with stock car parts and side skirts are relatively common.
Lights
Xenon lights, are not permitted, unless when supplied by the car manufacturer. Yellow and blue lights, and “angel eyes”
allowed as aftermarket lighting. Neon lights in the inside and outside of the cars are also common accessories.
Car Lowering
Existing legislation does not allow for all types of car lowering. Hydraulic suspension is prohibited.

Trade Events
AUTOMEC
April 23-27, 2019 • Sao Paulo, Brazil
http://www.automecfeira.com.br
International aftermarket automotive
parts trade show.

FENABRAVE Congress and Exposition
August 8-10, 2017 • Sao Paulo, Brazil
http://www.congresso-fenabrave.com.br

Local Resources/Contacts
Andap – Association of Autoparts Distributors
Contact: Fernando Vasconi, Executive Director
Andap.org.br

FENABRAVE – Vehicle Distribuition Association
Contact: Alarico Assumpção, President
Fenabrave.org.br

ABEIVA – Association of Automobile Importers
Contact: Elcio Alves Ferreira
http://www.abeiva.com.br/

Available Market Research
Brazil’s automobile fleet (automobiles, light comercial, trucks, buses and motorcycles), by state, by fuel, by age, inhabitants/
vehicles) – Brazil’s Imported automobile fleet. http://www.sindipecas.org.br/sindinews/Economia/2016/RFC_2016.pdf

U.S. Commercial Service Contact Information
Name:
Position:
Email:
Phone:

Teresa Wagner
Commercial Specialist
teresa.wagner@trade.gov
55/11/3250-5177

Category

Score

Category

Score

Services: Logistics & Transportation

3

Aftermarket Accessories & custom products

2

Services: Engineering & Consulting

3

Remanufactured parts

1

Services: Maintenance & Repair

1

Hybrid Vehicle Components

2

Original Equipment: Tools & Testing Equipment

3

Specialty Vehicles

2

Aftermarket: Testing Equipment

3

Motor Cycles

1

Aftermarket Mobile Electronics & Technology

3

Buses

1

Aftermarket Parts & Components

2

Trucks

1

Aftermarket Chemicals & Lubricants

1

Passenger Vehicles

1
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Cambodia
Capital:
Population:
GDP:
Currency:
Language:

Phnom Penh
15.5 Million
USD19,843 Million in 2016
Khmer Riel
Khmer

Summary
With an average growth rate of around seven percent and a growing middle class population, automobile ownership is
rapidly increasing in Cambodia. In 2015, Cambodia imported approximately 43,300 passenger cars and 700 heavy duty
trucks. Nearly 90 percent of vehicles on the road were imported second-hand. The U.S. is the biggest supplier of used cars
to Cambodia with total value of around USD194 million in 2016.
A number of companies sell used and new cars in Phnom Penh. Ford and Chevrolet have local dealerships and Harley
Davidson is opening a dealership in 2017. Major Japanese companies including Toyota, Honda, Nissan, Subaru, Mitsubishi,
and Mazda, comprise a majority of new car sales. Other new car dealers include: Mercedes Benz, Great Wall Motor,
Hyundai, Jaguar, Land Rover, Porsche, and BMW. In early January 2013, a private Cambodian company, Heng Development
Company, launched an electric car, the Angkor EV 2013 but the demand is still very limited.

Market Entry
Cambodia allows 100% foreign ownership of businesses. However, U.S. companies often choose to work with local
partners (agents or distributors) who have experience and knowledge of the local market, rules, and regulations.

Barriers
Import costs for automobiles (new and used) includes: 35 percent import duty, 60 to 65 percent special tax and 10 percent
value-added tax. Total import taxes exceed 100 percent, accounting for more than the market price of cars in developed
countries, like the U.S.

Current Market Trends
The total value of imported vehicles, motorbikes and parts reached USD744.6 million in 2016, a 20 percent decrease
compared to 2015. However, imports of motor vehicles alone (not including motorcycles) grew at 21.4 percent year-onyear in 2016, compared to 21.1 percent in 2015 .
According to the U.S. International Trade Administration database, U.S. exports of used vehicles to Cambodia decreased
by 19 percent year-on-year to USD194 million in 2016.

Main Competitors
As the middle class grows, payment options have expanded, financing has become easier to access, and the demand for
modern and new automobiles has grown. Japanese brands are the most popular in the market. Notably, Mazda’s market
share of new cars has grown quickly in the past few years. Registered auto distributors in Cambodia include: Audi, BMW,
Chevy, Ford, Fuso, Great Wall, Honda, Isuzu, Jaguar, Kia, Land Rover, Mazda, Mercedes Benz, Mitsubishi, Nissan, Porsche,
Subaru, Suzuki, Toyota and Volkswagen.

Current Demand
Nearly 90 percent of cars are imported second-hand vehicles. The most popular types of passenger cars are four-wheel-drive
vehicles and mid-sized Japanese sedans from the U.S. and the United Arab Emirates. All car imports must be left-hand drive.
In 2015, imports of passenger cars totaled around 43,300 units of which 89 percent were used cars. Automotive parts
and accessories from the United States are available in Cambodian markets, particularly for Ford and General Motors
vehicles. U.S. auto parts have a reputation for quality and attract a higher price than parts produced in Thailand, Taiwan,
or other Asian countries.

Heavy Duty Products Summary
Growth in the construction sector and agricultural industry has increased demand for heavy duty vehicles such as trucks,
trailers and construction vehicles. Due to limited resources and the high tax rate, most buyers opt for used trucks.
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However, buyers tend to prefer new trucks when better payment or financing options are available. Most
trucks on the markets are 2005 models and older. There were around 700 heavy duty vehicles imported in
2015. The most popular brand is Hyundai, followed by Kia, Toyota, Nissan, Asia, Ssangyong, Daewoo, Isuzu,
Fuso, Freightliner, and Hino.
Lack of technical expertise and limited access to finance are the main challenges to supplying new trucks
in Cambodia. Truck dealers and users generally seek service technicians from neighboring countries like
Vietnam and Thailand.

Trade Events
Cambodia International Auto Parts and Accessories Exhibition
August 25-28, 2017 • Phnom Penh city
https://www.chanchao.com.tw/en/expoDetail.asp?id=FKHAUT2017
The show features airbags, air-conditioning, axle, batteries, bearings, body parts, brakes, bumpers, cables, clutches,
cockpits, exhaust & fuel system components, fasteners, filters, folding roofs, frame, gasket, heating, radiator, rubber
parts, sealing rings, seats, sensor systems and more.

Local Resources/Contacts
Automobile Association of Cambodia • http://www.aac.com.kh/?ln=en
Cambodia Trucking Association • https://www.yp.com.kh/87557bb6b01acd90ed603feef85597

U.S. Commercial Service Contact Information
Name:
Position:
Email:
Phone:

Sokros Chann
Economic/Commercial Specialist
ChannS@state.gov
(855) 23 728 158
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Canada
Capital:
Population:
GDP:
Currency:
Language:

Ottawa
36,286,400 (2016)
1,986,193 (2015)
Canadian Dollar
English, French

Summary
Canada Motor Vehicle Sales 2016 (units)
2016
Passenger Car

2015

% change

662,102

716,230

-7.6%

Light Truck

1,286,797

1,182,766

8.8%

Total

1,948,899

1,898,996

2.6%

Source: Desrosiers

Canada Motor Vehicle and Parts Imports (in USD millions)
2012

2013

2014

2015

2016

Total new passenger vehicle/light truck imports

45,334

43,332

42,855

41,934

44,805

Total medium/heavy duty vehicle imports

1,376

1,429

1,706

2,017

1,988

Total used (passenger) vehicle imports
** not incl. medium/heavy duty**

48,386

52,193

87,389

328,598

420,210

Total auto parts imports

31,837

31,780

30,663

29,649

30,714

http://www.trade.gov/td/otm/assets/auto/New_Passenger_Imports.pdf
http://www.trade.gov/td/otm/assets/auto/Truck_Imports.pdf
http://www.trade.gov/td/otm/assets/auto/Used_Passenger_Imports.pdf
http://www.trade.gov/td/otm/assets/auto/AP_Trade.pdf

Top 5 Canadian Part Imports from the U.S. (in USD millions)
NAICS Code

Description

2012

2013

2014

2015

2016

336390

Other Motor Vehicle Parts
Manufacturing

8349

8260

8260

7952

8321

336310

Motor Vehicle Gasoline Engine and
Engine Parts Manufacturing

4654

5234

6673

7341

6319

336350

Motor Vehicle Seating and Interior Trim
Manufacturing

3475

3748

3256

2882

3001

336320

Motor Vehicle Electrical and Electronic
Equipment Manufacturing

2028

2037

1935

2076

2065

336330

Motor Vehicle Steering and Suspension
Components (except Spring)
Manufacturing

1315

1241

1285

1322

1422

Source – Industry Canada
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Total Vehicle Registration in Canada
2014

2015

% change

Total vehicle registrations

32,565,521

33,168,805

1.85

Total road motor vehicle registrations

23,538,817

23,923,806

1.64

Vehicles weighing less than 4,500 kg

21,729,596

22,067,778

1.56

Vehicles weighing 4,500 kilograms to 14,999 kilograms

575,363

591,897

2.57

Vehicles weighing 15,000 kilograms or more

455,004

464,322

2.05

Buses

90,650

90,551

(0.11)

Motorcycles and mopeds

688,204

709,258

3.06

Trailers

6,904,643

7,094,079

2.74

Off-road[1], construction, farm vehicles

2,122,061

2,150,920

1.36

1. Off road vehicles include snowmobiles, dune buggies and amphibious vehicles.
Source: StatsCan

Canada Motor Vehicle Sales 2016 (units)
2016
Passenger Car

2015

% change

662,102

716,230

-7.6%

Light Truck

1,286,797

1,182,766

8.8%

Total

1,948,899

1,898,996

2.6%

Source: Desrosiers volume 31 issue 2

Canada Motor Vehicles Used Car Dealers Retail Sales (CAD$ million)
2016

2015

% change

$8,044

$7,268

10.7%

Source: Desrosiers volume 31 issue 2

Market Entry and Current Market Trends
After the United States, Canada represents the second largest automotive market in North America. Ownership of light
vehicles in Canada has increased by an average of 2.9% year-over-year to 26.3 million in 2016 since 2007. In the next 5
years, the Canadian light vehicle fleet is expected to reach 29.9 million registered vehicles in 2021. (Derosiers volume 31
issue 6) The relationship that Canadian and U.S. production facilities have forged over the years makes Canada the largest
industry trading partner for the U.S. Roughly $22 billion in automobile and light duty motor vehicles were exported to the
Canadian market by the United States. Not shown in above exports of Automobiles and Light Duty Motor Vehicles are
U.S. Original Equipment Manufacturers (OEMs) sales to Canada of U.S. vehicles assembled in Canadian assembly lines.

NAICS
Code

Description

U.S. Exports
to Canada
2016
(US$ Million)

Share (%) of
Canada Total
Imports

Canada
Share (%)
of total U.S.
Exports

2015/2016
Change
(%)

33611

Automobiles and Light Duty Motor Vehicles

21,978

61.1%

39%

5.5%

33612

Heavy Duty Trucks

3,464

78%

67%

(15.0%)

33621

Motor Vehicle Body and Trailer

2,312

91%

58%

(11.0%)

33631

Motor Vehicle Gasoline Engines and Engine Parts

5,391

73%

48%

14.9%

33632

Motor Vehicle Electric and Electronic Equipment

1,422

37%

37%

7.5%

33633

Motor Vehicle Steering and Suspension Components

2,065

72%

38%

0.5%

33634

Motor Vehicle Brake Systems

1,270

64%

47%

0.1%

33635

Motor Vehicle Transmissions and Power Train Parts

3,001

66%

33%

4.1%
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Barriers
Currently, there are no barriers in the bilateral trade in the automotive sector. Most automotive parts originating from the
United States that meet NAFTA rules of origin are exempt from duty. Also, manufacturing and safety standards for vehicles
created for each respective market are practically identical. However, NAFTA will be renegotiated, which may represent
changes for the industry. Prior to NAFTA, there was a 2.5% tariff on automobiles, 25% on light-duty trucks by the U.S.

Current Demand
After the 2008-2010 slow down, the automotive sector rebounded and continued to be strong. Since 2010, vehicle
registrations in Canada have increased 16.2% to 25,560,776 in 2015, with the average age of vehicles being 9.62 years.
Despite increased competition in the passenger vehicle sector, the United States continues to maintain its dominance
within the light and heavy-duty truck market, retaining 45 percent of the Canadian market share.

Market Share of Vehicles in Canada
SUV

25.0%

Luxury

5.9%

Pickup

17.3%

Van

8.7%

Compact

22.3%

Subcompact

5.8%

Intermediate

12.0%

Sport

2.9%

Source: Derosiers volume 31 issue 6

Canada’s continued recovery from the late 2000’s recession presents the opportunity for the growth of the automotive
sector. After suffering a decline in 2009, the motor vehicle industry part of Canada’s GDP (NAICS Code 336 and 415)
increased by 1.7% (Extracted from part of CANSIM table 379-0029)from 2012 to 2013. Most of the gains came from
vehicle manufacturing and used vehicle retailers. As both the average age of vehicles and demand for vehicles increase,
Canada expects 28.5 million registered light vehicles in 2020. Historically, the percentage share of passenger cars has
been greater than light trucks. However, that share has been closing on par the past years and light trucks is predicted to
become the majority (54.8%) by 2020)
Statistics Canada reports that there are more than 33 million registered vehicles (cars, trucks, motorcycles, buses, etc.)
on Canada’s roads. Considering the maintenance they require, there are very good prospects for U.S. companies in the
automotive aftermarket sector. This industry continues to be robust, containing an estimated $19.4 billion in retail value
at a steady growth rate of 2-3% annually based on the increasing volume of vehicles on the road. The largest automotive
aftermarkets are those of Ontario (35.4%), Quebec (23.1%), Alberta and B.C. (both 13.4). In terms of percentage share, PEI
has noted the greatest increase of 21.7%, followed by Quebec (20.1%) and Ontario (19.6%). Derosiers
There are several trends that will positively affect the market share of the aftermarket within the Canadian auto sector.
Registrations for light vehicles in Canada have increased steadily in the past decade or so, from 25.6 million as of July 2016
which represents an annual average increase of 3.1% since 2006 (Derosiers 30.24). The light vehicle fleet is predicted to
grow to 28.5 million in 2020. The increase in sales of light trucks is even promising to the aftermarket, since they have
longer lifespans than passenger cars, but necessitate higher maintenance costs.
Not only is the number of vehicles on the road increasing, but they are lasting longer as well. Better vehicle quality has
led to an increased lifespan for vehicles on the road, reaching its current average of 9.62 years in Canada. As of 2016, the
survival rate of a vehicle of 10 years is 90.2% compared to 79.3% in 2010 and 76.9% in 2000. (Derosier)

Main Competitors
All the major world automotive manufacturers are present in the Canadian market with strong head offices handling the
supply chain and well-developed dealership networks. American vehicles of the three OEMs (General Motors, Ford, and
FCA) continue to maintain the dominant combined market share of 45.1% of total units sales in Canada in 2016; each
of them has a significantly better position than the fourth player, Toyota, with 9.5% and fifth, Honda with 8.8% share of
all units sold in Canada. Other relevant importers are Hyundai with 4.6% and Nissan with 6.0% market share (Derosier).
While American automotive sales retain a majority in Canada, 4 of the top 10 passenger cars were of Asian manufacturers.
Manufacturing in Canada is historically very strong, covering considerably more than the local market needs and supplying
currently approximately 13.4% of North American light vehicle market.
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The 2016 annualized numbers for manufactured vehicle units are:
Passenger Cars
Light Trucks
Total

802,057
1,555,789
2,357,846

The Canadian automotive manufacturing sector is very strong for the Tier 1 and Tier 2 manufacturers levels.
There are more than 10 significant Tier 1 manufacturers and many of them are global players, including U.S.
manufacturing locations, such as:
The Canadian automotive manufacturing sector is very strong for the Tier 1 and Tier 2 manufacturers levels. There
are more than 10 significant Tier 1 manufacturers and many of them are global players, including U.S. manufacturing
locations, such as:
•
•

Magna International Inc.
Linamar Inc.

•
•

Martinrea International Inc
AGS Automotive Inc.

The U.S.–Canada automotive sector is highly integrated and interconnected. On average, an automotive part may cross
the border seven times until the finished vehicle comes off the assembly line.

Used Automotive Products Summary
The average age of cars have gone up significantly in the past years and that attributes to over 90% of cars over 10 years
and 49.4% over 15 years in 2016 compared to 76.9% and 26.1% respectively in 2000. Thus older cars remain on the
market longer which supplies the growing demand for vehicle ownership in Canada.

Used Car Sales Figures (April 2017)
Used car sales figures

2015

2016

% change

$7,268

$8,044

10.7%

DesRosiers 31.6

Reman Automotive Products Summary
There are no restrictions or regulations specifically governing the importation of remanufactured, rebuilt, or used
motor vehicle parts imported into Canada and Canada Customs Tariff does not differentiate them. There are no quotas,
limitations, special conditions treatment of remanufactured, rebuilt, or used vehicle parts coming into Canada from the
United States. Most automotive parts originating from the United States that meet NAFTA rules of origin are exempt from
duty. For further clarification contact:
Revenue Canada, Customs, Excise
1 Front Street, West
Toronto, Ontario, Canada M5J 2X6
Tel: 416/973-8022 or 416/973-6413
Additional contacts at http://www.cbsa-asfc.gc.ca/contact/menu-eng.html
Customs Tariff http://www.cbsa-asfc.gc.ca/trade-commerce/tariff-tarif/2014/menu-eng.html
All statistical data are shown under the broad category of automotive parts. There are no official statistics on remanufactured
automotive parts market in Canada. Based on various industry sources including the Canadian branch of the Automotive
Parts Rebuilders Association (APRA), remanufactured automotive parts are mainly electrical products (e.g., starter motors,
alternators, etc.) and are estimated at between 10-15 % of the automotive aftermarket valued at $19.4 billion.
Due to the increased complexity, high tech nature and cost of these electrical products, U.S. companies with the
resources, technology, and economies of scale to rebuild large volume will find a competitive advantage in exporting
these products to the Canadian market. There is currently a large number of small local rebuilders of automotive parts in
Canada. Given the labor intensive nature of this activity and Canada’s relatively lower labor cost as compared to the U.S.,
remanufacturing of automotive components has become an important niche market in Canada. Canadian rebuilders are
particularly strong in parts for non-North American vehicles.

Used and Reman Products (Automotive Parts) – Customs Chart Information
Used Automotive Products Import Restrictions: No
Remanufactured Automotive Products Import Restrictions: No

30 U.S. Commercial Service

The Canadian Customs Tariff does not differentiate between new, used, remanufactured automotive parts.
Restrictions on Only Some Used Autos or Parts: No
Restrictions on Only Some Remanufactured Products: No
Quotas or Value Limitations For Used Goods: No
Quotas or Value Limitations For Reman Goods: No
There are no quotas or value limitations on used and remanufactured parts.
Used Treated Same as New: Yes
Reman Treated Same as New or Used: Yes
The Canadian Customs Tariff does not differentiate between new, used, remanufactured automotive parts.
Used Trade Prospects: Fair
Reman Trade Prospects: Fair
The market demand is reluctant for remanufactured products.
Used Average Duty: 0%
Reman Average Duty: 0%
For almost all automotive parts that meet the NAFTA rule of origin the customs tariff is free.

Heavy Duty Products Summary
Since the heavy duty segment of the auto industry is an excellent target for export growth, it would be great to have a
separate short section on heavy duty. This would be particularly relevant in a lot of the developing markets with large
mining and construction industries and/or with large public transportation fleets.

Specialty Equipment Product Summary
The Canada Border Services Agency offers will define a starter kit as parts if it contains only a bare frame and a body shell
with no mechanical parts. Many companies that sell kit cars sell outside Canada because the kit car industry in North
America often does not comply with the law or best engineering practices. It generally is hard for kit cars to clear customs
because they usually do not comply with North American federal safety standards.( Extracted from https://www.tc.gc.
ca/eng/motorvehiclesafety/tp-tp2436-rs200804-faq-689.htm). There are many laws against customization, mainly due to
safety and each province has their own documents regarding what is customization and what is allowed.

Trade Events

Relevant Industry Contact:

Canadian International Automotive Show
February 15–24, 2015 • Toronto, ON, Canada • autoshow.ca
Canada’s largest automotive show, held annually.

Automotive Parts Manufacturers Association
www.apma.ca

TRUCK WORLD
April 10–12, 2014 • Toronto, ON, Canada • truckworld.ca
Canada’s trucking industry show.

Rating Definitions
1
2
3
4

Little to no probability of success for U.S. exporters
More challenges than opportunities
More opportunities than challenges
Very high probability of success for U.S. exporters

Category

Score

Category

Score

Services: Logistics & Transportation

2

Aftermarket Accessories & custom products

3

Services: Engineering & Consulting

1

Remanufactured parts

2

Services: Maintenance & Repair

1

Hybrid Vehicle Components

1

Original Equipment: Tools & Testing Equipment

3

Specialty Vehicles

4

Aftermarket: Testing Equipment

3

Motor Cycles

2

Aftermarket Mobile Electronics & Technology

4

Buses

3

Aftermarket Parts & Components

4

Trucks

4

Aftermarket Chemicals & Lubricants

2

Passenger Vehicles

4
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Chile
Capital:
Population:
GDP:
Currency:
Language:

Santiago		
17,6 M
268 billion
Chilean Peso
Spanish

Summary
Demand for auto parts in the Chilean market is related to growth in the overall automobile sector. Chile, with nearly
17.5 million people, and 4.9 million vehicles, has the fourth-highest rate of motorization in Latin America, registering 4.3
people per vehicle. Uruguay (2.3 per vehicle) is the country with most vehicles per person followed by Argentina (3.8 per
vehicle) and Paraguay (3.9 per vehicle), versus de U.S. with (1.3 persons per vehicle.) Chile does not produce or assemble
vehicles. In 2015, 282,232 new vehicles sales decreased 16.3 % compared to the previous year. Nevertheless, on 2016 the
market started to show a slight increase with 305,540 and a projected number of 314,500 for 2017.
Demand for auto parts in Chile is strongly related to auto sales. Knowing that they might be keeping their car for longer,
consumers may try to look for quality and will be willing to pay more for a replacement part that will last. Cars with ten
years old or more represent a 63% of total

Top 10 U.S. Auto Part Exports to Chile by HTS Code
Total Local Exports, FAS Value

HS
Total of Selected Items

2016
333,263,320

8708998175--PARTS AND ACESSORIES FOR VHCLS 8701 TO 8705, NESOI

83,556,824

8408202000--COMP-IGN ENG FR PROP VEH CH87,RD TR,BUS,AUTO,TRUCK

25,014,610

8708807000--PARTS AND ACESSORIES FOR SUSPENSION SYSTEMS

17,143,770

8421230000--OIL OR FUEL FILTERS FOR INTERNAL COMBUSTION ENGINE

16,395,906

8409994000--PARTS F DIESEL ENG F ROAD TR, BUS, AUTO, TRUCK

16,392,564

8421310000--INTAKE AIR FILTERS FOR INTERNAL COMBUSTION ENGINES

13,063,120

8517120020--RADIO TELEPHONES FOR INSTALLATION IN MOTOR VEHICLE

11,605,220

8413301000--FUEL-INJECTION PUMPS FOR COMPRESSION-IGNITION ENGS

10,322,174

8708401150--GEAR BOXES SUBHD 8701.20, HDG 8702 OR 8704

9,286,782

8708300050--BRAKES AND SERVO-BRAKES,PARTS, OF 8701,8705

9,065,363

Total of 2016 top 10

211,846,333

Other not in 2016 top 10

121,416,987

Source: United States Department of Commerce, Bureau of the Census, Foreign Trade Division
TPIS Database: USHS EXPORTS, Revised Statistics for 1989-2015, Unrevised for 2016-2017.

Market Entry
Chile has a flat 6 % import duty. However, as the United States – as the Chile Free Trade Agreement (FTA) concludes its
thirteenth year, trade of products and services continues to be a resounding success. As of January 1, 2004, duties were
reduced to zero on 90% of U.S. exports to Chile, and in January 2015, all remaining tariffs were phased out, such that all
U.S.-origin products now enter Chile tariff free. U.S. exports reached $17.5 billion at their highest post-FTA year in 2013,
representing a 545% increase in exports when compared to pre-FTA figures. While bilateral trade has decreased in recent
years, it is still 2-3 times 2004 levels.
Chile continues to be a strong trading partner and export market for U.S. companies, largely due to its open market
policies, zero tariffs, stable democratic government, solid business practices, and low corruption. While GDP growth over
the last 30 years has averaged approximately 5% per year, the Chilean economy has slowed in recent years, with just 1.9%
growth in 2014, 2.1% in 2015, and 1.6% in 2016. Forecasted 2017 GDP growth is still weak, at 1-2%.
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Barriers
The importation of used passenger and cargo transport vehicles is prohibited in Chile. Limited exceptions do occur in the
two free zones in Chile, Iquique in the far north and Punta Arenas in the far south. Used cars can be sold in these zones,
but said vehicles cannot subsequently be sold outside the zones. While Chile does not allow for the importation of used
vehicles, it does allow the import of special purpose vehicles like ambulances, towing vehicles and others.

Current Market Trends
Market trends in the passenger vehicle sector tend toward smaller, lighter vehicles to increase fuel efficiency. Also, 4x4
type of vehicles are very popular due to the diverse geography and types of roads.

U.S. Imports to Chile
Passenger/Light
Truck USD

Passenger/
Light Truck
Units

Med/Heavy
USD

Med/Heavy
Units

Used USD

Used Units

Auto Parts
USD

2012

440,786,062

19,178

132,336,691

2,440

71,502,382

7,518

565,348,523

2013

551,588,503

23,270

90,686,983

1,331

69,593,810

6,430

561,806,314

2014

442,866,660

18,538

40,641,539

677

34,378,284

3,820

542,039,005

2015

370,393,149

14,950

32,588,224

448

35,012,904

4,294

447,478,473

2016

342,729,271

13,545

30,587,947

455

34,318,220

4,788

333,263,320

Source: Office of Transportation and Machinery, International Trade Administration

2012

2013

2014

2015

2016

2017 Projection

New Car Sales

340,216

382,612

339,806

294,866

305,540

314,500

Used Car Sales

724,625

765,107

889,671

877,004

1,003,040

1,143,465

Source: www.ine.cl

Total Number of Vehicles in Chile
Year

Total

Motorized

Not motorized

2011

3,654,727

3,571,219

83,508

2012

3,973,913

3,885,581

88,332

2013

4,263,084

4,168,980

94,104

2014

4,568,664

4,468,450

100,214

2015

4,751,130

4,647,062

104,068

2016*

4,903,062

Current Demand
The Chilean market offers potential for U.S. manufacturers of auto parts since local production is very limited.
One of the potential areas for growth in the auto sector is in the sale of electric vehicles. Although Chile currently has just over
100 electric vehicles on the road, that number was only six in 2011. Chile added 13 electric vehicles in 2015, 22 in 2016, and in
2017 through May it has already added almost 50. Evidently the sale of electric vehicles is rapidly increasing, a trend consistent
with the government’s “Energía 2050” long-term energy plan that mandates that Chile adopts “the highest international
standards of energy efficiency for road, air, rail and maritime transport.” The plan intends to capitalize on use of electricity and
hydrogen as energy sources for public and private transit to meet this goal. Seven brands currently offer electric vehicles in
Chile, with the Nissan Leaf being the highest-selling model in 2017 so far and accounting for a fourth of the country’s electric
cars. According to ANAC, the price range for electric cars most sought after in 2017 has been between US$31,000-US$38,000.
“Transantiago”, the public transport system of the capital, is also moving to expand the proportion of electric buses in its fleet,
incorporating the first two in November of this year with the goal of adding at least 90 completely electric buses during the
current renovation of the fleet.
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Main Competitors
The Chilean market has already over 60
vehicle brands from different countries.
Top automotive selling brands are
Hyundai, Kia, Suzuki, Chevrolet, Nissan
and Toyota. In the diverse market for
auto parts, no single brand name has a
significant market share due to heavy
competition and the wide variety of
automobile brands available
It is important to differentiate between
brand and country of origin. A 4,6 % of
U.S. manufactured automobiles were
sold in Chile during 2016, while U.S.
brands account for 17% of the market. As
for heavy trucks, 2,11% of the market is
manufactured in the U.S. but 31% of 2016
import of trucks account for U.S. brands.

Market Participation by Type of Truck (2016)

Tractor (Semi) 23.6%

Other 2.0%
Chute 5.1%

Cargo 53.6%

Distribution 5.7%
Mixer 1.1%
Forestry 4.1%
Mining 4.4%

Used Automotive Products and Reman Automotive Products Summary
Importing used motor vehicle parts is allowed, however Chilean Customs tends to carefully question such imports with an
apparent eye toward whether they will be used to assemble used vehicles or a significant portion of a used vehicle once in
the country (see Import Restrictions below). Such investigations hamper the importation process of used motor vehicle parts.
The use of reman automotive products is well accepted in the market, especially for trucks and buses, to compete with price.

Heavy Duty Products and Specialty Equipment Product Summary
In 2016, truck sales in Chile were down roughly 10% from the previous year but estimates expect them to bounce back
3.4% in 2017. Through May the sector is performing 8.5% better than at the same point last year, and the best since 2014.
This is due to a moderate acceleration in overall economic growth, a slight improvement in business expectations, and the
replacement of trucks reaching the ends of their contracts.
Brazil is the top country of manufacture in the Chilean market, accounting for 28.33% of truck sales in 2016. Japan (25.18%),
Germany (11.74%), and China (11.25%) were the next greatest producers. Just 2.11% of truck sales in Chile in 2016 were of
U.S. manufacture. The sector with the greatest U.S. presence was heavy trucks, where 3.9% of trucks originated in the U.S.
In the light and medium truck markets the U.S. presence was almost nonexistent.

Specialty Equipment Product Summary
There is an extremely small market for specialty equipment products. Although “tuning” is a practice among the different
racing clubs in Chile.

Trade Events
There are no trade shows for this industry scheduled for 2017 or 2018. The last International Automotive Trade Show was
performed on 2012.

Local Resources/Contacts
National Automotive Association • www.anac.cl
National Chamber of Motorized Vehicles • www.cavem.cl
National Chamber of Auto Parts • www.carep.cl

U.S. Commercial Service Contact Information
Name:
Position:
Email:
Phone:

Claudia Melkonian
Commercial Assistant
Claudia.melkonian@trade.gov
56 2 23303312
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Rating Definitions
1
2
3
4

Little to no probability of success for U.S. exporters
More challenges than opportunities
More opportunities than challenges
Very high probability of success for U.S. exporters

Category

Score

Services: Logistics & Transportation

4

Services: Engineering & Consulting

4

Services: Maintenance & Repair

3

Original Equipment: Tools & Testing Equipment

3

Aftermarket: Testing Equipment

3

Aftermarket Mobile Electronics & Technology

3

Aftermarket Parts & Components

3

Aftermarket Chemicals & Lubricants

2

Aftermarket Accessories & custom products

3

Remanufactured parts

3

Hybrid Vehicle Components

4

Specialty Vehicles

1

Motor Cycles

2

Buses

4

Trucks

3

Passenger Vehicles

1
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Colombia
Capital:
Population:
GDP:
Currency:
Language:

Bogotá D.C.
48,228,704 (2015) (est.)
USD 292.08 billion (2015)
Colombian Peso (COP)
Spanish

Summary
Total new passenger vehicle imports
2012

8,565 units

$197,451,155

2013

10,813 units

$249,480,612

2014

11,713 units

$281,784,502

2015

9,271 units

$211,000,738

2016

6,027 units

$165,726,674

Total medium/heavy duty truck imports
2012

594 units

$34,296,317

2013

792 units

$39,568,139

2014

316 units

$18,678,036

2015

107 units

$4,907,896

2016

74 units

$4,798,960

Total used vehicle imports
2012

230 units

$5,721,005

2013

280 units

$9,038,930

2014

233 units

$6,798,901

2015

307 units

$6,334,226

2016

229 units

$3,453,897

Total auto parts imports
2012

$287,976,928

2013

$299,067,742

2014

$338,196,884

2015

$284,815,580

2016

$209,717,528

Total number of vehicles in Colombia:
Motorcycle

7,529,224

Bus

76,051

Car

3,210,897

Tractor

57,637

SUV

1,730,643

Dump Truck

44,720

Truck

268,264

Four-Wheeler

14,473

Minibus

120,736

Three-Wheeler

783

Source: Data up to December 2016.

National Transit Registration System - RUNT and Automotive Association - ANDEMOS

New car sales:
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2012

315,980

2013

293,846

2014

328,526

2015

281,885

2016

253,651

2017 (projected)

264,000

Note: data for used car sales is not available.

Top 10 U.S. auto parts imports by HTS category
HS

2012

2013

2014

2015

2016

879899: Parts and Accessories for Vehicles
8701 to 8705

32,900,308

31,881,880

37,344,483

30,915,580

22,929,505

840999: Parts for Diesel Engine for Road TR,
Bus, Auto, Truck

25,525,738

19,261,090

34,955,121

27,752,547

18,679,530

842123: Oil or Fuel Filters for Internal
Combustion Engine

19,176,231

19,319,729

21,100,440

14,593,336

12,641,323

870893: Clutches and parts for vehicles, NESOI

14,308,253

16,615,666

18,255,485

10,614,372

10,692,682

870829: Parts and accessories, NESOI, or
bodies HDG 8701, 8705

10,843,462

13,004,497

17,573,132

13,386,280

9,960,396

842131: Intake air filters for internal
combustion engines

9,492,933

8,817,655

10,069,385

10,300,559

7,599,675

842131: Fuel injection pumps for
compression ignition engines

7,000,441

6,585,985

7,109,250

6,778,828

5,943,652

401120: New radial tires, on-the-highway,
light trucks

2,980,662

3,463,212

3,802,059

4,269,709

5,933,119

870830: Brakes and Servo-Brakes, parts, of
8701,8705

4,565,563

5,367,524

7,017,542

6,055,616

4,868,141

850710: Batteries, Lead-Acid, Piston Engine,
12V, GT 6 KG

2,703,842

3,942,698

4,659,160

2,886,684

4,496,400

Source: United States Department of Commerce, Bureau of the Census, Foreign Trade Division

Colombia is a major player in the regional automotive market, along with Brazil and Argentina. The Colombian automotive
sector has experienced a decrease of 10 percent from 2015 to 2016, largely as a result of the drop in global oil prices,
devaluation of the Colombian Peso, and slowed growth of GDP. Auto parts sales also declined by 2% from 2015 to 2016,
totaling $3.89 billion USD. According to the leading automotive parts association in Colombia, Asopartes, this decline can
be explained by the weak Colombian Peso, an unfavorable exchange rate leading to fewer imports, and reduction in trade
with Venezuela.
At the end of 2016 there were 13 million vehicles in Colombia, according to data from the Ministry of Transportation and the
Automotive Association Andemos. Out of those, 912,142 were registered for transportation (freight and passengers) and 7.5
million were motorcycles (57%). The automotive sector contributes four percent of the country’s GDP and employs about
22,000 people, according to a report by BBVA. Colombia currently ranks as the third largest automobile assembler in South
America. After Brazil, Colombia is the second largest motorbike assembler in the region, with annual output of 567,000
motorbikes. This satisfies 97% of Colombia’s demand for motorcycles.
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Market Entry
•
•
•
•
•

Secure an agent, representative, or distributor in Colombia, which requires a contract that meets the
provisions of the Colombian Commercial Code.
Focus on formality, personal relationships, and trust when negotiating agreements and contracts.
Perform direct marketing and personal visits to potential buyers supported by Internet communications,
as well as printing and distribution of materials to prospective customers, which are essential.
Keep good after-sales service arrangements, which are important in Colombia, not only in the original
buying decision, but also in maintaining the sales relationship.
Consider the product’s quality, financing, and price, supported by extensive advertising campaigns, which play an
important role in a Colombians’ buying decision.

Barriers
Under the FTA agreement which entered into effect on May 15, 2012, some parts and auto parts currently have zero tariff
to enter into the Colombian market. Other parts that face a tariff will be reduced to zero during the next 3-5 years, as will
vehicle tariffs which currently sit at 14%.
Colombia does not allow imports of used vehicles or motorcycles, or used automotive parts. However, with the
implementation of the FTA Colombia is accepting remanufactured automotive parts. Colombia has trade agreements with
more than 30 countries, making the market more competitive. More than 100 companies compete in the automotive sector,
with Mexico, South Korea, the United States, Japan, Germany, Brazil, and China having high market shares of imported
automobile parts and vehicles.
Colombia is updating its vehicle safety regulations via Resolution 3752 (effective January 1, 2017) and Resolution 3753
(tentatively in effect mid to end of 2017). Once the technical specifications for these new requirements are released,
importers will have to test their vehicles at a locally approved laboratory. The Colombia Ministry of Transportation is
currently accepting self-certification in accordance with international technical standards certified in the country of origin
until the new standards are released.
In March 2013, Colombia imposed a one-for-one scrapping requirement as a condition for the sale and registration of new
freight trucks. This policy cost an estimated $750 million in lost U.S. truck exports during the past three years, according
to industry representatives. In February 2015, Colombia’s Ministry of Transportation issued a regulation, without public
consultation or a transition period, expanding mandatory scrappage to a new vehicle segment—cars, trucks, minibuses,
campers, and dump trucks used for “special public service.” In 2017, Colombia implemented a new “cupo” system that
imposes a 15 percent tax on imports of new trucks. The system is set to expire on December 31, 2018, at which point the
market is scheduled to be open to imports of trucks and “special public service vehicles” with no restrictions.
The Colombian automotive parts industry faces several challenges, such as stolen vehicles, counterfeit products and
smuggling. During 2016 a total of 45,461 vehicles (including motorcycles) were stolen in the country, representing an
increase of 32.7 percent in comparison with 2015. This has created an illegal market of auto parts valued at approximately
USD 680 million in 2016. The Government of Colombia is promoting awareness campaigns through national television to
prevent the purchase of stolen auto parts, and it is also enforcing legal measures for consumers who buy illegal (stolen and
counterfeit) auto parts.

Current Market Trends
Colombia currently has 400 electric and 370 hybrid vehicles registered, making it the smallest sector of Colombia’s vehicle
stock. High prices, largely due to tariffs and taxes, and lack of infrastructure make these vehicles unpopular in Colombia’s
market. Imported hybrid and electric vehicles currently face a 35% tax, plus value added tax (5%). The Minister of the
Treasury recently announced that 46,000 hybrid and electric vehicles would be imported free of tariffs and with a reduced
5% value added tax. These measures are aimed at increasing the popularity of these vehicles to improve Colombia’s air
quality, and offers an opportunity for US exporters.
In 2015, the annual production of automotive parts in Colombia was equivalent to USD 321 million, while exports accounted
for USD 425 million. The main destinations for Colombia’s exports of auto parts are the United States, Ecuador, Peru, Mexico,
and Chile. Imports represented USD $ 3.56 billion and were dominated by China (25 percent), the United States (16 percent),
Japan (7.8 percent), Brazil (7.6 percent), and Mexico (five percent).

Current Demand
The vehicle stock in Colombia is around 5.5 million units, not including motorcycles. This means that about 11% of the
population owns a vehicle (or ~1 in 10 residents). This ratio is below that of Argentina, Brazil, and Chile, indicating that the
market is well below saturation point and there is potential for growth. Despite the decreased demand for automotive, major
Colombian cities continue to grow. Medellin’s GDP is growing at about 4.5% per year, while its population climbs at about 2%
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per year. Bogota’s population is growing at about 4% per year, and its GDP contributes about 25% of Colombia’s total GDP.

Main Competitors
A number of international auto manufacturers currently assemble vehicles in Colombia. General Motors, based in Bogota, has
an annual capacity of about 100,000 units, and in 2013 opened a stamping plant to manufacture and export body panels to
markets in Central America and South America. General Motors has recently announced a significant investment in its local
operations over the coming four years that is likely to boost the country’s overall auto output. Renault, based in Medellin, has
an annual capacity of 80,000 units. Automaker Daimler’s subsidiary Daimler Colombia operates an assembly facility in Bogota
and opened a new bus manufacturing unit in Funza (near Bogota) in June 2015 to add 4,000 units of capacity to its existing
small-scale production facility in Bogota. Mazda Motors, operating at just 30% capacity and producing 15,000 units, closed its
assembly plant in 2014 due to high production costs and low sales volumes. Despite this, Mazda still sells imported vehicles in
Colombia and experienced a 15% increase in sales in 2016, ranking the fifth top-selling brand in the country.
More than 100 brands and 700 models of vehicles are found in the Colombian market. The biggest seller is Chevrolet (24
percent market share), Renault (20 percent), and Kia (10 percent). Nissan has grown at a fast rate in recent years and is
currently in fourth place, with 7 percent of the market share.
In 2016, the ratio of nationally produced vehicles was 37 percent. The other 63 percent of vehicles were imported from
Mexico, Japan, South Korea, United States, Brazil, Germany, and China. Colombian local production of vehicles has been
decreasing in the past few years, but the high percentage of imports represents a good opportunity for imported parts and
accessories from the United States. Firms from more than 100 countries compete to supply the Colombian automotive
parts market, with China, the United States, Japan, and Brazil having the highest market share. Firms from the United States
and Brazil compete with quality and state-of-the-art products, while firms from many Asian countries have obtained larger
market share pursuing a low-price strategy and offering lower quality.

Used Automotive Products Summary
Colombia does not allow import of used vehicles or motorcycles. The Andean Automotive Policy bans imports from other
countries of used cars, trucks, motorcycles and buses, as well as new vehicles from previous years. The imports of used auto
parts from other countries is also banned.

Remanufactured Automotive Products Summary
With the implementation of the FTA with the U.S., Colombia is accepting remanufactured auto parts listed under Chapter
Four, Rules of Origin and Origin Procedures, Section B-Origin Procedures, Article 4.23.
The country is formulating policies to allow the import of remanufactured products to meet commitments under its FTA
with the United States.

Heavy Duty Products Summary
The Fourth Generation (4G) program (infrastructure project) envisions a USD 16 billion investment to build over 4,400 miles
of new roads, 88 miles of tunnels, and 94 miles of bridges before the end of the decade. The 4G contracts are based on the
Public Private Partnership law. The program could demand heavy-duty vehicles.
All trucks imported and distributed in Colombia (commercial vehicles for passenger and freight) should comply with Euro IV
standards or above.

Specialty Equipment Product Summary
In Colombia, it is legal to customize a vehicle. Among some of the things that Colombian consumers like to customize in their
vehicles are: engine performance (components), electronics (audio, video), lighting, tire accessories, wheels (rims), painting,
and other interior and exterior accessories.
Resolution 003777 of 2003, Resolution 10000 of 2003, and Resolution 00318 of 2004 set the conditions for window
transparency.
The National Traffic Code and Resolution 3027 of 2010 includes color standards and other vehicle requirements.

Trade Events
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MotoGo 2017
November 10-19, 2017 • Bogota, Colombia motogoColombia.com
Motorcycle trade show. Includes more than 74 exhibitors. Motorcycle assemblers, spare parts and services,
bicycles, importers, retailers.
Feria de las 2 Ruedas 2018
May 3–6, 2018 • Medellin, Colombia • feria2ruedas.com
The most important Motorcycle trade show in Colombia. Includes more than 300 national and international exhibitors.
Feria Auto Partes 2018
June 6–8, 2018 • Medellin, Colombia • feriaautopartes.com
Colombia’s largest auto parts industry show. Manufacturers, importers, wholesalers, retailers, and representatives from
Colombia and abroad.
Salón Internacional del Automóvil 2018
Dates TBD • Bogota, Colombia • salondelautomovil.com
Exhibition of over 1000 recent models of the most globally-recognized brands of cars, as well as commercial vehicles and
related automotive products.

Local Resources/Contacts
ACOLFA (Colombian Association of Automotive Parts Manufacturers) • www.acolfa.org.co
ANDEMOS (Colombian Association of Motor Vehicle) • http://www.andemos.org
ANDI (National Industrialists Association) • http://www.andi.com.co/cinau
ASOPARTES (Association of Automotive Parts Importers and Dealers) • www.asopartes.com
DANE (Statistics Bureau) • www.dane.gov.co
DIAN (Colombian Customs) • www.dian.gov.co
FENALCO (National Merchants Federation) • http://www.fenalco.com.co/subsites/vehiculos
Government of Colombia • www.gobiernoenlinea.gov.co
Ministry of Transportation • www.mintransporte.gov.co
ProColombia (Export Promotion, Tourism and Investment) • http://www.procolombia.co/en
RUNT – National Transit Registration System • http://www.runt.com.co

U.S. Commercial Service Contact Information
Name:
Position:
Email:
Phone:

Norcia Ward
Commercial Assistant
Norcia.WardMarin@trade.gov
57-1) 275-2703

Rating Definitions
1
2
3
4

Little to no probability of success for U.S. exporters
More challenges than opportunities
More opportunities than challenges
Very high probability of success for U.S. exporters

Category

Score

Category

Score

Services: Logistics & Transportation

2

Aftermarket Accessories & custom products

3

Services: Engineering & Consulting

2

Remanufactured parts

2

Services: Maintenance & Repair

2

Hybrid Vehicle Components

3

Original Equipment: Tools & Testing Equipment

3

Specialty Vehicles

2

Aftermarket: Testing Equipment

3

Motor Cycles

3

Aftermarket Mobile Electronics & Technology

3

Buses

3

Aftermarket Parts & Components

3

Trucks

2

Aftermarket Chemicals & Lubricants

2

Passenger Vehicles

3
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Costa Rica
Capital:
Population:
GDP*:
Currency:
Language:

San Jose
4.87 million
$15,500 per capita
Colones
Spanish

Summary
Currently in Costa Rica there are a total of 1.6 million registered vehicles.
They are divided in this way:
•
•
•
•

61% are Cars
21% are Motorcycles
11% are light trucks
3% are Heavy Trucks

The most popular brands imported into Costa Rica in the last years were the Hyundai Accent and Toyota Rav4. Other
popular makes imported: Mitsubishi Montero, Toyota Corolla & Yaris; Honda Civic; Hyundai Tucson and Nissan Sentra.
In the new cars category, 52% of the market is covered by Toyota, Hyundai and Nissan alone. New U.S. vehicles imported
into Costa Rica still are under 10% of the total including all brands such as Ford, GM, Chevrolet and Jeep.
Costa Rica spends about 6% of its GDP in importing new and used vehicles. The latest trend due to the lack of good road
infrastructure and major traffic jams in and around the cities, is the purchasing of motorcycles of all types. Currently,
motorcycles can be found even at home appliances stores.
Costa Rica is importing an average of a little under 50,000 vehicles a year.
About 30 % are used and mostly brought from the United States, mostly bought at auctions and some are repaired in
Costa Rica, if needed.
The remaining 70% are new vehicles that are sold with local financing sometimes as long as seven-year loans or leases,
both in US dollars or Costa Rican colones.

Costa Rican Automotive Park Growth
Population

Year

Costa Rica, Auto Park

1,996,000

1973

59,760

2,403,781

1983

210,044

3,029,746

1991

332,876

4,089,000

2003

1,127,000

4,545,000

2010

1,250,000

4,873,000

2017

1,600,000

As shown in the chart above, Costa Rica imported vehicles massively during the 90’s, but there was little planning from
the government to improve the roads and bridges to accommodate to this new reality.
In the following chart it is important to show that the numbers shown are the exports from the US, and not the total
imports from the world. Good news for new vehicles being exported from the United States only increased by 6.2%,
whereas the used vehicles, have decreased their imports by 47%. Many of the SME’s importing cars into Costa Rica have
changed their line of business as the market moved quickly towards either the new vehicles or the local aftermarket
operated mostly by the local dealerships.

New and Used Vehicle Imports to Costa Rica
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Year

Used Vehicle

Value

New Vehicles

Value

2012

10,100

$ 43,619,410.00

2,195

$ 56,439,113.00

2013

5,256

$ 34,261,552.00

1,552

$ 40,123,236.00

2014

6,015

$ 38,019,278.00

2,344

$ 53,269,500.00

2015

4,897

$ 32,058,176.00

2,863

$ 67,122,909.00

2016

4,897

$ 32,113,455.00

2,341

$ 62,443,013.00

In the Auto Parts business, the United States continues to be the leader of exports and Costa Ricans understand that good
quality parts generally come from the US market. Below, there are the figures of exports from the US to Costa Rica in the
last years. General Exports of Auto Parts has increased by 25% and even though last year there as a small decrease in
sales in the medium and heavy parts market, there was still an 19% increase since 2012.
Year

Med. and Heavy

Total Imports Parts

2012

$ 15,095,817.00

$ 61,246,804.00

2013

$ 14,101,440.00

$ 48,043,568.00

2014

$ 16,804,586.00

$ 53,251,632.00

2015

$ 19,273,166.00

$ 80,327,415.00

2016

$ 18,514,083.00

$ 81,743,508.00

%G

18.46%

25.07%

Market Entry
As in the U.S., purchase decisions by Costa Ricans are based generally on comparisons of price, quality and technical
specifications, convenience and the availability of local product support or after-sale service. U.S. exporters to Costa Rica
must be willing to make smaller sales than those to which they may be accustomed in larger markets (Costa Rica’s GDP is
roughly US$79 billion, with a population of approximately 4.8 million people).
Sales catalogs and brochures should be translated into Spanish or have webpages available in Spanish. Products must
be price-competitive. Terms of payment for purchases above four thousand dollars are generally transacted through
irrevocable letters of credit. Open account payment terms are reserved generally for well-known and well established
customers. Insurance on accounts receivable is available through the Export-Import Bank of the United States. Payment
for small purchases is usually direct.
Business in Costa Rica, as in other Latin American countries, is conducted and based on the establishment of personal
relationships. The Costa Rican business community places great importance on personal contacts with foreign suppliers.
A patient sales approach is preferred to a hard sell approach. Rushing to close a business in seen as aggressive, and may
end up upsetting the customer. New U.S. suppliers/exporters should be prepared to travel to Costa Rica periodically and
follow-up with customers regularly through contacts by telephone, Skype and/or e-mail. Again, U.S. firms can maximize
their export sales possibilities and longevity in the Costa Rican market through a local representative.

Barriers
The Costa Rican Government does not impose any non-tariff barriers on automotive, neither to the importation of
remanufacture, rebuild, and/or used motor vehicle parts.
Costa Rican tariffs do not distinguish between used auto parts, rebuild auto parts or new parts. Tariffs on motor vehicle
parts are calculated based on the c.i.f. (cos-invoice value, insurance and freight) value.

Current Market Trends
Costa Rica’s automotive park has a median age of 16 years old. Personal use cars have an even older figure: 18 years.
Cargo Trucks have a 19-year-old average. Trucks transporting dangerous substances are in average 24 years old. Taxis
have an average of 10 years and buses, seven.
While it is likely that in the future, there will be increased opportunities in the hybrid and electric cars market, the regular
auto parts market will remain important for many years to come. Electric chargers are being installed by different electric
companies throughout the country to push the availability of electric sources for newly imported electric cars.
Other opportunities are available for specialty equipment and equipment for cars, including Wheels and Accessories,
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Racing parts, Mobile Electronics and Auto Care Accessories.
The Auto parts market in Costa Rica’s local production is limited to small electrical and metal parts, batteries, electrical
copper cable, hydraulic seals, filters (air/gasoline), steel leaf springs, aluminum and steel wheels, windshields, carpets,
hoses, mufflers, bus bodies, and tires. Major U.S. competitors in this sector are China, Mexico, Japan, South Korea, Taiwan,
Brazil, Germany and Thailand.
The surge on the imports of used low cost vehicles from Asian countries during the last years led to an increase in auto
parts imports from China. Industry sources indicate that the U.S. share of the import market is expected to continue to
be #1 in the Costa Rican market share for auto parts.

Current Demand
Demand for new US automotive brand is on the rise, but has not yet reached 10% of the market. Most of the competition
comes from Japan and South Korea, as the two most popular brands are Toyota and Hyundai. Chinese-manufactured
vehicles are increasing their market presence through a few brands that tend to be inexpensive and offer additional extra
features. The basic car sold in Costa Rica usually has no extras and due to internal local taxes, ends up costing at least
twice as the price paid in the U.S.
Some of the cars on Costa Rican roads are imported as “used” from the United States, as they have extras that are not
standard in new cars found in Costa Rica, as well as a lower price tag. This trend is decreasing due to good promotion of
new vehicles and better support from the local banking system with financing for new cars. The automobile 10-day fair,
Expo Auto, organized by the Chamber of New Car Importers (AIVEMA), has been very successful in past years helping new
car dealers do a lot of business in one place.
Electric Vehicles are being pushed into the market both by the electric distribution companies (including ICE) and by
several two-congress people at the Legislative Assembly through a bill to incentive the electric cars in Costa Rica.
Costa Rican importers of automotive parts and accessories purchase their products in the U.S., although a significant
portion of these items are not of U.S. origin.
According to several Costa Rican importers of automotive parts, good sales opportunities continue for virtually all
categories of products in this sector. High quality, durability, availability and an assortment of vehicle parts, and fast
delivery are the main factors for increasing U.S. sales of these products.
Chinese-made products continue to be the second option for the Costa Ricans when importing auto parts.

Main Competitors
The main competitors in automobiles are Japan and South Korea as previously shown.
In auto parts, though, the United States is the leader with 32% of the market closely followed by China with 25% and Japan
with 14%. China’s market has been increasing slowly but steadily, but Costa Ricans are starting to realize that sometimes
price is not the only variable, even for parts and the US market share increased slightly as well during last year.

Import of Auto Parts Costa Rica 2017

United States 32%

Taiwan 4%

China 25%

Germany 3%

Japan 14%

Panama 3%

Mexico 9%

Brazil 3%

South Korea 5%

Thailand 2%

Used Automotive Products Summary
The number of cars in Costa Rica has more than doubled since 2005 to an estimated 1,800,000 cars. The average age of
a Costa Rican car is 16 years with 2001 models.
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Some of the cars on Costa Rican roads are imported as “used” from the United States, as they have extras
that are not standard in new cars found in Costa Rica, as well as a lower price tag. This trend is decreasing due
to good promotion of new vehicles and better support from the local banking system with financing for new
cars. The automobile 10-day fair, Expo Auto, organized by the Chamber of New Car Importers (AIVEMA), has
been very successful in past years helping new car dealers do a lot of business in one place.
Electric Vehicles are being pushed into the market both by the electric distribution companies (including ICE) and
by several two-congress people at the Legislative Assembly through a bill to incentive the electric cars in Costa Rica.
The Used Car Association is planning on bringing into the country, used electric vehicles as a way to lower the emissions
in Costa Rica.

Reman Automotive Products Summary
There are no quotas or limitations, nor special treatment or conditions on remanufactured, rebuilt, and/or used moto
vehicle parts in Costa Rica.
There is a very strong preference for new automotive parts, although some end-users may purchase used or
remanufactured parts because of the price difference factor. Remanufactured/rebuilt parts are not considered to be
either new or used, but are distinguished to be a third category. Between the remanufactured/rebuilt parts and the used
parts, the preference in Costa Rica seems to be for the remanufactured/rebuilt pars. Again, new parts are preferred and
trusted as first chose over all other options.

Heavy Duty Products Summary
Since the heavy duty segment of the auto industry is an excellent target for export growth, it would be great to have a
separate short section on heavy duty. This would be particularly relevant in a lot of the developing markets with large
mining and construction industries and/or with large public transportation fleets.

Specialty Equipment Product Summary
Customization of vehicles is legal, as long as it complies with certain legal boundaries.
Led Bars have recently been banned to be used in cars. Tinted windows are allowed on the side windows if they are not
mirror-like tinting. All front and back windows are not to be tinted unless they come with some very light factory tinting.
Any outside emergency like lights are not allowed, unless used by emergency and police vehicles.
Most people interested to enhance their car’s capabilities or looks are generally people with older cars or that belong to
a specific club of either vintage cars, WV beetles or that are interested to race their cars at the track or on the streets at
off times at night. Retail sale of this products is done through small shops “auto boutiques”, as well as car dealerships.
Small retailers selling general auto parts generally don’t sell specialty parts and vice versa. In Costa Rica, local companies
purchase directly from manufacturers, and from distributors; an estimate of 80% f is for styling, and 20% for performance.
Some of the popular products sold in Costa Rica are are: Magnaflow, Rancho, MSD, KYN, Auto Meter, AEM, Meguiars, Torco,
Flowmaster, CP pistons, Cometic Gasket, Nitto, Mickey Thompson, Aeromotive, Nos, Holley, NX, ACT clutch. Automotive
accessories is a niche market in Costa Rica.

Trade Events
Expo Movil 2017
March 16-26, 2017 • San Antonio de Belen, Heredia
www.aivemacr.com
Expo Movil 2018
March TBD, 2018 • San Antonio de Belen, Heredia
www.aivemacr.com

Local Resources/Contacts
Association of Importers of Autoparts – ACIRA
ajsauma@autosasa.com • echacon@europartesvega.com
Costa Rican Importers of Used Vehicles – CCA
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Expo Usados 2017
May 17-21, 2017 • San Antonio de Belen, Heredia
www.aivemacr.com

carballomotor@gmail.com
Costa Rican Association of Importers of Vehicles – AIVEMA
aivema@racsa.co.cr
Costa Rica Limpia (Oganization) – Electric Car Advocate
info@costaricalimpia.org

Rating Definitions
1
2
3
4

Little to no probability of success for U.S. exporters
More challenges than opportunities
More opportunities than challenges
Very high probability of success for U.S. exporters

Category

Score

Services: Logistics & Transportation

1

Services: Engineering & Consulting

1

Services: Maintenance & Repair

1

Original Equipment: Tools & Testing Equipment

2

Aftermarket: Testing Equipment

3

Aftermarket Mobile Electronics & Technology

3

Aftermarket Parts & Components

3

Aftermarket Chemicals & Lubricants

3

Aftermarket Accessories & custom products

3

Remanufactured parts

2

Hybrid Vehicle Components

2

Specialty Vehicles

1

Motor Cycles

3

Buses

2

Trucks

2

Passenger Vehicles

2
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El Salvador
Capital:
Population:
GDP:
Currency:
Language:

San Salvador
6.3 million
USD 26.61 billion (2016 est.)
U.S. Dollar (USD)
Spanish

Summary
El Salvador is net importer of vehicles, automotive aftermarket products and accessories. The Vice Ministry of Transportation
reported that the total registered vehicle park is 1,008,000, out of which approximately 50% are concentrated in the
capital city of San Salvador. Each year the vehicle park increases by 7%. Due to the bad condition of roads and weather
conditions, vehicles deteriorate quickly and need repair and/or maintenance sooner than in other places. U.S. products
are well perceived and represent approximately 30 percent of the market share.
As of 2016, the distribution of the total number of vehicles in the country is as follows: 455,595 passenger vehicles,
206,125 pick-ups, 205,426 motorcycles, 38,758 heavy trucks, 28,750 light trucks, 33,326 minibuses, 7,634 public buses,
9,733 truck heads and, 11,828 cargo transport and 10,905 other type of vehicle.
In the last 6 years, El Salvador has imported a total of 62,959 new vehicles and 131,215 used vehicles. In the total vehicle
park, used vehicles predominate due to the low cost compared to new vehicles price. Since 2010, the sales of used
vehicles have an annual average of 21.44% and the new vehicle sales have an annual average growth of 5.67%. Growing
insecurity and inefficient public transportation are some of the reasons that consumers consider when buying car.
61.55% of the used vehicles imported to El Salvador are between 5 and 8 years old. The government is trying to implement a
new law to reduce from 8-7 the maximum number of years of age of used vehicles which can be imported into the country.
Leading automotive manufacturers present in the market include: Chevrolet, Kia, Mitsubishi, Audi, CMC, JAC, Subaru,
Volkswagen, Toyota, Hino, BMW, Ford, Mazda, Nissan, Honda, Isuzu, Hyundai, Maserati, Porsche, Jeep, Dodge, Jaguar,
Mahindra, Mini, Volvo, International, Mercedes Benz, Blue Bird, and Suzuki.

Statistics related to imports from the U.S. (2012-2016):

Total new passenger vehicle/light truck imports

Units

US $

4,947

$ 95,568,415

Total medium/heavy duty vehicle imports

7,730

$ 54,005,024

Total used vehicle imports

37,080

$ 118,419,637

Total auto parts imports

$ 193,822,990

ZzvSource: United States Department of Commerce, Bureau of the Census, Foreign Trade Division
TPSI Database: USHS EXPORTS, Revised Statistics for 1989-2015, Unrevised for 2016-2017

Market Entry
There are no restrictions to import auto parts or accessories to El Salvador. Importers, distributors, and end users
are receptive to U.S. automotive products due to their quality, warranty, and geographic proximity. Nevertheless, the
industry is extremely price sensitive. Some products (such as cleaning products for cars) need to be registered at the
National Medicine Directorate (Dirección Nacional de Medicamentos, DNM).
El Salvador was the first country to implement the Central America-Dominican Republic-United States Free Trade Agreement
(CAFTA-DR) and most of U.S. origin automotive parts received immediate tariff elimination when the agreement came into
force. A certificate of origin is required, which can be extended by the U.S. exporter or the manufacturer.
El Salvador maintains restrictions on the import of passenger vehicles older that eight years, buses older than 10 years
and trucks older than 15 years (rom Article 1 of Decree No. 357 dated April 6, 2001). Some U.S.-origin vehicles received
immediate tariff elimination, but most automobiles and light trucks are subject to back weighted 10-year tariff phase
outs. For valuation of used cars, Customs uses N.A.D.A., Edmund’s, and the Truck Blue Book. Currently, El Salvador is
fully implementing the WTO Customs Valuation Agreement.

46 U.S. Commercial Service

Every automobile must come with a Certification of Gas Emissions from the manufacturer verifying it complies with
applicable environmental standards. (According to Salvadoran Transit and Transportation Law, Official Publication No.
212, Book No. 329, dated November 16, 1995). This certification needs to be authenticated in the country of origin.

Barriers
There are no trade barriers for the importation of automotive products into El Salvador.

Current Market Trends
The market for auto parts is divided in three: the private sector, the public transportation companies, and the government.
Auto repair shops have an important role in decision making for purchasing parts and accessories for their clients in any
of the above three categories of end users. The private sector includes all the consumers that provide maintenance to
their vehicles as well as private and cargo companies that need their fleets working in the best shape possible.
Currently, 90 percent of used vehicles purchased in El Salvador are imported from the United States and are bought
directly from salvaged car auctions to be repaired locally and then sold. These cars require continuous maintenance
and replacement services. Mechanic and repair shops are frequently purchasing parts and accessories from local
automobile parts importers, and equipment sometimes is imported directly for use in their shops.
Automotive accessories are a niche market in El Salvador. “Tuning” is now a term very well-known; this esthetic and
engine modification of vehicles has become a true passion for many vehicle owners. In addition, El Salvador has a
racing track, known as “El Jabalí, for vehicles and motorcycles which have 3.250 km of length, 10–12 meters of width,
46 pits, and a control towel of 6 floors. The track is recognized by the Automotive International Federation (Fédération
Internationale de L’Automobile, FIA).

Current Demand
This sector is highly competitive and price sensitive. There are no significant local manufacturers of auto parts
and accessories and the market is mainly supplied by imports. Poor maintenance of streets and roads; increase in
environmental awareness; high prices of gasoline and diesel creates a need for auto parts and products to make
engines more efficient. In the last 3 years, the vehicle parts imports have grown at an average of 9%.
Asian companies have gained market share as the number of Japanese, Korean, and Chinese auto manufacturers
continue to grow in El Salvador. Other third market imports (Colombia, Brazil and Germany) have not yet threatened
the dominant position held by the United States. Taiwanese companies are known for their ability to compete on price
and are positioned to take a greater share of the import market.
Companies that seek to do business in El Salvador should work closely with a local distributor. Assigning one distributor
for the size and demand of the country is appropriate. A potential Salvadoran distributor may handle various products
and often seeks an exclusive distributorship. After conducting an exhaustive due diligence and establishing a solid
business relationship, U.S. companies should consider using letters of credit, extending lines of credit, or the Small
Business Administration (SBA) financing programs. Breakdown of distribution channels, are as follows: Importers and
distributors of automotive parts and accessories, tire distributors and wholesalers.

Top U.S. Auto parts Imports from 2012-2016
HS Code

Item

US $

8708998175

PARTS AND ACCESSORIES FOR VHCLS 8701 TO 8705, NES 01

$56,767,678

4011201005

NEW RADIAL TIRES, ON-THE-HIGHWAY, LIGHT TRUCKS

$13,288,190

4011101000

RADIAL TIRES OF A KIND USED ON MOTOR CARS

$13,097,497

8421230000

OIL OR FUEL FILTERS FOR INTERNAL COMBUSTION ENGINE

$8,465,635

8421310000

INTAKE AIR FILTERS FOR INTERNAL COMBUSTION ENGINES

$6,172,886

8517120020

RADIO TELEPHONES FOR INSTALLATION IN MOTOR VEHICLE

$5,505,536

878800050

SUSPENSION SHOCK ABOSRBERS FOR VEHICLES, NESOI

$4,970,093

8708935000

CLUTCHES AND PARTS FOR VEHICLES, NESOI

$4,275,352

871690000

PARTS, NESOI, OF TRAILERS, SEMI-TRAILERS; VEH NESOI

$3,894,843

8544300000

INSULATED WIRING SETS FOR VEHICLES SHIPS AIRCRAFT

$1,776,337

Source: United States Department of Commerce, Bureau of the Census, Foreign Trade Division
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Other opportunities:
•

•

Parts of pumps for liquids, pneumatic tires, parts of spark-ignition, parts of compression-ignition/ internal
combustion piston engines, brake systems, compressors, green filters, batteries, lubricants and motor oil.
•
Accessories as: sound systems, bumpers, spoilers and cleaning products
•
Mobile Electronics and Technology: security alarms, GPS systems, video entertainment equipment, etc.
Vehicle Diagnostic Systems

Main Competitors
The Salvadoran market of auto parts is highly competitive; main competitors are: China, Japan, Taiwan, Colombia and
Brazil. Chinese-made products remain as the second option when importing auto parts.

Used Automotive Products Summary
There are no restrictions on the importation of remanufactured, rebuilt and/or used motor vehicles parts. They are
treated the same as new products. Import duties in El Salvador for new, used, and remanufactured parts range from
zero to one percent. Duties are described in the Central American Tariff System (SAC) and enforced by Customs
authorities. All products pay a 13 percent VAT.
Although, all automotive parts are treated the same as new parts, used, remanufactured and rebuilt parts are at a cost
advantage. Unlike new parts, the importers of used, remanufactured, and rebuilt parts do not have to show an invoice
from the manufacturer to calculate the 13 percent value added tax (VAT); VAT on this type of parts is estimated by
customs authorities and is often underestimated, reflecting an import VAT tax benefit. Importers of new parts complain
about this practice, claiming that many new parts are imported in used parts containers.

Reman Automotive Products Summary
Public transportation (buses) and heavy duty transportation (trucks) are the main end users of remanufacture parts.
Remanufacturers also import and distribute new parts, some of which are used as replacement parts in rebuilt engines.
The parts are mainly imported from the U.S., China, Mexico, and Japan. Remanufacturers explained that a good portion
of their customers buy imported used engines locally and have them remanufactured.
Remanufactured parts and used parts are sold through new parts distributors as well as through smaller shops in the
city center. The primary parts distributors which sell used and remanufactured parts in many cases do not carry them
as a separate line of products, but rather in packages. For example, a brake system kit might include a remanufactured
spare part. Rebuilt or remanufactured parts which are in heavy demand in the country are brake and clutch systems,
and engines for heavy duty transportation and imported used vehicles from the U.S.
Unlike new parts, importers of used, remanufactured and rebuilt parts, do not have to show an invoice from the
manufacturer to calculate the 13% tax which is estimated by the Salvadoran Customs authorities.

Heavy Duty Products Summary
The importation engines and heavy duty products in El Salvador is done by bus and heavy equipment distributors such
as Caterpillar (tractor-trailers, construction equipment, and buses), Mercedes-Benz (buses), Navistar (International 7.3
engines for vans, buses, and Ford trucks) and MAN diesel engines, among others.
Public transportation companies own around 16,000 buses. The most common brands are: Blue Bird, International,
American Motors, Mercedes Benz and Hyundai. The Ministry of Public Transportation reported that there will be an
increase of new buses imports due to the requirement to replace buses older than 20 years.
The construction sector and transportation infrastructure projects are expected to keep growing in 2018 and this will
increase the demand of commercial vehicles and heavy duty products.

Specialty Equipment Product Summary
There are no restrictions to customize vehicles in El Salvador. Consumers like to customize: wheels and rims, auto
sound and alarms, spoilers, led taillights and other.

Local Resources/Contacts
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These are the associations that represent the interests of the automotive sector:
•
Salvadoran Association of Auto Parts Importers (ASIRA)
•
Salvadoran Association of Distributors of Vehicles (ASALVE)
•
Association of Auto Repair Shops (APTSA)
•
Salvadoran Association of Cargo Agents (ASAC)

Web Resources
Vice Ministry of Transportation (VMT) • http://www.mop.gob.sv
Salvadoran Association of Distributors of Vehicles (ASALVE) • http://www.fedicar.org
Salvadoran Association of Autoparts Importers (ASIRA) • http://www.asira.com
Salvadoran Reserve Bank (BCR) • http://www.bcr.gob.sv/bcrsite/?cat=1012&lang=es

U.S. Commercial Service Contact Information
Name:
Position:
Email:
Phone:

Sandra Hernandez
Commercial Assistant
sandra.hernandez@trade.gov
+ (503) 2501-3007

Rating Definitions
1
2
3
4

Little to no probability of success for U.S. exporters
More challenges than opportunities
More opportunities than challenges
Very high probability of success for U.S. exporters

Category

Score

Services: Logistics & Transportation

2

Services: Engineering & Consulting

2

Services: Maintenance & Repair

1

Original Equipment: Tools & Testing Equipment

2

Aftermarket: Testing Equipment

3

Aftermarket Mobile Electronics & Technology

3

Aftermarket Parts & Components

4

Aftermarket Chemicals & Lubricants

4

Aftermarket Accessories & custom products

3

Remanufactured parts

3

Hybrid Vehicle Components

1

Specialty Vehicles

3

Motor Cycles

4

Buses

3

Trucks

3

Passenger Vehicles

1
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Guatemala
Capital:
Population:
GDP:		
Currency:
Language:

Guatemala City
15 Million
USD 68.8 Billion
Quetzal
Spanish

Summary
Guatemala is an important market for automotive parts and accessories. In 2016, the sector showed a 10 percent increase
from previous years. According to sources, the increase was in response to fair economic conditions in the market. On
average, Guatemalans keep their automobiles for five to seven years before purchasing a newer model. To supply the
demand for those who wish to purchase a new vehicle at a smaller cost, an important number of informal importers
purchase damaged cars at auctions in the United States. These importers later repair the automobiles and refurbish them
locally for later re-sale.
As of March, 2017 the total numbers of vehicles in Guatemala was 3,327,590 units, including motorcycles. This number
represented over one hundred and thirty percent increase in the vehicle park, compared to the units from ten years ago.
These vehicles require continuous maintenance and replacement services. Imported parts and equipment are sold to
local mechanic shops, service stations and gas stations. The significant volume of used vehicles in circulation and the poor
conditions of the roads have stimulated the need for repair equipment and parts.
Thirty six percent of all automotive parts, accessories and service equipment are imported from the U.S. with the
remaining percentage of imports coming from Korea, Japan, China, Brazil, India and Europe. A significant volume of Asian
manufacturers are present in the market with significantly low- priced products. It is estimated that almost seventy five
percent of the cars circulating in Guatemala represent Asian brands.
There is a great opportunity for U.S. exporters of automotive parts and accessories that will help maintain the current vehicle volume.

U.S. New Passenger Vehicle Exports in US $
Partner

2012

2013

2014

2015

2016

Guatemala

57,517,946

51,574,501

48,394,673

56,287,944

49,234,944

U.S. Used Vehicle Exports in US $
Partner

2012

2013

2014

2015

2016

Guatemala

59,610,011

54,291,496

49,825,229

62,021,554

79,752,195

Top 10 U.S. Auto Parts Exports to Guatemala
Total Exports, FAS VALUE / PARTNER: Guatemala
HS

2016

HS

2016

Total of Selected Items

109,151,717

3819000000--HYDRAULIC BRAKE FLUIDS/LIQ FOR HYDRAULIC TRANS ETC

1,949,031

8708998175--PARTS AND ACESSORIES
FOR VHCLS 8701 TO 8705, NESOI

50,841,492

8507100060--BATTERIES, LEAD-ACID,
PISTON ENGINE, 12V, GT 6 KG

1,888,304

8716900000--PARTS,NESOI,OF TRAILERS,SEMI-TRAILERS;VEH NESOI

6,077,704

4012200000--USED PNEUMATIC TIRES
OF RUBBER

1,754,522

8421230000--OIL OR FUEL FILTERS FOR
INTERNAL COMBUSTION ENGINE

5,939,570

8708807000--PARTS AND ACESSORIES
FOR SUSPENSION SYSTEMS

1,718,526

8708295170--PTS AND ACCESSORIES,NESOI,OF BODIES HDG 8701,8705

3,091,068

Total of 2016 top 10

77,667,947

8421310000--INTAKE AIR FILTERS FOR
INTERNAL COMBUSTION ENGINES

2,241,032

Other not in 2016 top 10

31,483,770

4011101000--RADIAL TIRES OF A KIND
USED ON MOTOR CARS

2,166,698
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Source: United States Department of Commerce, Bureau of the Census, Foreign Trade Division
TPIS Database: USHS EXPORTS, Revised Statistics for 1989-2015, Unrevised for 2016-2017.

Guatemala Vehicle Parc in 2016: 3,327,590 units

Market Entry
Guatemala continues to be an important market for automotive parts and accessories. In 2016, the sector showed a
10 percent increase from previous years. Per sources, the increase was in response to fair economic conditions in the
market. On average, Guatemalans keep their automobiles for five to seven years before purchasing a newer model. To
supply the demand for those who wish to purchase a new vehicle at a smaller cost, an important number of informal
importers purchase damaged cars at auctions in the United States. These importers later repair the automobiles and
refurbish them locally for later re-sale.

Barriers
Guatemala belongs to CAFTA-DR Agreement, which should allow U.S. products to enter the country, basically with few
to none barriers. Nevertheless, there are challenges for importers when trying to clear their products in customs. The
U.S. Commercial Service actively monitors these issues and assists U.S. exporters to find a fair playing field in Guatemala.

Current Market Trends
A niche segment of the market is already in preliminary discussions of electric vehicles, and transportation means that
respond to environmental friendly technologies.

U.S. Medium and Heavy Truck Exports in US $
Partner

2012

2013

2014

2015

2016

Guatemala

18,336,739

22,894,827

20,372,797

20,623,847

27,700,048

Guatemala is one of the U.S. top 10 importers of medium and heavy trucks. Parts to maintain these vehicles are in
demand, and well accepted from U.S. brands.

Current Demand
Guatemala is a price driven market. There will always be demand for Automotive products and vehicles that compete in
price against the cheap versions available in the market.

Main Competitors
Thirty six percent of all automotive parts, accessories and service equipment are imported from the U.S. with the
remaining percentage of imports coming from Korea, Japan, China, Brazil, India and Europe. A significant volume of Asian
manufacturers are present in the market with significantly low- priced products. It is estimated that almost seventy five
percent of the cars circulating in Guatemala represent Asian brands.
Leading brands in the country for vehicles are: Mitsubishi, Toyota, Kia, Hyundai.

Used Automotive Products Summary
Guatemala’s used automotive park has grown exponentially in the past 5 years. The geographic location of the country,
and lack of strictly enforced regulations towards importing quality vehicles, allows thousands of used cars to enter
Guatemalan borders every year. These vehicles usually enter the country with severe damaged, and are refurbished and
sold locally. Used automotive parts are popular, if they are competitive in price. Asian brands and generic parts are the
most popular in the market.

Reman Automotive Products Summary
Guatemala has over one thousand small auto repair shops. Guatemalan labor is very savvy and known for being experts
at remanufacturing, event severely damaged parts and pieces.Remanufactured products can be in demand when it
comes to engines, turbo parts, and others to use in industrial sites.

Specialty Equipment Product Summary

Automotive Resource Guide | 2018 51

Customizing vehicles Guatemala is very popular and not prohibited. There are no regulations against
customization of any kind of vehicle. In fact, the market is very open to gadgets, and any enhancing of
performance products that are available. Much attention to price competitiveness when trying to enter the
market with specialty products.

Trade Events
A couple automotive dealers have annual shows to sell their new cars at promotional prices.

Local Resources/Contacts
N/A

U.S. Commercial Service Contact Information
Name:
Position:
Email:
Phone:

Ana Polanco
Senior Commercial Specialist
ana.polanco@trade.gov
+502-2326 4258

Rating Definitions
1
2
3
4

Little to no probability of success for U.S. exporters
More challenges than opportunities
More opportunities than challenges
Very high probability of success for U.S. exporters

Category

Score

Services: Logistics & Transportation

2

Services: Engineering & Consulting

1

Services: Maintenance & Repair

3

Original Equipment: Tools & Testing Equipment

3

Aftermarket: Testing Equipment

4

Aftermarket Mobile Electronics & Technology

3

Aftermarket Parts & Components

4

Aftermarket Chemicals & Lubricants

4

Aftermarket Accessories & custom products

4

Remanufactured parts

3

Hybrid Vehicle Components

1

Specialty Vehicles

1

Motor Cycles

2

Buses

2

Trucks

4

Passenger Vehicles

4
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Honduras
Capital:
Population:
GDP: 		
Currency:
Language:

Tegucigalpa		
8,893,259
USD 20.93 Billion		
Lempira (L)
Spanish

Summary
The outlook for automotive aftermarket product exports to Honduras looks positive, with an expected 15 percent growth
rate over the next three years. An aging car population, coupled with increasing car ownership in major cities, continues to
fuel demand for automotive parts and accessories. An estimated 70 percent of the total vehicle population, registered at
over 1.4 million units in 2015, is at least five years old and in need of repair. The number of motorized vehicles is predicted
to double in five years’ time and the distances traveled should also increase due to an accelerated urban expansion.
Although road infrastructure is improving, many primary and secondary roads are still in poor conditions throughout the
country. Growing consumer awareness over the importance of scheduled servicing and preventive maintenance is also
influencing the market. Total Honduran imports of automotive aftermarket products is estimated at $243.1 million in
2016, accounting for an 18 percent increase from the previous year.
U.S. Import Data for Honduras
(USD)

2012

2013

2014

2015

2016

Total New Passenger Vehicles

27,602,821

19,798,692

19,544,071

18,801,101

18,082,073

Total Medium/Heavy Duty Vehicles

11,143,322

10,378,426

9,285,172

7,603,847

11,057,589

Total Used Vehicle Imports

34,705,310

27,633,568

20,038,034

22,807,293

33,069,993

Total U.S. Auto Parts Imports

42,498,011

36,184,653

39,968,049

55,934,788

71,894,248

Top 10 U.S. Auto Parts Exports to Honduras
Total Exports, FAS VALUE
HTS

2012

2013

2014

2015

2016

Total of Selected Items

42,498,011

36,184,653

39,968,049

55,934,788

71,894,248

8708998175--PARTS AND ACESSORIES
FOR VHCLS 8701 TO 8705, NESOI

12,821,163

9,652,111

10,750,685

18,033,231

26,493,517

8421230000--OIL OR FUEL FILTERS FOR
INTERNAL COMBUSTION ENGINE

3,321,583

2,746,804

2,490,188

3,630,154

5,273,317

4011201005--NEW RADIAL TIRES,
ON-THE-HIGHWAY, LIGHT TRUCKS

1,163,708

665,275

901,489

1,277,996

4,580,831

4011101000--RADIAL TIRES OF A KIND
USED ON MOTOR CARS

1,574,814

656,111

1,024,993

1,856,199

4,210,908

8517120020--RADIO TELEPHONES FOR
INSTALLATION IN MOTOR VEHICLE

40,256

365,240

46,158

151,433

2,133,956

3819000000--HYDRAULIC BRAKE FLUIDS/LIQ FOR HYDRAULIC TRANS ETC

1,341,333

904,045

1,005,062

1,253,431

1,873,608

8716900000--PARTS,NESOI,OF TRAILERS,SEMI-TRAILERS;VEH NESOI

1,160,322

730,726

851,208

1,128,207

1,559,136

8507100060--BATTERIES, LEAD-ACID,
PISTON ENGINE, 12V, GT 6 KG

980,456

1,154,053

1,406,391

1,263,081

1,448,447

8708100050--BUMPERS AND PARTS,
NESOI, OF HEADINGS 8701 TO 8705

335,723

395,852

465,867

974,659

1,265,494
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8409914000--PARTS F SPARK IGN ENG
F RD TR, BUS, AUTO OR TRUCKS

764,716

560,240

473,019

832,496

1,201,221

Total of 2016 top 10

23,504,074

17,830,457

19,415,060

30,400,887

50,040,435

Other not in 2016 top 10

18,993,937

18,354,196

20,552,989

25,533,901

21,853,813

Source: United States Department of Commerce, Bureau of the Census, Foreign Trade Division

The vehicle population in Honduras has increased by over 300,000 units in the last five years, with a total of 1,416,678
registered units in 2015. At present, the largest vehicle category is being led by motorcycles (accounting for 34% of the
market), followed by pick-ups and all terrain (25%), automobiles (19%), luxury & work SUVs (9%), trucks and heavy vehicles
(8%), and buses (2%). By fuel type, the largest segment is gasoline.

Market Entry
Many Honduran firms have enjoyed longstanding relationships with U.S. suppliers and the high receptivity to U.S. products
is reinforced by the geographical proximity of the two countries. The duty assessed by the Honduran government at the
time of customs clearance ranges from 0 to 15 percent for most items.
With the implementation of the Central American Free Trade Agreement (CAFTA-DR), most U.S goods now enter the
region duty-free, and U.S. suppliers are well positioned to expand their market share in the automotive parts and service
equipment sector.
For marketing purposes, Honduras can be divided into two regions: the North Coast, including San Pedro Sula, the
country’s commercial and industrial capital; and the Central region, where Tegucigalpa, the political capital and largest
city, is located. Tegucigalpa and San Pedro Sula are the major distribution centers for imported goods. The most common
way to distribute automotive parts and service equipment in the local market is through direct importers, who also act as
specialized retailers. A single distributor or representative is generally sufficient to cover all of Honduras.
Honduras, located in the heart of Latin America, is only at a 2-hour flight from several U.S. gateway cities and 48 to 72
hours by sea. With the lowest logistical costs in the region, Honduras serves as a distribution platform for the rest of
Central America. Puerto Cortés, the largest deep-water port in the region, is the first port in Latin America to qualify under
both the Megaports and Container Security Initiatives (CSI), which now make approximately 90 percent of all transatlantic
and transpacific cargo imported into the U.S. subject to prescreening prior to import.
Price is among the most important selling factors in Honduras, followed by quality, availability of parts, and delivery time.
In many cases, Honduran business people buy directly from the source if they feel that the cost-savings is sufficiently
advantageous. U.S. exporters that offer attractive financing terms, low prices, warranty, and excellent customer service
on sales to Honduran traders have the best chance of gaining market share.

Barriers
There is a complete ban for the importation of used automobiles and passenger motor vehicles/buses of more than 10
and 13 years old, respectively, except for those considered to be classic collectible cars. The CAFTA-DR agreement does
not address this trade restriction. Imports of refurbished and right-hand drive vehicles are also prohibited.

Current Market Trends
Although growth is picking up in Honduras, the relatively higher cost of purchasing a new vehicle forces owners to
maintain their old automobiles and buy parts and accessories more frequently.
There are more than 300 retailers of automotive parts and accessories in Honduras who buy directly from overseas or
through local distributors. Major mechanical auto repair industry segments include service stations, specialty repair shops,
auto parts stores, vehicle dealers and independent garages. Japanese cars and light trucks dominate the market but parts
are often purchased through the United States. American-made pickups, SUVs, heavy trucks and buses have stronger shares
of the local market. There are also several major U.S. automotive dealers present in the Honduran market.
According to the “Regulation of Hazardous Gas Emissions of Automotive Vehicles” enacted in 2001, aimed at reducing
the increasing air pollution levels generated by tailpipe emissions in the major cities of Honduras, all passenger motor
vehicles need to be fitted with an emissions control system or catalytic converter. This important regulatory measure,
coupled with the growing demand for effective emissions control devices, should positively influence the demand for
automotive parts and accessories through local repair shop services.

54 U.S. Commercial Service

Current Demand
In general, most automotive aftermarket products and service equipment are expected to offer good sales opportunities
in the Honduran market. Particularly promising products include:
•
•
•
•
•
•
•
•
•
•
•
•
•

All types of engine spare parts
Chemicals, motor oils and additives
Electrical and brake system components
Transmission and suspension parts
Tires; wheels
Bumpers; spoilers; tail lights
Mobile electronics; alarms; sound systems
Repair shop, paint, tools & equipment
A/C repair; refrigerants
Alignments, diagnostics, spark plugs
Car care and cleaning products
Undercar and under hood products
Safety equipment

Main Competitors
Honduras has no local production of automotive parts & accessories and the market is highly dependent on imports. The
United States is one of the major suppliers in this sector, along with Japan, Taiwan, Korea, China, Brazil, Mexico, and Germany.
Japanese vehicle brands constitute about 70 percent of the total car population. In recent years, however, the Honduran
market has seen the introduction of several major American automotive brands, creating stronger competition for
suppliers from other countries.

Used and Remanufactured Automotive Products Summary
There are no restrictions or conditions placed on the importation of used, remanufactured, or rebuilt motor vehicle parts
in Honduras. Remanufactured parts are not treated differently from used parts, and there are no quotas or limitations.
Although Honduras is a price sensitive market, there is a strong preference for new automotive parts among end users.

Heavy Duty Products Summary
The market for heavy duty vehicles presents good growth prospects in Honduras, particularly as it relates to economic
activity related to the construction and freight transport industries. Some of the country’s infrastructure development
initiatives, including road maintenance, energy generation, and port/airport modernization projects, are driving sales
in this sector. Heavy-duty vehicles and trucks represent 13% of the local on-road fleet, including commercial trailers,
tractors, vocational trucks, and buses as the main segments. Public service transportation units also represent one of the
major end-users of automotive parts and accessories in Honduras. Most of the urban transportation fleets use buses of
low operational quality, which are 80 percent obsolete. The replacement needs for urban buses alone is estimated at over
USD 60 million. Based on National Statistics Bureau data, buses and other passenger transportation vehicles report an
average annual growth of 2,500 units.

Specialty Equipment Product Summary
There are no restrictions for customizing vehicles in Honduras. Although the specialty equipment market is relatively
small, more and more mainstream consumers are modifying their vehicles to enhance comfort or convenience. Most
common custom car product categories include wheels, light kits, grille inserts, chrome trims, and mobile electronics.

Trade Events
There are no locally held automotive shows in Honduras. The Commercial Service Office in Tegucigalpa annually recruits
and leads a delegation of Honduran automotive aftermarket buyers to the Automotive Aftermarket Industry Week
(SEMA/AAPEX) show in Las Vegas, Nevada, the largest retail and specialty automotive aftermarket trade event in the
U.S. Exporters should also consider testing the market by participating in local events, such as trade missions and other
exploratory visits.
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Auto Care Association Trade Mission to Honduras
September 26, 2017 • San Pedro Sula, Honduras
www.autocare.org
AAPEX/SEMA Show
October 31 – November 3, 2017 • Las Vegas, Nevada, USA
www.aapexshow.com

Local Resources/Contacts
Honduran Association of Automotive Importers and Vehicle Dealers (AHDIVA)
Address: Centro Corporativo Los Próceres, Torre 1, 2 Piso, No. 201, Col. San Carlos
Tegucigalpa, Honduras
Tel: +(504) 2236-6868
http://www.ahdiva.org
FTA Tariff Tool: Online resource to help U.S. exporters determine tariffs under Free Trade Agreements,
such as CAFTA-DR: http://export.gov/fta/ftatarifftool

U.S. Commercial Service Contact Information
Name:
Position:
Email:
Phone:

Rossana Lobo
Senior Commercial Specialist
Rossana.Lobo@trade.gov
+ 504-2236-9320

Rating Definitions
1
2
3
4

Little to no probability of success for U.S. exporters
More challenges than opportunities
More opportunities than challenges
Very high probability of success for U.S. exporters

Category

Score

Services: Logistics & Transportation

3

Services: Engineering & Consulting

2

Services: Maintenance & Repair

3

Original Equipment: Tools & Testing Equipment

2

Aftermarket: Testing Equipment

3

Aftermarket Mobile Electronics & Technology

3

Aftermarket Parts & Components

4

Aftermarket Chemicals & Lubricants

4

Aftermarket Accessories & custom products

3

Remanufactured parts

2

Hybrid Vehicle Components

1

Specialty Vehicles

2

Motor Cycles

3

Buses

3

Trucks

3

Passenger Vehicles

3
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Indonesia
Capital:
Population:
GDP:		
Currency:
Language:

Jakarta		
257,563,815 (World Bank)
USD 932 Billion (IMF World Economic Outlook 2016)
Rupiah (IDR)
Bahasa Indonesia

Summary
As the largest economy in ASEAN, Indonesia is also the largest market and production base for vehicles in the region.
Japanese automakers are the absolute market leaders with a 98% market share. Toyota is the largest followed by Honda.
U.S. automakers fall in third place with just 0.29% of the market. (source: GAIKINDO).
Very high import tariffs and luxury taxes are a substantial entry barrier for Completely Built-Up (CBU) importation.
Certification requirements for components and accessories are also significant obstacles.

U.S. Auto Export to Indonesia
Category
Total new passenger vehicle/light truck imports (units)
(In USD)

2012

2013

2014

2015

2016

1,356

2,262

1,089

676

328

39,809,547 69,216,992 30,783,828 19,937,605 10,152,601

Total medium/heavy duty vehicle imports (units)

16

62

356

13

3

(In USD)

1,892,631

1,533,349

8,983,071

957,329

239,561

Total used vehicle imports (in units)

6

3

55

6

4

(In USD)

194,944

25,509

907,657

101,850

43,619

Total auto parts imports (in USD)

89,021,457 76,547,731 56,764,239 44,387,064 34,764,047

Top 10 U.S. Auto Parts Exports to Indonesia
Total Exports, FAS VALUE
HS

2012

2013

2014

2015

2016

Total of Selected Items

89,021,457

76,547,731

56,764,239

44,387,064

34,759,733

8708295170--PTS AND ACCESSORIES,NESOI,OF
BODIES HDG 8701,8705

9,749,632

9,919,770

10,897,329

10,540,688

6,663,285

8708300050--BRAKES AND
SERVO-BRAKES,PARTS, OF 8701,8705

3,351,611

1,303,830

2,227,295

1,427,383

2,772,830

8421230000--OIL OR FUEL FILTERS FOR
INTERNAL COMBUSTION ENGINE

2,116,391

2,615,061

2,450,808

3,022,846

2,194,726

8707100020--BODIES FOR PASSENGER
AUTOS OF HEADING 8703

1,441,952

882,321

1,729,673

3,126,661

1,970,511

8708998175--PARTS AND ACESSORIES FOR
VHCLS 8701 TO 8705, NESOI

14,199,578

6,888,733

5,563,870

2,435,739

1,891,621

8708807000--PARTS AND ACESSORIES FOR
SUSPENSION SYSTEMS

3,032,269

2,987,114

624,028

506,169

1,536,622

398,504

262,010

972,969

1,080,723

1,378,451

1,690,912

3,373,804

727,361

2,793,431

1,111,663

618,561

1,538,889

1,615,687

585,586

1,038,622

1,314,964

1,302,004

1,044,145

1,216,897

874,230

37,914,374

31,073,536

27,853,165

26,736,123

21,432,561

9401901080--SEAT PARTS OF A KIND USED FOR
MOTOR VEHICLES,NESOI
8431100090--PARTS OF WINCHES,
CAPSTANS AND JACKS
3819000000--HYDRAULIC BRAKE FLUIDS/LIQ
FOR HYDRAULIC TRANS ETC
8511500000--GENERATORS FOR INTERNAL
COMBUSTION ENGINES, NESOI
Total of 2016 top 10
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HS

2012

2013

2014

2015

2016

Other not in 2016 top 10

51,107,083

45,474,195

28,911,074

17,650,941

13,327,172

Source: United States Department of Commerce, Bureau of the Census, Foreign Trade Division

Indonesia Domestic Auto Production
No.

Category

2015

2016

2017 (Jan-Apr)

1

Sedan

61,499

29,644

11,537

2

4x2

556,078

663,794

232,641

3

4x4

29,766

19,378

6,828

4

Pick up & truck

3,873

64,283

27,462

5

Double cabin

70,747

-

-

6

Low cost energy saving cars 4x2

177,102

255,660

88,069

1,098,780

1,177,797

421,153

Total Domestic Production
(Source: GAIKINDO)

Indonesia Domestic Auto Sales by Category
No.

2015

2016

2017 (Jan-Apr)

1

Sedan

17,422

13,832

3,723

2

4x2

549,684

608,054

207,680

3

4x4

4,124

4,930

1,501

4

Bus

3,743

3,956

1,578

5

Pick up & truck

74,769

66,773

27,325

6

Double cabin

12,034

9,344

3,247

7

Category

Low cost energy saving cars 4x2
Total Domestic Sales

165,434

235,171

84,087

1,013,291

1,062,729

373,407

2014

2015

2016

(Source: GAIKINDO)

Indonesia Number of Vehicles by Category
No.

Category

2015 (Units)

1

Passenger Car

13,480,973

2

Bus

2,420,917

3

Pick up & truck

6,611,028

4

Motorbike

98,881,267

Total

121,394,185

(Source: BPS – Central Bureau of Statistic)

Indonesia Auto Sales by Brand
No.

Brand

1

Toyota

399,199

321,818

381,570

2

Honda

159,147

159,253

199,364

3

Daihastu

185,226

167,808

189,683

4

Suzuki

154,923

121,805

92,950

5

Mitsubishi Motor

85,618

76,326

66,443

6

Mitsubishi Fuso

56,350

36,201

31,318

7

Nissan

33,789

25,108

13,153

...

Chevrolet

10,018

4,541

2,540

...

Ford

12,008

4,986

484
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No.
...

Brand
Jeep

2014

2015

2016

810

363

100

(Source: GAIKINDO)

Market Entry
The Indonesian government considers automotive as a core strategic industry and has a policy to discourage imports and
encourage domestic manufacturing. As part of this strategy the government has decreased the import duty for raw materials.
Imported vehicles enter Indonesia through two main frameworks: Exclusive Licensee Agent (commonly referred to as
ATPM) and General Importer (commonly referred to as IU). ATPM of major Japanese brands typically have assembling
facilities in Indonesia. GM used to have a local facility but closed it down in 2016. Both ATPM and IU frameworks can
import vehicles in Completely Built-Up (CBU) form. However, companies with a local manufacturing facility tend to receive
preferential treatment from authorities. The IU framework allows for customization of vehicle specification while under
ATPM specifications cannot be customized and must be a uniform standard across the country.
Import tariffs for CBU are 65-80% for passenger vehicles, 45% for commercial vehicles, 5-45% for pickup trucks and buses,
25% for non-passenger car kits, and 15% for components and parts imported for local assembly of passenger cars. In
2014 the Indonesian government increased the vehicle luxury tax from 10-75% to 10-125%. Furthermore, the government
is tightening down on “creative” invoicing by general importers in order to tighten customs loopholes.

Barriers
Besides the high import tariff and luxury tax another access barrier is the standard certification called the SNI. Current SNI
regulation mandates certification of the following vehicles components: laminated safety glass, tempered safety glass;
tires for passenger cars, trucks, buses; light truck tubes, tire, and rims; motor cycle helmets, rims, tires, and tubes. In order
to maintain certification every year companies have to have onsite inspection at the production facilities. Government
authorities have stated that they plan to expand SNI certification requirements to also include automotive lubricants.
CBU vehicle unit are not subject to SNI. Established market players also allegedly hamper new entrants by blocking access
to local parts suppliers through exclusive agreements.

Current Market Trends
The most popular passenger vehicle types in Indonesia are: seven-seater multi-passenger vehicles (MPV), Low Cost Green
Car (LCGC) and sports utility vehicles (SUV). Indonesian family size and local culture have caused seven-seater MPV to
consistently be the most popular model for more than two decades.
Following an exemption of the luxury tax for LCGC vehicles this segment has become one of the fastest growing market
segments. However, to enjoy the exemption the vehicle must be assembled locally with at least 80% of local content.

Current Demand
In 2017 overall sales of new vehicles is projected by GAIKINDO to increase by 6% over the previous year to 1.1 million
vehicles. Demand for CBU vehicles is decreasing due to a number of factors including a very high import tariff and luxury
tax. Historically CBU sales outside of major cities are low due to limited access to after sales service.

Main Competitors
Toyota, Honda, Daihatsu, Suzuki and Mitsubishi are current market leaders. Japanese presence in the market is supported
by a long history in the country, comprehensive portfolios, extensive dealership networks, and high brand awareness. Given
the import regime having local assembling facilities in Indonesia provides a significant cost advantage. Toyota, Daihatsu,
Honda, Suzuki, Mercedes-Benz and BMW have their own assembling facility. In 2016 General Motors closed down its facility
but continues the operation through importation of CBU units. In the same year Ford decided to pull out from Indonesia and
appointed RMA to provide after sales service. Mazda also left Indonesia and appointed Eurokars as the distributor.

Used Automotive Product Summary
The government regulation that raised the minimum down payment for auto loans has increased used vehicles sales
especially for the MPV segment. The government has restricted the importation of used vehicles. According to Mobil88
used car sales could reach 1.5 to 2 times that of the new vehicles.

Reman Automotive Products Summary

Automotive Resource Guide | 2018 59

Indonesia does not have a specific and comprehensive regulation for remanufacturing. To be able to import reman
product the importer must obtain technical consideration from Ministry of Industry and an import license from the
Ministry of Trade. Prior to shipment an Indonesian government appointed surveyor must verify the goods.

Heavy Duty Products Summary
In 2017 the Indonesian government has raised the national infrastructure budget to IDR387 trillion (USD 29
billion), up from IDR347 trillion (USD 26 billion) in 2016. Jakarta Bus Rapid Transit company (Transjakarta) will
buy about 2000 new buses in 2017. Their current fleet includes: Hino, Mercedes, Scania and Zhong Tong. Other cities
planning on expanding their public bus servicer include Semarang, Surabaya, Medan, Lampung, Bali, and Yogya. For
government procurement purchasing price is a very important tender criterion. Companies need to have a strong local
partner to sell to the government and navigate the procurement and tender system. Trucks and busses with a short blunt
front end are more suitable with Indonesia traffic and infrastructure conditions.

Specialty Equipment Product Summary
It is legal to customize vehicles in Indonesian, but modifications must follow the following regulation; Article 52 section (1)
UU No. 22 number 2009 regarding Road Traffic and Transportation (UU No. 22/2009) juncto article 123 section (1) point
b juncto article 131 point (e) PP No. 55/2012.

Trade Events
Gaikindo Indonesia International Autoshow (GIIAS 2017)
August, 10-20 2017 • Indonesia Convention Exhibition (ICE) BSD city, Indonesia • Indonesiaautoshow.com
GIIAS is Indonesia’s largest annual automotive exhibition. GIIAS 2017 goal is to promote the advancement and development
of automotive technology.
Indonesia International Motor Show 2018 (IIMS 2018)
April 19-29, 2018 • JIExpo Kemayoran Jakarta, Indonesia • Indonesianmotorshow.com

Local Resources/Contact
The Association of Indonesia Automotive Industries • www.gaikindo.or.id/en

Available Market Research
Opportunities and challenges in Indonesia Automotive Industry – Ipsos (2016)
(https://www.ipsos.com/en/oppotunities-and-challenges-indonesias-automotive-industry?language_content_entity=en)

U.S. Commercial Service Contact Information
Name:
Position:
Email:
Phone:

Yanuar Wibisana
Commercial Specialist
Yanuar.wibisana@trade.gov
+6221 526 2850

Category

Score

Category

Score

Services: Logistics & Transportation

3

Aftermarket Accessories & custom products

2

Services: Engineering & Consulting

3

Remanufactured parts

2

Services: Maintenance & Repair

2

Hybrid Vehicle Components

1

Original Equipment: Tools & Testing Equipment

2

Specialty Vehicles

3

Aftermarket: Testing Equipment

2

Motor Cycles

2

Aftermarket Mobile Electronics & Technology

3

Buses

1

Aftermarket Parts & Components

3

Trucks

2

Aftermarket Chemicals & Lubricants

2

Passenger Vehicles

1
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Japan
Capital:
Population:
GDP:		
Currency:
Language:

Tokyo
126,918,000 (est. 2016)
USD 4.2 trillion (2015)
Japanese Yen
Japanese

Summary

Units

Total U.S. new passenger vehicle/light truck exports
Total U.S. medium/heavy duty vehicle exports
Total U.S. used vehicle exports

2012

2013

2014

2015

2016

20,393

17,689

20,301

18,760

17,264

55

88

118

39

33

9,655

8,699

3,779

2,051

2,015
Billion Dollars

Total U.S. auto PARTS exports

1.48

1.34

1.43

1.50

1.53

Top 10 U.S. Auto Parts Exports to Japan
Total Exports, FAS VALUE, USD

HS

2016

7009100000--REAR-VIEW MIRRORS FOR VEHICLES

167,277,508

8708998175--PARTS AND ACESSORIES FOR VHCLS 8701 TO 8705, NESOI

158,879,524

8409914000--PARTS F SPARK IGN ENG F RD TR, BUS, AUTO OR TRUCKS

139,120,436

9401901010--SEAT PARTS FOR MTOR VEHICLS,OF LEATHR,CUT TO SHAPE

117,534,399

8407342090--SP-IG ENG F RD TR, BUS, AUTO, TRUCK, OV 2000 CC

98,042,596

8708950000--AIRBAGS FOR MOT VEH FOR HDS 8701 TO 8705, PARTS

88,442,002

8708295170--PTS AND ACCESSORIES,NESOI,OF BODIES HDG 8701,8705

59,882,394

8421394000--CATALYTIC CONVERTERS

42,390,586

8409994000--PARTS F DIESEL ENG F ROAD TR, BUS, AUTO, TRUCK

34,300,993

4011101000--RADIAL TIRES OF A KIND USED ON MOTOR CARS

33,073,204

Total of 2016 top 10
Total of Selected Items

938,943,642
1,530,649,258

Source: United States Department of Commerce, Bureau of the Census, Foreign Trade Division
TPIS Database: USHS EXPORTS, Revised Statistics for 1989-2015, Unrevised for 2016-2017.

The automobile industry is one of the Japanese economy’s core industrial sectors, employing 5.34 million people. Major
sector influences include global economic conditions and market demand, exchange rate fluctuation, natural disasters,
and government incentive programs. The industry as a whole is impacted by an ageing society and decreasing population.
The Japanese population has continued its decline in recent years, and there is a projected decrease of over 30 million
by 2050, bringing the overall population under 100 million. The total number of domestic auto units produced and sales
are decreasing as well as sales remain sluggish. Total production stands at 9.2 million units in 2016, a two consecutive year
decrease. Total new car sales stands at 4.97 million units and used car sales stands at 6.75 million units in 2016, a decrease of
1.5% and 0.5%, respectively, over the previous year. On the other hand, the total number of automotive exports is increasing
as Japanese auto makers continue to seek international expansion opportunities to make up for sluggish domestic sales.
Exports totaled 4.63 million units in 2016, a 1.2% increase over the previous year. The numbers of registered vehicles
in Japan is 77.7 million units in 2016, a 0.4% increase over the previous year. Due to technological developments in fuel
efficiency and safety technologies, Japanese drivers tend to own their own cars longer. The safety technology development
had critical role in it and the numbers of traffic accidents in Japan are nearly half of what they were in 2004.

Market Entry
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Japanese auto manufacturers have maintained “keiretsu relationships” under which they deal almost exclusively
with other Japanese auto parts manufacturers by building close personal and business relationships. On one
hand, this competition-free keiretsu system strengthened relations within the Japanese auto supply chain between
suppliers and manufacturers; however, over time globalization has challenged this system. In order to survive
global competition, firms have been expanding toward a more keiretsu-free procurement environment and freer
and more flexible competition. This gradual shift may enable U.S. auto parts manufacturers to enter the market.

Barriers

There are no specific obstacles for U.S. auto and auto parts manufacturers to conduct business in Japan.

Current Market Trends
Key areas of current market trends include environmental technologies (including electric, hybrid systems and fuel cells),
and safety. U.S. auto parts manufacturers with state of-the-art technologies in the areas of “next-generation” transportation
systems, transportation safety, traffic accident reduction, theft-resistance, and electronic components should consider
entering this market. In particular, the autonomous vehicle technology is the sector that the Japanese government is keen
on developing. Japan aims to launch a functional autonomous transportation system on public roads by the 2020 Tokyo
Olympics, using the Games as an opportunity to showcase Japanese technology. There may be a good opportunity for U.S.
companies with autonomous vehicle related technology such as sensors.

Current Demand
Japanese auto parts manufacturers are required as never before to compete on cost, develop differentiating products
(including modularizing and designing capabilities), and upgrade the operating efficiency of their domestic production base.
Japanese auto manufacturers continue to research and develop Next Generation Vehicles (NGV) such as Electric Vehicles
(EV), Plug-in Hybrid Vehicles (pHV), Hybrid Vehicles (HV), Hydrogen Vehicles, Fuel Cell (FC) Vehicles, and Clean Diesel Vehicles.
NGVs account for about 35% of entire new passenger car sales in 2016. Widespread adoption of NGV will largely depend
on auto manufacturers’ resolution of a number of technological issues (for FC and Hydrogen Vehicle, for example) and on
the expansion of the fuel/energy supply infrastructure. Intelligent Transport Safety (ITS) uses cutting-edge information and
communications technologies to network data between people, roads, and vehicles to reduce road congestion, accidents and
to improve traffic flow. The Japanese government has been promoting ITS development and announced ITS development
guidelines to achieve progress in three basic areas: safety and security, fuel efficiency and environmental protection, and
comfort and convenience. Current R&D is focused on fuel conservation driving control technology, autonomous driving
control technology, driving situational recognition, position recognition technology, and inter-vehicle communication
technology. The development of EV and ITS, combined with emerging safety and environmental requirements, is forecast to
further accelerate the computerization of automobiles.

Main Competitors
Japanese auto manufacturers include:
• Daihatsu Motor Co., Ltd. • SUBARU Ltd. • Hino Motors, Ltd. • Honda Motor Co., Ltd. • Isuzu Motors Limited • Mazda Motor
Corporation • Mitsubishi Fuso Truck and Bus Corporation • Mitsubishi Motors Corporation • Nissan Diesel Motor Co., Ltd. •
Nissan Motor Co., Ltd. • Suzuki Motor Corporation • Toyota Motor Corporation.
The leading Japanese auto parts manufacturers (“Tier 1” suppliers) include:
• Aisin AW Co., Ltd. • Aisin Seiki Co., Ltd. • Calsonic Kansei Corporation • Denso Corporation • Jatco Ltd. • NOK Corporation •
NSK Ltd. • NTN Corporation • Sumitomo Wiring Systems, Ltd. • Tokai Rika Co. • Toyoda Gosei Co., Ltd. • Yazaki Corporation.
Japan also has countless specialized “Tier 2” and “Tier 3” suppliers.

Used Automotive Products Summary/ Remanufactured Automotive Products Summary
Regardless of the country of origin, sales of remanufactured motor vehicle parts and remanufactured equipment in Japan
are close to nonexistent, but there could be possible future potential. In the past, Japanese consumers have not embraced
remanufactured/rebuilt parts; their preference has been to replace the original equipment parts with new parts from the
OE supplier. This is slowly changing as younger consumers realize remanufactured parts are just as durable as OE parts, are
less expensive, and environmentally friendly.
Since most consumers currently have their vehicles repaired or inspected at a Japanese vehicle dealer or dealer-controlled
garage, the parts replaced are normally sourced from OE parts suppliers. As the Japanese repair industry is slowly
deregulating, and more independent garages are utilized by consumers, there is a possibility of shifting away from OE
replacement parts towards non-OE (both Japanese and imported) parts for both passengers vehicle and heavy duty trucks.
This could further open the market to U.S.-made remanufactured parts. In the past, the average age of the motor vehicle
fleet in Japan was about five years. Today, Japanese consumers are keeping their vehicles longer (averaging nearly 10 years)
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which will require more repairs (however, original equipment parts tend to last longer than they did 10 years ago.) In
addition, the average number of miles driven per year by the auto consumer has been rising for a number of years.
Lastly, there is a movement in Japan to recycle more products. Both the government of Japan and environmental groups
will emphasize to Japanese consumers their responsibility to save natural resources, and the Japanese public is aware of the
advantages of using remanufactured parts versus new parts.

Heavy Duty Products Summary
Since the Japanese government decided to shift from coal to oil in the 1960s, the Japanese mining industry drastically
shrunk. Combined with the economic crisis in the late 2000s, the Japanese construction machinery market experienced a
major slump, but it has been gradually recovering since, and now Japanese general construction machinery sales stands at
2.2 trillion Japanese yen in 2016 (about $20 billion) a number that is expected to grow through the upcoming construction
boom for the Tokyo 2020 Olympics, which will undoubtedly see an influx of foreign tourists and infrastructure demand,
supporting the growth of construction industry and large public transportation fleets.

Specialty Equipment Product Summary
It is legal to customize vehicles in the Japanese market. The most common thing to customize the cars in the current market are
wheels and tire parts. However, since Japan regulates the size/ shape/ engine system allowed on public roads, the customization
of vehicles somewhat limited. The market is not quite large but indeed there are customized vehicles fans in the Japanese market.

Trade Events
CEATEC Japan 2017
October 3–6, 2017 • Chiba, Japan
ceatec.com/en/application/
The Japanese leading IT technology show
including automotive electronics.

Tokyo Auto Salon 2018
January 12-14, 2018 • Chiba, Japan
tokyoautosalon.jp/2017/en/
The largest Japanese custom parts trade show.

Tokyo Motor Show 2017
October 27 – November 5, 2017 • Tokyo, Japan
tokyo-motorshow.com/en/
The largest Japanese automotive biannual trade show.

International Auto Aftermarket Expo 2018
March 14-16, 2018 • Tokyo, Japan
auto-mobi-expo.jp/
The Japanese leading automotive aftermarket
and equipment show.

Local Resources/Contacts

Japan Automotive Products Association (JAPA) • http://www.japa.gr.jp/e/index.html
Japan Autoparts Wholesalers Association (JAWA) • http://zenbukyo.or.jp/ (Japanese only)
Auto-Parts & Accessories Retail Association (APARA) • http://www.apara.jp/ (Japanese only)

Available Market Research
Japan Automobile Manufacturers Association publications • www. jama-english.jp/publications

U.S. Commercial Service Contact Information
Name:
Position:
Email:
Phone:

Yu.Ohashi
Commercial Assistant
Yu.Ohashi@trade.gov
+81-6-6315-5958

Category

Score

Category

Score

Services: Logistics & Transportation

1

Aftermarket Accessories & custom products

3

Services: Engineering & Consulting

1

Remanufactured parts

1

Services: Maintenance & Repair

1

Hybrid Vehicle Components

2

Original Equipment: Tools & Testing Equipment

1

Specialty Vehicles

2

Aftermarket: Testing Equipment

2

Motor Cycles

2

Aftermarket Mobile Electronics & Technology

2

Buses

1

Aftermarket Parts & Components

2

Trucks

1

Aftermarket Chemicals & Lubricants

3

Passenger Vehicles

2
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South Korea
Capital:
Population:
GDP:		
Currency:
Language:

Seoul
51.7 million
USD 1.4 trillion
Korean won
Korean

Summary
As of 2016, South Korea is ranked as the 6th largest auto producer in the world with approximately 21,803,351 vehicles in
operation in the country. Hyundai Motors sold 658,642 passenger cars, while Kia sold 535,000, collectively representing
approximately 65% of market share. Other companies with local production bases include Renault Samsung Motors,
SsangYong Motor Company, and GM Korea. According to the Korea Automobile Importers & Distributors Association
(KAIDA), 225,279 imported cars were registered in 2016, with the largest imports from Europe. Some of the best-selling
imported passenger cars include BMW, Mercedes-Benz, Audi, Volkswagen, and others. For a detailed, comprehensive
breakdown of overall domestic car information by make and model, refer to the Ministry of Land, Infrastructure and
Transport (MOLIT) Statistics System (http://stat.molit.go.kr).

New Motor Vehicle Sales, (in number of cars)
Year

2012

2013

2014

2015

2016

Sales by Local Manufacturer(s)1

1,410,857

1,383,358

1,463,893

1,589,393

1,600,154

Imported Cars2

130,858

156,497

196,359

243,900

225,279

Source: Korea Automobile Manufacturers Association (KAMA), Korea Automobile Importers & Distributors Association (KAIDA)
1 Local Production: Hyundai, Kia, GM Korea, Renault Samsung, SsangYong, Tata Daewoo, Daewoo Bus, etc.
2 Registered, imported passenger cars

U.S. Imports (in US $
Year

2012

2013

2014

2015

2016

570,039,460

713,276,427

943,071,401

1,234,509,992

1,554,840,302

Medium/Heavy Duty Trucks

6,459,032

3,216,578

8,488,946

5,547,430

3,950,239

Used Vehicles

43,009,455

49,633,948

49,791,567

49,886,525

29,691,310

Auto Parts

707,173,809

804,250,689

903,512,498

926,967,168

966,897,511

Passenger Vehicles

Source: United States Department of Commerce, Bureau of the Census, Foreign Trade Division
Trade Policy Information System (TPIS) Database: USHS IMPORTS, Revised Statistics for 1989-2015

Top U.S. Auto Part Imports by HTS Category, (in US $)
2012

2013

2014

2015

2016

8708998175

HTS Category
PARTS AND ACESSORIES
FOR VHCLS 8701 TO 8705,
NESOI

198,176,779

172,685,671

147,145,555

149,819,407

239,848,387

8708950000

AIRBAGS FOR MOT VEH
FOR HDS 8701 TO 8705,
PARTS

54,021,739

55,197,753

55,027,698

55,918,702

62,106,081

7009100000

REAR-VIEW MIRRORS FOR
VEHICLES

68,345,293

62,457,971

64,803,512

58,722,757

55,521,742

8407342090

SP-IG ENG F RD TR, BUS,
AUTO, TRUCK, OV 2000 CC

41,415,960

9,309,408

11,616,975

4,605,358

55,149,615

8414308030

COMPRESSORS, REFRIG &
AIR COND, FOR MOTOR
VEHICLES

10,933,060

20,032,856

5,505,274

37,507,376

44,147,837
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HTS Category

2012

2013

2014

2015

2016

8708295170

PTS AND ACCESSORIES,NESOI,OF BODIES HDG
8701,8705

6,910,094

16,524,791

75,357,392

64,399,581

42,414,824

4011101000

RADIAL TIRES OF A KIND
USED ON MOTOR CARS

18,126,817

19,510,472

17,925,708

12,851,900

40,601,492

8409914000

PARTS F SPARK IGN ENG
F RD TR, BUS, AUTO OR
TRUCKS

15,261,274

26,931,215

43,761,583

57,374,242

32,016,547

8527210000

RADIOBRDCST RECV FOR
MOTOR VEHC,COMBO
AND REC/REP

308,670

364,259

9,955,266

33,115,395

24,416,178

6813890000

OTH FRICTION MATERL
ETC NOT CONT ASBESTOS

19,626,522

22,359,708

23,024,069

20,894,002

24,207,842

433,126,208

405,374,104

454,123,032

495,208,720

620,430,545

Total top 10

Source: United States Department of Commerce, Bureau of the Census, Foreign Trade Division
Trade Policy Information System (TPIS) Database: USHS IMPORTS, Revised Statistics for 1989-2015

Market Entry
For a foreign, imported vehicle to be registered in the local market, the importer or manufacturer needs to undergo
a homologation process which requires a safety standard self-certification, emission & noise certification, and fuel
economy test, as stipulated by the pertinent Act(s) of the Ministry of Land, Infrastructure and Transport (MOLIT), Ministry
of Environment (MOE), and Ministry of Trade, Industry and Energy (MOTIE). The designated, official importer can directly
import new foreign passenger cars from the foreign manufacturer, which can thereby be further distributed by the official
importer’s nationwide distribution channels or dealers.
Korean auto part suppliers retain strong, established business relationships with domestic automakers. Korean
consumers also depend highly on OEM’s aftersales service networks (i.e. Kia Motors’ Auto Q). It is more common for
Korean car owners to get their car serviced by an OEM-affiliated shop than by independent auto shops. As a result, U.S.
suppliers need to be aware of the competitive environment and local distribution channels in Korea. U.S. products need
to offer technological advantages that competitors do not provide, and U.S. suppliers need to educate end-users about
the advanced features of their products. When entering the Korean market, it is strongly recommended to partner with a
qualified and capable Korean distributor. Exhibiting at local automotive trade shows can be a useful platform to explore
the market and gain exposure to end-users.

Barrier
Korea has rigid safety and environment control standards for automobiles. For automotive parts, specified parts and
accessories directly related to safety are subject to a self-authentication procedure. The procedure can include testing from
an accredited Korean testing agency, as per the Automobile Management Act and its relevant enforcement regulations.

Current Market Trend
South Korea is making strong efforts to expand the deployment of electric vehicles (EVs), with EV deployment targets of
250,000 EVs by year 2020. Different levels of national and/or local government offices can offer subsidies to incentivize
the purchase of EVs, for EVs that meet certain criteria and are eligible. Approximately 5,900 EVs were sold in 2016, which
is a 103% increase from the previous year.
South Korea is at a relatively early stage of developing autonomous vehicles (AVs) with plans to commercialize these vehicles
by year 2030. Given that a permit for temporary operations of autonomous vehicles for testing or research is approved,
South Korea’s Ministry of Land, Infrastructure, and Transport (MOLIT) allows for AVs to be tested on regular roads.

Current Demand
Automotive parts and components:
•
•
•
•

Sensor System (ex. Camera)
High-end car audio systems/solutions
Low-emission related technologies
Replacement parts for imported vehicles
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Main Competitors
Overall, Hyundai, Kia Motors, and their affiliated companies, have a strong presence in the South Korean
automobile market. Hyundai, Kia Motors, GM Korea, Renault Samsung, SsangYong Motors are passenger car
makers with local production presences in South Korea. Mentionable truck brands include, but are not limited
to, Tata Daewoo, Hyundai, Kia Motors, Scania, MAN, and Volvo. Auto parts suppliers include, Hyundai Mobis,
Hyundai WIA, Hyundai Dymos, Hyundai Power Tech, and Mando.

Used Automotive Products and Remanufactured Automotive Products Summary
In recent years, regulations regarding the utilization of used and remanufactured automotive products are reflected in
pertinent enforcement rules and acts to further clarify and promote the usage of used automotive and remanufactured
automotive products.
•
•
•
•

Enforcement Rule of Automobile Management Act Article 138
Act on the Promotion of the Conversion into Environment-Friendly Industrial Structure Article 23
Notification of Ministry of Environment (MOE) No. 2015-256
Notification of Ministry of Trade, Industry and Energy (MOTIE) No. 2015-275.

Heavy Duty Products Summary
Doosan Infracore, Hyundai Construction Equipment, Volvo Construction Equipment, etc. are companies engaged in
the supply and distribution of heavy construction equipment. Local production of heavy construction equipment (i.e.,
excavators, fork lifts, etc.) of 2016 is estimated to be over approximately 70,000 units. Approximately 60 to 70% of total
sales come from exports to international markets, given the limited size of the domestic market.

Specialty Equipment Product Summary
Despite demand by certain segment of car owners to differentiate this sector, there are negative perceptions correlated
with modified cars. The car modification and tuning market can be considered relatively less developed compared to
the automobile production market in South Korea. However, in recent years, Korea has made modest efforts to ease
regulations and vitalize the tuning industry, with efforts including the promotion of tuning authentication systems.

Trade Events
Automotive Week
September 8–10, 2017 • Ilsan, South Korea • automotiveweek.co.kr
Auto maintenance and repair service; automotive customization
.
Korea Automotive Industry Exhibition (KOAA Show)
October 18–20, 2017 • Ilsan, South Korea • koaashow.com
Automotive parts and material, EV & Electronics, Accessories & Tuning, Repair, Equipment
Busan Motor Show
June 2018 • Busan, South Korea • bimos.co.kr
Biennial event for motor vehicles.

Local Resources/Contacts
Korea Automobile Importers & Distributors Association (KAIDA) • http://www.kaida.co.kr/
Korea Auto Industries Co-op Association (KAICA) • http://www.kaica.or.kr/
Korea Automobile Parts Association (KAPA) • http://ikapa.kr/

U.S. Commercial Service Contact Information
Name:
Position:
Email:
Phone:

SB Shin
Commercial Specialist
sbshin@trade.gov
82-2-397-4186
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Rating Definitions
1
2
3
4

Little to no probability of success for U.S. exporters
More challenges than opportunities
More opportunities than challenges
Very high probability of success for U.S. exporters

Category

Score

Services: Logistics & Transportation

2

Services: Engineering & Consulting

1

Services: Maintenance & Repair

2

Original Equipment: Tools & Testing Equipment

2

Aftermarket: Testing Equipment

2

Aftermarket Mobile Electronics & Technology

3

Aftermarket Parts & Components

3

Aftermarket Chemicals & Lubricants

2

Aftermarket Accessories & custom products

2

Remanufactured parts

2

Hybrid Vehicle Components

2

Specialty Vehicles

2

Motor Cycles

2

Buses

1

Trucks

2

Passenger Vehicles

3
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Lithuania
Capital:
Population:
GDP:		
Currency:
Language:

Vilnius
2.9 million
42.8 billion USD
Euro
Lithuanian

Summary
Lithuania’s automotive market is dominated by European, Japanese, and Korean car brands. The main barriers for U.S.
made vehicles are higher shipping costs, as well as burdensome registration procedures related to compliance with
the local standards. However, in general, products manufactured in the U.S. are associated with high quality and well
accepted by the local consumers.
2012

2013

2014

2015

2016

Total new passenger vehicle/light
truck imports

136

423

203

96

44

Total medium/heavy duty vehicle
imports

205,604

40,000

287,500

287,500

14,900

249,575,397

282,365,016

195,038,074

86,886,782

132,937,049

Total used vehicle imports
Key local/domestic figures:

2012
Total number of vehicles in Lithuania
(car PARC)

2.035,655

2013

2014

2.100,649

1.396,408

2015
1.443,046

2016
1.508,516

According to the sales of new cars in 2016 most popular brands were:
1. Fiat
2. VW
3. Toyota
4. Skoda
5. Opel

5. Renault
6. Nissan
7. Kia
8. Dacia
9. Ford

Market Entry
Partnering with a local distributor or manufacturer is the best avenue for U.S. companies to enter the Lithuanian market.

Barriers
The main barriers for U.S. made vehicles are high shipping costs, as well as burdensome registration procedures related
to compliance with the local standards.

Current Market Trends
In six months of 2017 there were 14, 396 new passenger vehicles registered in Lithuania-18 percent more than during the
same period of 2016. 4.6 percent of all imported vehicles were those powered by alternative fuels.
Consumer interest in electric vehicles is steadily growing. In 2013 there were only 3 registered vehicles in Lithuania, in 2014
that number grew to 40 and in 2015 to 64. In 2015 1,039 new hybrid vehicles were registered in Lithuania (825 in 2014).

Current Demand
Best prospects for American producers and suppliers are for spare parts, tools and service equipment as well as automotive aftermarket goods, electric and hybrid vehicles.
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Main Competitors
Main competitors for U.S. car exporters on Lithuanian market are mostly German (Volkswagen, Opel), French (Peugeot,
Renault) Italian (Fiat) Korean (Hyundai and Kia) vehicle manufacturers. In terms of higher end vehicles, preferred are
German Audi, BMW and Mercedes-Benz.

Used, Remanufactured Automotive Products Summary
There are no country specific restrictions on importation of used motor vehicle parts in Lithuania. Companies importing
spare parts do not need an import license, unless components contain hazardous materials. There are no restrictions on
importation of remanufactured or rebuilt motor vehicle parts. Remanufactured parts are treated the same as used parts.

Specialty Equipment Product Summary
It is legal to customize vehicles in Lithuania. Most popular customizations are related with engine performance upgrades,
car body and drivetrain modifications.

Trade Events
BALTTECHNIKA 2018
26th International Exhibition on Engineering Industry • Date: May 2018
Venue: Lithuanian Exhibition and Congress Centre LITEXPO, Vilnius, Lithuania
http://www.litexpo.lt/en/events/
BALTTECHNIKA is the only engineering industry event in Lithuania. The exhibition is intended for specialists, business
and academic society. Key topics: industrial equipment and materials, industrial robots, electronics, automation, welding
systems, surface treatment systems, metal processing equipment, energy saving, tools, pipework systems, etc.

Local Resources/Contacts
Lithuanian Autoenterpreneurs Association • http://www.laa.lt/en
Lithuanian Confederation of Industrialists • www.lpk.lt
Lithuanian Ministry of Transportation and Communications • www.sumin.lrv.lt

U.S. Commercial Service Contact Information
Name:
Position:
Email:
Phone:

Jonas Vasilevicius
Economic Specialist
vasileviciusj@state.gov
+370-5 2665671
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Malaysia
Capital:
Population:
GDP:		
Currency:
Language:

Kuala Lumpar
31.1 million (Source: CountryMeter 2017)
296.3 billion USD (Source: World Bank 2015)
Ringgit Malaysia (exchange rate: US$1 = RM4.46)
Bahasa Malaysia, Mandarin, Tamil, English

Summary
New Vehicles Registered
Personal Use Vehicles
Commercial Use Vehicles
Total Motor Vehicles

2014

2015

2016

588,341

591,298

514,545

78,124

75,376

65,579

666,465

666,674

580,124

Source: Malaysian Automotive Association Malaysia & Road Transport Dept.
-

The above are figures of new passenger & commercial vehicles registered
Passenger Vehicle are classified to include all passenger carrying vehicles i.e. Passenger Cars, 4WD/SUV, Window Van and MPV models.
Commercial Vehicles are classified to include Trucks, Prime Movers, Pick-up, Panel Vans, Bus & Others.

Vehicles Produced & Assembled in Malaysia
2014

2015

2016

Passenger Cars

545,122

563,883

503,691

Commercial Vehicles

51,296

50,781

41,562

596,418

614,664

545,253

Total Vehicles

Source: Malaysian Automotive Association Malaysia & Road Transport Dept.
-

Passenger Vehicle industry reclassified in January 2007 and includes all passenger carrying vehicles
i.e. Passenger Cars, 4WD/SUV, Window Van and MPV models
Commercial Vehicles also reclassified on 1 January 2007 and includes Trucks, Prime Movers, Pick-up, Panel Vans, Bus & Others

Tariffs:

The import tax for classification for auto parts under:
HTS 8407
HTS 8408
HTS 8708

ranges from 5% to 30% import rate and 6% sales tax
0% import rate and 6% sales tax
ranges from 5% to 30% import rate and 6% sales tax

Market Entry & Barriers
Import Restrictions:
Approved Permits (AP), issued by the Ministry of International Trade and Industry (MITI) acts as a control mechanism
limiting the number of cars imported into Malaysia. It was gazette based on the Malaysian Customs Act 1967, in 1983 as
a measure to protect the National Car – PROTON and later PERODUA. PROTON is a joint venture with Mitsubishi while
PERODUA is with Daihatsu.
There are two types of AP:
1. Franchise AP – that are given out for free to franchise holders of car brands registered with MITI.
2. Open AP – that are sold to parallel importers of cars for resale in the Malaysian market
The total annual number of APs issued is usually capped at ten percent of the number of locally assembled cars of the
previous year. The allocations of these APs are usually in the ratio of
-

60 percent to Bumiputera for Open AP holders
40 percent to franchise holders
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However, the end of the APs was supposed to be in 2010 but was repealed based on objections from stakeholders of vested interest and extended to December 31st, 2015. However in December 2015, the Malaysian government announced
that the Open Approved Permit (Open AP) policy will be retained with amendments made to improve the system.
The objectives of the new Open AP policy were supposed to:
-

provide car buyers with more options at more competitive prices;
empower the Bumiputera economic agenda, giving equal opportunities to Bumiputera businesses to be involved in
the automotive sector;
ensure the Open AP policy’s socio-economic contribution is not affected.

Local/Regional Content Requirements:
Currently, local content requirements are 30% - 45% for non-national cars and about 80% for national cars, and the local
content requirements for non-PROTON assemblers include 30 mandatory items.

Others
One of the crucial impediments for US made vehicles is the left-hand drive mechanism. Malaysia is a right-hand drive
following the British standards. The inconveniences of having a left-hand drive when the whole transport infrastructure
caters to right hand drive vehicles.

Current Market Trends
The Malaysian automotive sector experienced its first slump in 2016 after six years of consecutive growth in the automotive sector. This downturn is due largely to cautious consumer sentiment on the overall market’s strength, the tight lending conditions and the weak ringgit exchange rates. To combat these, most auto marques are offering incentives such as
longer warranty periods, accessories and rebates to boost sales. Competition is keen and most brands are setting up 3S
(Sales, Service, Spares) Centers to cater to their customers.
The above have a repercussion on the used car segment. Used cars use to have at least a 30% price advantage over the
new model but with the falling prices of new cars, this segment is also facing an uphill battle to attract buyers. A sub-segment of the used car that has been increasing is the re-conditioned cars. Reconditioned cars are refurbished used cars
imported from overseas (typically from other right hand drive markets like UK and Japan), and sold via parallel importers.
In Malaysia, regulations limit them to a maximum age of five years old. Although not having the manufacturer’s warranty
and having their control labels and instructions in a foreign language, most buyers are willing to overlook such inconveniences for a cheaper price.

Current Demand
No demand for left hand drive vehicles in Malaysia

Main Competitors
Main competitors in the private vehicle segments are from Malaysia (Proton, Perodua, Bufori), Japan (Lexus, Honda, Nissan, Toyota, Daihatsu, Infiniti, Mazda, Mitsubishi, Isuzu, Suzuki), Europe (Alfa Romeo, Aston Martin, Audi, Bentley, BMW,
Catherham, Citroen, Ferrari, Fiat, Jaguar, Lambroghini, LandRover, Lotus, Maserati, McLaren, Mercedes-Benz, Mini, Peugeot, Porsche, Renault, Rolls-Royce, Skoda, Volkswagen, Volvo), Korea (Kia, Ssang Yong), China (Cherry) India (Mahindra),
USA (Ford, Chevrolet).
All these vehicles are right hand drive including the US brands which are usually exported from Japan (Ford) or Thailand (Chevrolet)

Used Automotive Products Summary
Most of the automotive are either made in Malaysia, European or Japanese standards and models thus would consider
used automotive, parts and products as an extreme niche market segment.

Reman Automotive Products Summary
The remanufacturing sector is a relatively new business area to the automotive ecosystem. There is a domestic remanufacturing industry which feeds into the domestic aftermarket for vehicle components. Most of the parts are sourced and
imported from Japan and Europe. There are some restrictions on the import of used ‘safety-critical’ components such as
brakes. Component remanufacturers are mostly independent third parties concentrating in engines and their sub-com-
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ponents, drivetrain components, air-conditioning elements, rotating electric and ignition parts, turbochargers
and superchargers.

Heavy Duty Products Summary
Heavy duty vehicles are defined vehicles with Gross Vehicle Weight Rating (GVWR) exceeding 8,500 lbs/3,800
kg. With the exception of specialized vehicles that are not-for-road usage (e.g. Osh-Kosh fire engines used in
airports), any left hand drive system will put these vehicles at a disadvantage. Again the heavy duty segments
are dominated by right hand drive Japanese, Indian and European brands crowding out US made vehicles.
Parts for these heavy duty vehicles may also differ or slight variation for the European and US models.

Specialty Equipment Product Summary
The restriction on modification of vehicles is still in place and it is illegal in Malaysia to modify the engine of the vehicle.
Most modifications are limited to paint job and detailing of the vehicles. Commercial vehicles have to follow strict guidelines specified by the Road Transport Department.

Trade Events
Automechanika Kuala Lumpur
March 23-25 2017 (Cycle: 2 years)
Kuala Lumpur Convention Center, Kuala Lumpur, Malaysia
http://automechanika-kualalumpur.hk.messefrankfurt.com/kualalumpur/en/visitors/welcome.html
This event showcases components and parts, electronic products and services, electronic systems, accessories, tuning
services and systems, repair services, maintenance services and solutions, management services and solutions, service
stations, car washing services, car care products and services and other such products and services.
4th Dream Car Expo
May 12-14, 2017 (Cycle: annual)
Mid-Valley Exhibition Centre Hall 2 + 3, Malaysia
http://www.dreamcarexpo.com.my/
This event serves as a market opportunity and platform for car dealers and manufacturers to share information, products
and services to interested parties. This is more of a consumer oriented aftermarket event.
Malaysia Commercial Vehicle Expo (MCVE)
May 18-20 2017 (Cycle: 1 year)
MINES International Exhibition & Convention Center, Kuala Lumpur, Malaysia
http://www.mcve.com.my/about-us
This event showcases product for the Automotive, Logistics & Transportation industries. Not a consumer items show.

U.S. Commercial Service Contact Information
Name:
Position:
Email:
Phone:

Randall Liew
Commercial Specialist
Randall.liew@trade.gov
+60 (3) 2168 4825
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Mexico
Capital:
Population:
GDP:		
Currency:
Language:

Mexico City (Ciudad de Mexico)
125 million
USD 18,000 per capita
Mexican peso (MXN)
Spanish

Summary
Mexico is the seventh largest vehicle manufacturer in the world, producing more than three million cars annually. It is
also the fifth largest auto parts producer worldwide with 85 billion dollars in revenues annually. Recent investments by
established automakers and new OEMs have increased business opportunities throughout the country, and have also
attracted the tier one and tier two supplier base. Vehicle production levels are forecasted to reach five million by 2020
given the new players and expanded manufacturing capabilities.

Table 1 Auto Parts Production for OEM and Aftermarket
(Figures in $ billions)
Indicator

2011

2012

2013

2014

2015

2016

Total Market Size

81.2

88.7

96.8

101.0

110.7

122.2

Total Local Production

67.9

73.1

76.8

81.4

85.0

88.4

Total Exports

45.1

51.8

55.0

61.6

67.7

73.8

Total Exports to the U.S.

33.9

38.9

51.6

55.5

59.3

63.1

Total Imports

31.8

36.2

35.2

42.0

42.0

40.0

Total Imports from the U.S.

21.4

24.3

20.9

23.1

25.8

28.5

Source: National Auto Parts Industry Association (INA) & Office of Transportation and Machinery (OTM)

Table 2 Total Number of Vehicles – Automobiles and Trucks
(Figures in thousands of units)
Indicator

2011

2012

2013

2014

2015

2016

2,557.6

2,884.9

2,933.5

3,220.0

3,399.0

3.421.0

Total Units Sold in Country

905.9

987.7

1,063.4

1,135.4

1,208.6

1,281.1

Total Units Imported

473.3

521.6

542.4

600.6

658.6

716.6

Total Units Imported from USA

141.5

159.4

153.7

152.0

154.7

157.4

Total Used Vehicles Imported

596.8

458.1

644.2

455.3

179.5

147.8

2,143.9

2,355.6

2,423.1

2,643.0

2,760.0

2,877.0

Total Units Produced

Total Units Exported
Source: Mexican Automotive Industry Association (AMIA)

Market Entry
The best way for U.S. suppliers of automotive parts and equipment to enter the Mexican market is through representation or regional distribution. It is easier to serve OEMs in Mexico if the U.S. exporter is already supplying them in the
United States and already has a supplier number. The aftermarket industry continues to grow – on average, the Mexican
consumer will replace their car once every 17 years. Imports of used vehicles is subject to local regulations. More information is available on request.

Barriers
There are no major trade barriers in the auto sector for parts and related equipment. U.S. exporters are advised to work
closely with their partner in Mexico to comply with Mexican standards for electrical and electronic safety measures as well
as with labeling requirements to avoid any delays.
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Current Market Trends
Mexico had seven automakers five years ago and today there are eleven. The industry is spread out
geographically with higher concentrations of assembly plants in northern and western Mexico stretching
down through the center of the country. Automakers such as General Motors, Ford, FCA, Volkswagen, Nissan,
Honda, and Toyota have implemented an ambitious growth strategy in the country to take advantage of the
numerous Free Trade Agreements Mexico has with Latin American and European countries. Recent market
entrants include Mazda, Audi, BMW and China Giant with manufacturing plants.
Assembly plants producing new parts commonly require that their supplier base be as close to them as possible in an
effort to reduce inventory volumes and to facilitate just-in time and just-in sequence deliveries. This trend opens a new
field of opportunity to U.S. suppliers of production machinery and equipment, materials, pre-assembled components,
molds and tooling, cutting tools, automation process equipment, raw materials, engineering and design, finished parts,
and accessories sold through local representatives or distributors.

Current Demand
In the original equipment market, there are business opportunities for parts, components or materials that carmakers
need in order to produce lighter vehicles. The most commonly imported goods in the auto sector are components for
tier two suppliers that include but are not limited to plastic injection parts, stamped parts, accessories for bodies, engines
and their parts, devices for audio and video, seats, etc. In the tier supplier base, companies prefer products that comply
with ISO or TS certifications. Generally, OEMs and tier suppliers are receptive to sourcing material from U.S. suppliers
at all levels that meet their specifications and certifications such as ISO and TS. Price and quality are also important
factor when working with Mexican-based OEMs and tier suppliers. In the aftermarket, there are approximately 31 million
vehicles circulating in Mexico. Given the length of time Mexican consumers keep their cars (17 years on average), there is
demand for parts that consumers will need to repair their vehicles after warranty periods expire. Eleven carmakers are in
the market producing 40 brands and 500 models.

Main Competitors
Competition is often times from locally based manufacturers, which include Mexican and foreign manufacturers and suppliers
in country. In the automotive sector for OE parts and components, the competition is mainly from Japan, Canada, UK, France,
Italy, Austria, and Germany. In the aftermarket the major competitor is from Chinese imports and local manufacturers.

Used Automotive Products Summary
Mexico enacted regulations that reduce the importation of used vehicles into Mexico. The revised measures were adopted
by local governments and private vehicle associations in Mexico in response to concerns about the condition of older
used vehicles, including their high pollution generation, fuel efficiency limitations, higher maintenance costs, and poor
mechanical condition. Used vehicles also have a negative impact on new car sales, and there is an inherent difficulty in
tracking and identifying used vehicles involved in criminal actions or violations. The combination of these factors and
others prompted the Mexican government to put these regulations in place.
Used parts can be imported into Mexico. However, Mexican auto parts distributors require a warranty and don’t import
large volumes since they tend to order only specific parts not found locally. Mexico is a mature market with auto parts sold
by OE parts manufacturers and aftermarket sellers. Therefore, there are limited opportunities for used parts exporters
in Mexico.

Remanufactured Automotive Products Summary
Remanufactured parts are considered parts that were repaired with new parts which may have originated in different
countries. Therefore, producing a Certificate of Origin might be difficult for U.S. exporters since the part numbers are so
numerous. This niche market is price-driven and there are local companies in the market that already remanufactured
diesel and gasoline engines and their parts which include rotors, among others. Other OE manufacturers of parts or
engines also remanufacture so they can offer competitive prices to their customers.

Heavy Duty Products Summary
Mexico’s heavy vehicle sector principally consists of tractors and trailers, specialty commercial vehicles, and passenger
buses. Although the principal global producers of heavy vehicles include China, Japan, Germany and the United States,
Mexico is the leading exporter of tractor trailers used in the trucking industry. Despite recent global economic volatility,
industry trends and official figures from the Mexican government, international agencies, and associations indicate that
Mexico will continue to be the world leader in tractor-trailer exports. In 2015, Mexico shipped 92,630 units to global
consumers. Germany came in a close second with a total export figure of 87,800 units.
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Underscoring the importance of the Mexican trucking industry, the vast majority of goods produced in Mexico are
transported by truck. The country builds 35 percent of the commercial vehicles sold in North America and is the fourth
largest exporter of commercial vehicles worldwide. Tractor-trailers exported from Mexico account for 60 percent of
transportation vehicles sent outside the borders of the country. Although sales to external markets remain relatively
robust, tractor-trailer manufacturers in Mexico face the challenge of a somewhat lackluster domestic market.
The major global manufacturers of tractor-trailers have manufacturing facilities, spare parts shops, and maintenance
shops in Mexico: Cummins; Daimler Vehiculos Comerciales; Detroit Diesel Allison de Mexico; DINA de Mexico; Freightliner
Mexico; FOTON Mexico; HINO de Mexico; ISUZU de Mexico; Kenworth Mexicana; Mack Trucks, Inc.; MAN Truck and Bus –
Volkswagen Mexico; Navistar de Mexico SCANIA de Mexico; and Volvo Mexico.
For specialized vehicles in construction and agriculture industries, Mexico also has a large manufacturing base across
the country, which exports worldwide. The exports for this equipment and machinery account for more than USD $500
million. John Deere and Caterpillar are the leading manufacturers in Mexico with over 200 dealers across the country.
CNH (Case and New Holland), AGCO (Massey Ferguson), McCormick, and FOTON are other firms with solid presence due
to their manufacturing facilities and dealers well-located to serve their clients.
Mexico is ranked worldwide as the fifth largest manufacturer and exporter for construction and agriculture machinery,
equipment, and spare parts. Major markets include the United States, South Africa, Thailand, Switzerland, Australia,
Uruguay, Venezuela, Chile, Paraguay, and Guatemala among others.
And last, but not least, passenger bus manufacturers have the longest manufacturing tradition in Mexico, with several
manufacturing facilities across the country. Leading firms are Volvo Autobuses, Dina Camiones, Mercedes-Benz
Autobuses, Scania Autobuses, MAN Latin America, Grupo Autofin, Isuzu Motors Mexico, Hino Motors Sales, American
Coach de Mexico, Irizar Mexico, Beccar, Autopartes y Componentes AYCO, and RECO.
Major export markets for buses manufactured in Mexico include Guatemala, Argentina, Chile, Paraguay and South Africa.

Specialty Equipment Product Summary
Mexican consumers can freely customize their vehicles. However, if the modifications affect the drivetrain, the vehicle
might not comply or be eligible for OEM warranty as the modifications were not made by them. For other accessories or
tuning modifications, there are no restrictions other than tinted windows, sirens and lights similar to those used by police,
which are subject to road traffic regulations.

Trade Events
INA Paace Automechanika
June 14-16, 2017 • Mexico City, Mexico • http://paaceautomechanika.com
INA Paace Automechanika is considered to be the most important international trade show for the automotive OEM and
aftermarket industry in Latin America. With more than 500 exhibitors from across the globe and over 20,000 key decision
makers, it is the meeting point for industry professionals seeking new suppliers and information about latest technology.
Expo Transporte
November 15-17, 2017 • Guadalajara, Jalisco, Mexico • http:// http://expotransporte.org/en/
Expo Transporte is organized by the Mexican Association of Manufacturers of Buses, Tractors and Trailers (ANPACT). The
show brings together the producers and marketers of the world’s most important freight vehicles, passenger cars and
diesel engines. It is also the meeting point of manufacturers of allied equipment (like bodies, trailers and semi-trailers),
and producers and distributors of spare parts, components, accessories and original equipment as well as companies
with programs of credit and financing among other aspects related to the motor transport industry in Mexico.

Local Resources/Contacts
ARIDRA – National Association of Spare Parts and Accessories Importers and Representatives • www.aridra.com
INA – National Association of Spare Parts • www.ina.com.mx
AMIA – Mexican Association of the Automotive Industry • www.amia.com.mx

U.S. Commercial Service Contact Information
Name:
Position:
Email:
Phone:

Monica Martinez
Commercial Specialist for Vehicles and Auto Parts
monica.martinez@trade.gov
52.55.5080.2000 x 5218
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Name:
Position:
Email:
Phone:

Adrian Orta
Commercial Specialist for Trucks and Cargo
Adrian.orta@trade.gov
52.55.5080.2000 x 5220

Rating Definitions
1
2
3
4

Little to no probability of success for U.S. exporters
More challenges than opportunities
More opportunities than challenges
Very high probability of success for U.S. exporters

Category

Score

Services: Logistics & Transportation
Services: Engineering & Consulting

2

Services: Maintenance & Repair

2

Original Equipment: Tools & Testing Equipment

4

Aftermarket: Testing Equipment

4

Aftermarket Mobile Electronics & Technology

2

Aftermarket Parts & Components

3

Aftermarket Chemicals & Lubricants

1

Aftermarket Accessories & custom products

2

Remanufactured parts

1

Hybrid Vehicle Components

3

Specialty Vehicles

2

Motor Cycles

3

Buses
Trucks
Passenger Vehicles
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New Zealand
Capital:
Population:
GDP:		
Currency:
Language:

Wellington
4.8 million (2017)
USD $181 billion
New Zealand Dollar (NZD)
English

Summary
New Zealand’s motor vehicle fleet is reliant on imports. This country no longer has a motor vehicle assembly industry.
The national fleet comprising of approximately four million vehicles is dominated by light passenger and light commercial
vehicle (90% of the total fleet). New Zealand is a Right Hand Drive nation. The average age of the light fleet is 14.2 years
and the average age of the truck fleet is 17.6 years. Source: Land Transport Safety Authority.
In 2016, New Zealand’s new passenger car sales totaled 102,644 and new truck sales totaled 44,292. In 2016, Chrysler,
Ford, General Motors/Holden and Jeep all sold new cars in New Zealand. New commercial sales were made by U.S.
companies Caterpillar, Designline, Dodge, Ford, Freightliner, Kenworth, Mack, MAN, Peterbilt and Western Star. Source:
Motor Industry Association

U.S. VEHICLES AND VEHICLE AUTO PART EXPORTS TO NEW ZEALAND
HS Code #

2014

2015

2016

4009

884,769

479,714

565,657

4011

6,426,366

6,853,948

8,768,634

4012

160,326

374,676

141,058

4013

39,704

131,844

153,444

4016

3,880,187

3,109,437

3,585,157

6813

264,905

257,182

149,607

7007

247,313

314,081

520,271

7009

38,977

73,553

33,146

7320

423,580

479,392

592,052

8301

1,446,339

1,661,338

2,155,002

8307

774,209

708,989

984,714

8408

2,480,782

1,098,477

1,135,990

8409

6,634,052

5,057,549

5,776,965

841330

1,631,526

615,944

859,455

841430

718,798

567,773

1,487,645

8415

1,257,597

759,025

1,893,429

8421

17,092,270

18,365,630

21,590,881

8511

2,020,357

1,980,223

2,597,519

8517

51,312,871

43,294,027

36,613,629

8525

7,189,240

5,136,691

9,837,567

8531

6,811,398

2,562,499

3,642,783

8544

6,448,043

5,378,664

3,536,201

87 (Vehicles)

367,818,664

329,879,992

310,782,889

9104

208,592

11,333

113,279

9401

6,693,506

6,820,940

8,327,387

Source: CDP, Global Trade Atlas
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Top 15 total new vehicle registrations (passenger and commercial)
Full Year 2016
1

Toyota

26,785

18%

2

Ford

16,763

11%

3

Holden

14,337

10%

4

Mazda

11,219

8%

5

Mitsubishi

9,251

6%

6

Nissan

8,626

6%

7

Hyundai

8,376

6%

8

Suzuki

5,311

4%

9

Kia

5,287

4%

10

Volkswagen

5,092

3%

11

Honda

3,955

3%

12

Mercedes-Benz

3,436

2%

13

Subaru

2,660

2%

14

Isuzu

2,640

2%

15

Ssangyong

2,363

2%

OTHERS

20,652

Total

14.1%
146,753

Source: New Zealand Motor Industry Association

Market Entry
-

The Land Transport Safety Authority provides vehicle standards information on its website: www.ltsa.govt.nz
Goods must comply under the Consumer Guarantees Act 1993 and Fair Trading Act 1996
Tariffs for automotive parts and accessories range from 5-10%.
New Zealand Customs working tariff is available online: www.customs.govt.nz
All goods imported in New Zealand attract at 15% goods and Services Tax (GST)
There are no importing licensing requirements
New Zealand measurement is metric

Barriers
There are no trade barriers against U.S. products and services.

Current Market Trends
•
•
•
•
•

Trends in the market include an increase in interest in the sales of SUV’s as well as hybrid, plugin hybrid 		
electric and pure electric new vehicles.
Used vehicles are popular and represent approximately 50% of all Japanese passenger car imports.
Online ordering for automotive parts and accessories is commonplace.
Women are involved in buying, driving and maintaining motor vehicles.
The New Zealand Government’s Safer Journeys Action Plan aims to accelerate the exit of older, uneconomic 		
and unsafe cars as well as improving the performance of the national fleet.

Current Demand
New Zealand’s 2016 new vehicle market performed strongly reflecting this country’s solid economic conditions. The
economic outlook for 2017 remains positive. Repair work and vehicle maintenance spur New Zealand’s aftermarket
automotive parts and accessories sales.
In 2016, New Zealand business leaders representing more than 30 organizations, led by Air New Zealand, Mercury Energy
and Westpac Bank committed to transition at least 30% of their company vehicle fleets to plug-in electric vehicles by 2019.
In March 2017, New Zealand Minister of Energy and Resources Judith Collins announced a US$2 million fund to catalyze
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the uptake of electric vehicles in New Zealand. The fund is one of a number of initiatives the government is employing with
the aim of doubling the numbers of electric vehicles in New Zealand to reach approximately 64,000 by the end of 2021.

Main Competitors
A wide range of vehicle brands and models are visible on New Zealand roads. Toyota is the leading vehicle brand in New
Zealand. Asian brands Hyundai, Kia, Mazda, Mitsubishi, Nissan and Sukuki compete with leading U.S. brands Chrysler,
Holden (General Motors) and Ford.
When the last motor assembly plant closed in 1999, the local automotive component industry developed exports markets
in order to remain profitable. Approximately half of New Zealand’s automotive exports go to Australia. New Zealand’s
core capability lies in the manufacture of original equipment and spare parts.

Used Automotive Products Summary
Used car imports from mainly Japan have allowed many New Zealand households to purchase more modern/safer
vehicles. Affordability combined with an increase in population has increased the number of cars per household. For the
first time in many years, in 2016, new vehicle sales outperformed used vehicle sales.
Toyota’s Vehicle Operations plant in Thames, New Zealand refurbishes as many as 3,400 used vehicles a year for Toyota’s
Signature Class. The Thames operation also fits aftermarket parts such as tow bars and bull bars to brand-new Toyota vehicles.

Reman Automotive Products Summary
American Special Vehicles (ASV), a joint venture between Ateco Automotive and Walkinshaw Group Ltd based in
Melbourne, Australia currently remanufactures Ram 2500/3500 models to Right Hand Drive. More than 400 new parts
are used in the remanufacturing process, with the new parts being developed and engineered in Australia or direct OEM
parts. ASV currently products 40 Rams per month but has the capacity to produce more. These vehicles are distributed
to both Australia and New Zealand.

Heavy Duty Products Summary
New Zealand’s road network carries 70% of New Zealand’s freight. In 2016, IVECO led new truck sales. After the 2011
Christchurch earthquake damage, truck sales boomed. However, as anticipated in 2016, the number of truck sales eased back.

Specialty Equipment Product Summary
New Zealand supports a vibrant hot rod sector. Vehicles range from the 1920’s-modern. American cars from the 1950’s
and 60’s are very popular.

Trade Events
Australian Aftermarket Expo
April 6-8, 2017 • Australia • www.aftermarketexpo.com.au
Description: the Australian Aftermarket Expo is described as a comprehensive regional exhibit of vehicle repair and
servicing equipment, replacement parts, tools and accessories. Products are complemented by a range of educational
seminars and networking opportunities.
SEMA Australia Business Development Conference
May 23-27, 2017 • Australia • www.sema.org/australia
Description: this trade association consists of a diverse group of manufacturers, distributors, retailers, publishing
companies, auto restorers, street rod builders, restylers, car clubs, race teams and more. SEMA has again partnered with
the U.S. Department of Commerce International Trade Administration.

Local Resources/Contacts
Automotive Parts and Accessories Association • www.apaa.org.nz
Automotive Parts Industry Association • http://www.apia.co.nz
New Zealand Trucking Associatio • https://www.nztruckingassn.co.nz
New Zealand Hot Rod Association • http://www.hotrod.org.nz
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U.S. Commercial Service Contact Information
Name:
Position:
Email:
Phone:

Janet Coulthart
Commercial Specialist
Janet.Coulthart@trade.gov
64 4 462-6002

Rating Definitions
1
2
3
4

Little to no probability of success for U.S. exporters
More challenges than opportunities
More opportunities than challenges
Very high probability of success for U.S. exporters

Category

Score

Services: Logistics & Transportation

2

Services: Engineering & Consulting

2

Services: Maintenance & Repair

2

Original Equipment: Tools & Testing Equipment

3

Aftermarket: Testing Equipment

3

Aftermarket Mobile Electronics & Technology

3

Aftermarket Parts & Components

3

Aftermarket Chemicals & Lubricants

3

Aftermarket Accessories & custom products

3

Remanufactured parts

3

Hybrid Vehicle Components

3

Specialty Vehicles

3

Motor Cycles

3

Buses

3

Trucks

3

Passenger Vehicles

3
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Panama
Capital: 		Panama City
Population: 		4.05 million (June 2017 est.)
GDP*: 		$53.23 billion (2016 est.)
Currency: 		USD/Panamanian Balboa (1:1)
Language: 		Spanish

Summary
In 2016 Panamanian automotive sale hit a historical record. Passenger car and commercial vehicle sales totaled 66,700
units, a 3% increase over 2015. Toyota earned the top sales position with 21% of the market share, followed by Hyundai
with 20%, Kia (15%), Nissan (14%) and Suzuki (7%).
Around 1,221,000 vehicles presently circulate in the Republic of Panama, of which 75% are passenger vehicles, 35% are
pick-up trucks and commercial work vehicles; buses and microbuses account for about 8% of the market and other
vehicles represent some 2.6%. Panama ranks 10th for the number of vehicles per capita in Latin America.
The supply of automobiles and automobile parts in Panama is determined by the level of imports. Recent progress in
liberalizing foreign trade in the country through the implementation of Free Trade Agreements, together with customs
related practices vis-à-vis the import of used vehicles has favorably impacted the supply of new vehicles.
Factors driving demand for automobile sales and parts include an increased average income for the population; a high
degree of urbanization; lower-than-expected price of vehicles, and better provision of roads in the country.

Market Entry
Price, service, brand awareness and quality are the principal factors influencing the purchase of local parts. Parts stores
are usually located in areas known for being “auto parts centric”, which facilitates consumers’ ability to compare price and
selection.
In general, automotive parts competition is intense, with a broad range of quality and prices to choose from. A major
factor affecting competition is the one-step distribution channel from importer/wholesaler, direct to the end-user, as
practiced by the larger multi-store operators. Although the market has not yet reached saturation level, several large
importers have overstocks of fast-moving parts and have further reduced prices to lower their inventories.
Successful brands invest in seminars and product-training, merchandising material, promotional campaigns and catalogs
in Spanish with vehicle applications and OEM cross-references. It is important to have catalogs updated with the correct
vehicle models and specifications sold in this market, as they frequently differ from those in the U.S. Also, efforts should
be made to educate counter salespersons and end-users as to parts compatibility and usage; e.g. many technicians will
use Japanese spark plugs for Japanese and Korean cars, German plugs for European cars and U.S. plugs for U.S. cars.
The import climate for automotive parts is positive. Import duties are either zero or very low for U.S. parts, and customs
clearance is relatively fast and straightforward. Additionally, Panama has a dollar-based economy, good transportation
infrastructure and telecommunication systems, modern ports and excellent access to shipping and air transport.
U.S. products enjoy a reputation for high-quality, and are well accepted. There are no regulations, technical or safety
standards for automotive parts.
In general, import duties on vehicle parts, lowered with the implementation of the Free Trade Agreement, in October
2012. Ad valorem import duties are levied on the CIF value plus a 5% value-added tax.

Current Market Trends
Sales of passenger vehicles to individual consumers and businesses, roughly at equal levels, account for most transactions.
Sales are expected to increase again this year, spurred by growth in construction, tourism and canal related activities, and
nurtured by a relatively stable economy.
The traditionally open Panamanian market makes for a vehicle mix that is very different from other countries, with
a preference for subcompact and compact passenger cars primarily operated in congested city driving conditions.
Deteriorating road and traffic conditions and the large influx in recent years of vehicles with more sophisticated technology
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require higher quality and more sophisticated parts. The vehicle accident rate is at an all-time high with an
average of 150 collisions daily, which bodes well for body parts and collision repair equipment.

Main Competitors
New automobile imports by origin: Japanese 69%, Korean 17%, U.S. just under 6% and European 5%.
In 2016, Toyota became the market leader, capturing 21% of the market, followed by Hyundai (20%) and Kia
(15%). U.S. brands such as Ford are gaining increased popularity in the country, and are expanding their presence in the
market by appointing two or more distributors.
Competition is intense. Parts imports from the Far East, especially Japan, Korea and Taiwan, account for 75% of total
imports due to their low cost and the predominance of Japanese and Korean cars in the market. Of that share, about
30% enter Panama via the Colón Free Trade Zone, with inventories maintained to service a number of Latin American
markets. Nevertheless, imports from the U.S. continue to be significant at 40%, which include U.S. exports to both U.S.
and foreign made parts, due to quick delivery times, product assortment and diversity of suppliers, competitive freight
costs and payment conditions.

Current Demand
Sub-sectors offering the best market opportunities include servicing equipment, passenger and light truck tires, and
tubes for heavier trucks, buses and equipment, passenger vehicle body parts and collision repair equipment.
Good prospects for U.S. exports include engine parts, pumps, filters, batteries, ignition parts, spark plugs, lamps, body
parts, brake parts, shock absorbers, exhaust components and used or remanufactured parts especially for buses, dump
trucks and other commercial vehicles.

Barriers
It is important to note that cars are not subject to import duties, regardless of national content of origin. They are,
however, subject to a progressive sales tax based on the value of the car. The U.S. Panama Trade Promotion Agreement
(TPA) does not, therefore, give a competitive advantage to U.S.-made cars. But, the TPA does give an advantage to U.S.made automotive parts, which enter the market duty-free; there are no import restrictions on these products. Subsectors offering the best market opportunities are servicing equipment, tubes and tires, and engine parts.

Trade Events
Latin America & Caribbean Tyre Expo
June 14-16, 2017 • Panama City, Panama • www.latintyreexpo.com
The Expo provides exhibitors with direct access to the Latin American and Caribbean tire dealers in a personal setting that
forges long lasting commercial and personal ties.
Latin Auto Parts Expo
July 19-21, 2017 • Panama City, Panama • http://www.latinpartsexpo.com/
The Expo provides manufacturers and distributors direct access to the Latin American and Caribbean OEM, REPLACEMENT
PARTS, AFTERMARKET PARTS, AUTOMOTIVE REMANUFACTURED PARTS. Organized by the Panamanian Association of
Automobiles Distributors (ADAP).
Panama Motor Show
October 1-9, 2017 • Panama City, Panama • www.adap.com.pa
It’s the most important automotive event in Panama. Organized by the Panamanian Association of Automobiles Distributors (ADAP).

Best Prospects
Good prospects for U.S. exports include engine parts, pumps, filters, batteries, ignition parts, spark plugs, lamps, body
parts, brake parts, shock absorbers, tires, exhaust components, and used or remanufactured parts especially for buses,
dump trucks, and other commercial vehicles.

Used Automotive Products Summary
Panama has no restrictions on the importation of remanufactured, rebuilt and/or used motor vehicle parts. The customs
office does not make a distinction between used and remanufactured parts.
The above applies to all motor vehicle parts.
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There are no quotas or limitations on these parts, nor any special treatment or conditions.
Import duties on vehicle parts in general have lowered as part of the Free Trade Agreement which went into effect
October 28, 2012. A 5% value added tax is also applied on the total value of the product (c.i.f. value plus import duty).
The market for used and remanufactured vehicle parts is growing, in large part due to an increasing awareness that
such products represent a good option. This is especially true in the case of commercial vehicles (cargo and passenger
transportation).

Market Data
Total Market Size
Total Local Production

2015

2016

2017

2018

235

258

281

304

0

0

0

0

Total Exports

0

0

0

0

Total Imports

235

258

281

304

Imports from the U.S.

99

113

120

127

Note: The above statistics are unofficial estimates

The market for new automobiles showed substantial growth in 2016, after slower growth in the last previous years.
Approximately 64,735 new cars were sold in 2016, resulting in increased demand for automotive parts and service
equipment. The automotive inventory in Panama is estimated at over 1,221,000 units. U.S. participation in the automotive
parts and service market is significant, with a market share of more than 40%. Main competitors include Japan, Korea, and
Taiwan. However, the U.S. market position will improve as sales of U.S. cars increase. Demand will also remain strong for
U.S.-made car parts and accessories for Japanese models.

Opportunities
Panama is experiencing a construction boom, with approximately $15 billion in outstanding public sector projects alone,
in addition to the Panama Canal expansion project and a number of private commercial and residential developments.
This activity will bring excellent opportunities for U.S. exporters of auto and truck parts.In 2017 the Government of
Panama completed replacement of the entire bus fleet serving Panama City and continues to impose greater regulations
on car inspections, which has the resulting effect of greater demand for automotive parts.

Used and Reman Products - Chart Information
1. Used Automotive Products Import Restrictions: No
2. Remanufactured Automotive Products Import Restrictions: No
3. Restrictions on Only Some Used Autos or Parts: No
4. Restrictions on Only Some Remanufactured Products: No
5. Quotas or Value Limitations For Used Goods: No
6. Quotas or Value Limitations For Reman Goods: No
7. Used Treated Same as New: No
8. Reman Treated Same as New or Used: Used
9. Used Trade Prospects: Poor
10. Reman Trade Prospects: Poor
11. Used Average Duty: It depends on the year of the vehicle.
12. Reman Average Duty: It depends on the year of the vehicle

Web Resources
• American Chamber of Commerce in Panama - http://www.panamcham.com
• Business Panama - http://www.businesspanama.com
• Panama Chamber of Commerce - http://www.panacamara.com
Name:
Position:
Email:
Phone:

Jeane Zuniga
Commercial Specialist
Jeane.Zuniga@trade.gov
011-507-317-5392

U.S. Commercial Service Contact Information
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Name:
Position:
Email:
Phone:

Jeane Zuniga
Commercial Specialist
Jeane.Zuniga@trade.gov
011-507-317-5392

Rating Definitions
1
2
3
4

Little to no probability of success for U.S. exporters
More challenges than opportunities
More opportunities than challenges
Very high probability of success for U.S. exporters

Category

Score

Services: Logistics & Transportation

3

Services: Engineering & Consulting

2

Services: Maintenance & Repair

2

Original Equipment: Tools & Testing Equipment

1

Aftermarket: Testing Equipment

1

Aftermarket Mobile Electronics & Technology

2

Aftermarket Parts & Components

3

Aftermarket Chemicals & Lubricants

2

Aftermarket Accessories & custom products

2

Remanufactured parts

1

Hybrid Vehicle Components

1

Specialty Vehicles

1

Motor Cycles

1

Buses

1

Trucks

4

Passenger Vehicles

3
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Philippines
Capital: 		Manila
Population: 		105 million
GDP*: 		$304 billion
Currency: 		Philippine Pesos
Language:
Filipino

Summary
The Philippine automotive industry performed very well in 2016 with 452,751 new vehicles sales, surpassing the 400,000
mark for the first time. According to the Chamber of Automotive Manufacturers of the Philippines (CAMPI) and the
Association of Vehicle Importers and Distributors (AVID), the impressive sales performance was fueled by the stronger
spending power of Filipinos.
The commercial vehicles sector (composed of mini-vans, sports utility vehicles and pick-up trucks) performed better than
the passenger car segment, with the former accounting for almost 63% of total vehicle sales for 2016. The consistent
growth of vehicle sales in the country will fuel the need for automotive parts and aftermarket products. The average
vehicle lifespan in the Philippines is 15 years, which accounts for the high demand for replacement and maintenance
parts. The accessories market declined slightly because automotive dealers are already including accessory upgrades
in their sales promos. In addition, new vehicle models are already equipped with advanced electronics (from sounds to
lights) and other connectivity features.

U.S. Import Data
Total new passenger vehicle/light truck imports from the U.S.
Year
In Units
In US Dollars

2012

2013

2014

2015

2016

2,956

3,111

2,143

3,018

3,018

77,953,150

78,088,873

53,779,673

73,930,875

73,930,875

2015

2016

Total medium/heavy duty vehicle imports from the U.S.
Year

2012

In Units
In US Dollars

2013

2014

383

548

567

611

423

7,375,015

9,149,427

5,826,115

6,978,749

61,643,334

Total used vehicle imports from the U.S.
Year

2012

2013

2014

2015

2016

331

325

358

189

150

10,136,122

12,368,180

18,130,638

6,979,019

5,892,810

In Units
In US Dollars

Total auto parts imports from the U.S.
Year
In US Dollars

2012

2013

2014

2015

2016

83,750,072

81,055,710

63,881,874

40,023,781

49,125,887

Top 10 U.S. auto parts imports from the U.S.
By HTS category (in US Dollars FAS value)
Year/HS Code

2012

2013

2014

2015

2016

8708950000--airbags for mot veh for
hds 8701 to 8705, parts

1,840,498

2,991,893

5,172,444

5,913,218

8,496,741
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Year/HS Code

2012

2013

2014

2015

2016

8544300000--insulated wiring sets
for vehicles ships aircraft

54,298,907

45,104,126

24,255,059

2,545,165

7,508,483

3819000000--hydraulic brake
fluids/liq for hydraulic trans etc

3,682,582

4,218,840

5,419,121

4,335,839

2,945,727

4011101000--radial tires of a kind
used on motor cars

1,212,559

2,117,437

2,979,430

2,961,825

2,265,211

8708998175--parts and accessories
for vhcls 8701 to 8705, nesoi

3,903,129

3,267,897

3,888,257

2,799,304

2,227,897

8426910000--lifting machinery designed for mounting on road ve

543,932

384,321

854,154

249,046

2,056,974

8482105048--radial bearin,sngl
row,hav out dia of 30 - 52 mm

405,991

1,146,723

1,630,346

1,920,812

1,828,130

8716900000--parts,nesoi,of
trailers,semi-trailers;veh nesoi

1,321,472

2,129,391

2,368,923

2,381,486

1,716,148

8708295170--pts and accessories,
nesoi,of bodies hdg 8701,8705

1,155,786

1,107,738

547,358

1,207,418

1,667,496

9401901080--seat parts of a kind
used for motor vehicles,nesoi

154,881

142,630

417,611

340,884

1,635,403

Philippine Vehicle Sales and Registration
Total Number of Registered Vehicles in the Philippines by Classification
Year/Classification
Cars

2012

2013

2014

2015

2016

852,255

868,148

914,024

962,365

971,750

1,771,310

1,794,572

1,842,238

1,977,499

1,969,351

SUV

310,521

346,396

402,491

428,221

493,228

Trucks

341,572

358,445

364,571

384,570

407,357

Utility Vehicles

Buses
Motorcycles and Tricycles
Trailers
Total Registered Vehicles

33,586

31,665

27,842

31,943

29,794

4,116,690

4,250,667

4,488,742

4,877,063

5,329,770

37,459

40,145

41,316

44,946

50,315

7,463,393

7,690,038

8,081,224

8,706,607

9,251,565

Source: Land Transportation Office

New Vehicle Sales
2012

2013

2014

2015

2016

Passenger Cars/Vehicles

Year

59,576

77,226

108,754

138,697

168,958

Commercial/Light Commercial Vehicles

120,437

135,456

161,558

208,168

283,793

Total Passenger and Commercial Vehicles

180,013

212,682

270,312

346,865

452,751

Source: Combined sales as reported by the Chamber of Automotive Manufacturers of the Philippines (CAMPI), Truck Manufacturers Association Inc. (TMA), and the Association of
Vehicle Importers and Distributors (AVID)

Market Entry
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U.S. automotive aftermarket companies need to work with local agents or distributors to help them enter the Philippine
market. The distributor or agent must be familiar with local regulations, have access to key customers, and have the
capability to provide after-sales support. It is important to note that automotive lubricants and fuel additives must
secure the necessary permits from the Philippine Department of Environment and Natural Resources (DENR) and the
Department of Energy (DOE). Duties and tariff apply to vehicle and aftermarket product imports. Detailed information on
specific tariff information is available from CS Philippines (contact information listed below).

Barriers
The Philippines’ House of Representatives has approved the passing of House Bill 5636 (Tax Reform for Acceleration and
Inclusion) which seeks to levy heavier excise rates on the automotive industry to compensate for the lowering of income
taxes and generate income for public coffers. The Bill which will be reviewed by the Philippine Senate is expected to be
implemented by 2018. This will add more taxes on premium and luxury automobile brands and significantly increase its
selling price.
The ASEAN Free Trade Area (AFTA) is a trade bloc agreement within ASEAN that eliminates tariffs between member
countries. AFTA took full effect in 2010. With the implementation of AFTA, tariff on vehicles and parts imported from other
ASEAN countries are abolished. This puts CBU’s from the U.S. at a price disadvantage with their 30 percent tariff rate.

Current Market Trends and Demand
There is a demand for brand new vehicles as shown by its consistent growth over the past five years (see Table 7: New
Vehicle Sales). Industry sources indicate that the entry of ridesharing apps Grab and Uber contributed to this growth.
Given the congestion and lack of adequate mass transportation in the Philippine capital of Manila, citizens welcomed the
entry of Grab and Uber because it provided an alternate, efficient, and comfortable mode of transport.
In May 2015, the Philippines Department of Transportation and Communications (DOTC, now renamed Department
of Transportation or DOTr) issued DOTC Department Order 2015-011, a resolution allowing ridesharing in the country.
According to Uber, the Philippines is the first country in ASEAN and the world to issue ridesharing rules. Uber took this to
mean that the Philippines is committed to modernizing its regulatory environment. However, on July 19, 2016, the Land
Transportation Franchising and Regulatory Board (LTFRB) stopped accepting new applications for Uber drivers. This is
still in effect and has not yet been lifted but the LTFRB has indicated that it will create a committee to review this process.

Main Competitors
The Philippine automotive industry is dominated by Asian vehicle brands with Japan and Korea as the major competitors.
Toyota and Mitsubishi occupy the number one and number two slots in new vehicle sales for 2016. Coming in third is Hyundai
(Korea), close behind is Ford (U.S.), the fourth best-selling brand in the Philippines. Ford has 46 dealerships nationwide.
The U.S. is best known for automotive tools and equipment used for engine diagnostics, battery testing, machine/shop
fabrication, paint and body works, and the like. U.S. brands are preferred for their precision, reliability, and superior quality.
American tires, car care products, oils, additives, and lubricants have a strong following in the Philippine market.
European brands also have an established presence in this segment. However, cheaper brands make it challenging
for U.S. products to compete. Replicas of aftermarket parts and components are popular in the market because of its
attractive low price. New market entrants need to be competitively priced and must have an aggressive distributor. Since
there are a significant number of well-known brands in the market, the Philippine distributor/partner plays an important
role to create awareness and demand.

Used and Remanufactured Automotive Products Summary
Executive Order No. 156 (EO 156) as amended by Executive Order No. 877-A (EO 877-A) prohibits the importation of used
cars (except those owned by returning residents) and regulates the importation of used vehicles and used engines, parts,
and components.
Due to cost considerations, commercial businesses in the Philippines, especially the SME’s, prefer used and remanufactured
vehicles for their delivery and hauling operations. In general, U.S. trucks are known for its high quality, durability, and
reliability. However, U.S. trucks face tough competition from used Japanese trucks and brand new trucks from China and
other Asian countries that are more affordable and easier to ship to the Philippines. The Philippines has a truck rebuilding
program that allows used trucks to be imported into the country completely knocked-down (CKD). Only the 172 accredited
rebuilders nationwide are allowed to import trucks as CKD’s. There is more opportunity for used and remanufactured
auto parts from Asia than the U.S. since Asian vehicles dominate the market. Used auto parts mostly come from Japan.
The Fair Trade Enforcement Bureau (FTEB), an agency of the Philippine’s Department of Trade and Industry (DTI) regulates
the importation of used motor vehicles of returning residents, used trucks, used buses, used special purpose vehicles,
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used engines, parts and components for all motor vehicles and CKD parts for rebuilding. The FTEB issues the Certificate
of Authority to Import (CAI) and if applicable, Release Certificate (RC), for the importation and release of the above
mentioned commodities.
Below are the applicable Laws/Statues that regulate the importation of used vehicles:
1. Executive Order No. 156 (EO 156) as amended by Executive Order No. 877-A (EO 877-A – regulates the importation of:
• Used motor vehicle owned and for the personal use of returning resident or immigrant
• Used trucks with gross vehicle weight (GVW) of 2.5 tons and above
• Used special purpose vehicles such as fire trucks, ambulances, funeral hearses, crane lorries, tractor heads or truck
tractors, boom trucks, tanker truck, tank lorries with high pressure spray gun, reefers or refrigerated trucks, mobile
drilling derricks, transit/concrete mixers, mobile radiological units, wrecker or tow trucks, aerial/bucker flat-form
trucks, street sweepers, vacuum trucks, garbage compactors, self loader trucks, man lift trucks, lighting trucks, trucks
mounted with special purpose equipment, and all other types of vehicles designed for a specific use
• Used engines, parts and components for all motor vehicles for replacement purposes
DTI Department Order No. 08 (DAO 08) – regulates the importation of used completely knocked-down (CKD) parts/components
of trucks, buses, and special purpose vehicles for rebuilding. The importer must be a DTI accredited rebuilder. Application for
accreditation is filed in FTEB.
2. Executive Order No. 443 (EO 443) – states that used motor vehicles may be donated to local government units (LGUs)
except luxury vehicles as defined in Section 1.c of EO 443.
3. Republic Act 8506 – bans the registration and operation of vehicles with right-hand steering wheel in any private or
public street, road or highway.
Key contact:
Atty. Sonia Tapales, Chief, Import Regulation Division, Consumer Protection Group
Fair Trade Enforcement Bureau
Tel. Nos.: +63-2 403-1417 • E-mail: fteb_ird@yahoo.com

Used and Reman Products – Chart Information
1. Used Automotive Products Import Restrictions: Yes
2. Remanufactured Automotive Products Import Restrictions: Yes
3. Restrictions on Only Some Used Autos or Parts: Yes
4. Restrictions on Only Some Remanufactured Products: Yes
5. Quotas or Value Limitations for Used Goods: No - There is generally no quota except for vehicles that fall under the
program for returning residents – only one unit, one importation is allowed per family. The vehicle should not exceed 3 tons.
6. Quotas or Value Limitations For Reman Goods: No
7. Used Treated Same as New: No
8. Reman Treated Same as New or Used: Used
9. Used Trade Prospects: Fair
10. Reman Trade Prospects: Fair
11. Used Average Duty: 30% plus 12% VAT
12. Reman Average Duty: 30% plus 12% VAT

Heavy Duty Products Summary
Major brands like Caterpillar (U.S.) and Komatsu (Japan) are doing well in the heavy duty equipment segment. However,
it is the Chinese and Taiwanese brands that are dominating the market.
According to an industry report, Japanese brands Isuzu, Hino and Fuso were the top movers for 2016 for the light to
heavy duty truck segment, realizing significant growth brought about by heavy business activity in construction, logistics
and mining sectors.
There are current and upcoming private sector construction projects from buildings, condominiums, malls and other
property development projects in several cities in the Philippines. The Philippine government is also pursuing an
infrastructure development program, with high-impact road, ports, and airport projects as listed in www.build.gov.ph.
These major construction and infra projects from both the public and private sector would create favorable prospects for
the heavy duty segment as trucks play a major role in logistics and construction.
Specialty Equipment Product Summary
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Car modification/car customization is popular among car enthusiasts and is considered a niche market. Activities in car
customization include part replacement, body works, paint jobs, interior works, car restoration, and body kit upgrades.
Use of LED lights, blinkers, sirens, whistles, bells, other early warning devices, and metallic and stud tires are restricted.
Car modification is allowed in conformity with transportation laws passed by the Land Transportation Office (LTO).
Customizing utility vehicles for a specific purpose, for example, school bus, passenger vans, and ambulance is allowed.
The vehicles should be registered with the Land Transportation Office (LTO) as such. There is demand for these types
of customization as these are needed by commercial establishments like schools, hospitals, and operators of public
transport vehicles.

Trade Events
Cebu Auto Show
September 14-17, 2017 • Cebu City, Philippines • http://www.worldbex.com/Event/Cebuas
Description: Automotive event in Southern Philippines that caters to the Visayas and Mindanao markets. It features more
than 50 customized cars on display, 27 car clubs and 15 international car brands, together with a showcase of the latest
trends in parts and accessories
Manila International Auto Show
April 5-8, 2018 • Pasay City, Philippines • www.worldbex.com/Event/Mias
Description: A motoring and driving event that features brand new cars, hybrid cars and concept car launches from the
country’s top automotive brands, state of the art auto parts and electronic gadgets exhibits, motorsports clinic and demos and
on road and off road test drives.
Philippine International Motor Show (PIMS7)
Last quarter of 2018 • Pasay City, Philippines • www.campiauto.org
Description: An auto show organized by the Chamber of Automotive Manufacturers of the Philippines (CAMPI) that
features the newest car models, services, and technologies related to automobiles.

U.S. Commercial Service Contact Information
Name:
Position:
Email:
Phone:

Jeanne Santiago
Commercial Assistant
Jeanne.Santiago@trade.gov
+63-2 301-2696

Rating Definitions
1
2
3
4

Little to no probability of success for U.S. exporters
More challenges than opportunities
More opportunities than challenges
Very high probability of success for U.S. exporters

Category

Score

Services: Logistics & Transportation

1

Services: Engineering & Consulting

3

Services: Maintenance & Repair

3

Original Equipment: Tools & Testing Equipment

3

Aftermarket: Testing Equipment

3

Aftermarket Mobile Electronics & Technology

3

Aftermarket Parts & Components

3

Aftermarket Chemicals & Lubricants

3

Aftermarket Accessories & custom products

3

Remanufactured parts

2

Hybrid Vehicle Components

2

Specialty Vehicles

2

Motor Cycles

3

Buses

2

Trucks

2

Passenger Vehicles

3
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Thailand
Capital:
Population:
GDP*:
Currency:
Language:

Bangkok
65.93 million
USD 407.1 million
Thai Baht
Thai

Summary
Thailand imports from U.S.

Value in US($)

Units

13,449,100

415

35,026

3

2,855,177

111

Total auto parts imports

621,791,321

-

Top 5-10 U.S. auto parts imports by HTS category

470,614,310

-

Total new passenger vehicle/light truck imports
Total medium/heavy duty vehicle imports
Total used vehicle imports

Thailand figures of 2016
Total number of vehicles in Thailand

New vehicles production
Cars
1-ton pickup trucks

Units
37,723,254

Units
811,805
1,102,816

Trucks

29,614

Buses

182

Total new vehicles production
New car sales figures

1,944,417
768,788

1. Office of Transportation and Machinery, International Trade Administration, U.S. Department of Commerce
2. Transport Statistic Sub-Division, Thailand’s Department of Land Transport
3. The Federation of Thai Industries (FTI)

Market Entry
U.S. manufacturers wishing to contribute to Thailand’s automotive industry supply are recommended to develop their
products to either cater to local demand, or be relevant to the platforms selected for assembly in Thailand for export
markets. In addition, new-to-market manufacturers can enhance their access to the assemblers and suppliers network in
Thailand by building upon the existing established relationships.

Barriers
Thailand’s automotive policies and regulations traditionally promote free competition and foreign investment in local
production. Incentives are given to foreign investors to promote establishment of the local manufacturing industry.
Meanwhile, tariff structures are designed to protect the local industry by imposing high tariff rates on “Completely Built
Units” (CBUs) and finished parts. Despite the tariff barriers, tariff rates are structured to promote growth in the local
industry. Other non-tariff barriers do not appear to exist to hinder automotive imports.

Current Market Trends
In 2016, the automotive sector accounts for 12% of Thailand’s GDP; where 1.9 million cars were produced - an increase
of 1.64% compared to the previous year; where 40% are for the domestic market and 60% are for the export market.
Although production increased, domestic sales dropped by 3.86 % due to the revision of the excise tax on new cars, which
resulted in the rise of the average car price. In line with domestic sales, exports volume dropped by 1.36%. On the contrary,
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there was a notable increase in the production and sales of motorcycles, growing 0.72% and 6.05% respectively in 2016.
As for the market share of vehicles sold in the local market, Toyota had the highest Thai market share of 32.07%. The
second most popular brand was Isuzu with market share of 18.79%, followed by Honda with 14.08%, and the remaining
brands in the Thai market are Mitsubishi, Mazda and other acquainted brands.
In 2017, the first quarter of the automobile exports decreased by 0.1%.The value of exporting passenger cars was $3,183.7
million in March, dropping by 14.8% from the previous year. However, the segments for pickup trucks, buses, truck, and
auto parts equipment grew by 2.0% compared to 2016. Thailand 4.0 is a policy strategy constructed by the government
to promote innovations, advanced technologies, and production machineries. The strategy also supports manufacturers
whose focuses are on research and development for auto parts. The government created specific measures to promote
investments in the Eastern Economic Corridor (EEC) areas. The government incentivized investment by promoting all types
of automotive industries in Special Economic Zones (SEZ). According to Thailand’s Investment Promotion Act B.E. 2559,
13 years of incentives will be offered on corporate income tax exemptions, and exemption of import duty to enhance the
competitiveness in the automotive industry.

Current Demand
The industry projects a slight increase in vehicle production, estimating an output of 2 million units in 2017, divided into
800,000 units for domestic market and 1,200,000 for exports. The Thai automotive market is expected to grow approximately
3% in 2017. Meanwhile, the engine parts market is expected to decline from 2016. In addition, as the government focuses
on innovations in vehicle development; opportunities emerge for new businesses including mobile application software
developments and responding to needs from the digital generations. Applications that can serve automobile touch screens,
assist drivers, and improve passenger’s comfort will be in high demand. Moreover, Electric Vehicle (EV) and portable charging
devices demand are forecast to increase with the growing market of electronic car users.

Main Competitors
The Thai automotive industry is comprised of American, Japanese, and European manufacturers with dominance of
Japanese manufacturers within the market. Despite the majority of the vehicle market being controlled by only a few
manufacturers, Thailand continues to attract producers of well-known brands from around the world. Toyota, Honda,
and Isuzu hold large market shares (with Toyota being the market leader), and they all have a large production base in
the country that manufactures for both domestic and international markets. Ford, General Motors (GM), Mercedes, and
BMW, all have local manufacturing facilities for both domestic sales and export. Ford Motor Co. invested heavily in the
country, moving primary production of the Ford Fiesta to Thailand from Mexico in 2015 after opening a $450 million plant
in 2012, and developing Ford Ranger truck production in 2016. Other foreign exporters with notable market share in the
production industry including GM, Volkswagen, BMW, and Mercedes. These companies are based in Thailand mostly
for production and assembly hubs rather than as a sales market. Thai-owned automotive component manufacturer
suppliers are almost exclusive, as mentioned above. The five best selling brands are Toyota, Honda, Isuzu, Mitsubishi and
Nissan. Market shares based on the percentage of automobile sales in Thailand are as follows: Toyota 35% , Isuzu 18%,
Honda 14%, Mitsubishi 7%, Nissan 6%, Mazda 5%, Ford 5%, and other brands 12%.

Used and Remanufactured Automotive Products
While there are no restrictions, quotas or limitations on the importation of remanufactured, rebuilt, and used motor
vehicle parts in Thailand; only very limited opportunity exists for U.S. remanufactured vehicle parts in the market in
Thailand. Automotive parts are subject to an average of 30% duty rates, the same rates that applies to new automotive
parts. The above conditions apply to all used, remanufactured and rebuilt motor vehicle parts. The vehicle market in
Thailand has always been dominated by Japanese manufacturers. Required used parts in the market are mostly for
Japanese cars from Asian models. Thus, the mass market for U.S. remanufactured parts does not exist. Japan and more
recently Taiwan are the major sources of supply for imported used parts into Thailand.

Trade Events
Bangkok International Motor Show 2018 Thailand
March 28–April 8, 2018 • Nonthaburi, Thailand • bangkok-motorshow.com
A consumer show for automobiles and accessories. Primary focus on the end-user market.
Thailand International Motor Expo 2017
November 29–December 11, 2017 • Nonthaburi, Thailand • motorexpo.co.th
A consumer show for automobiles and accessories. Primary focus on the end-user market.

Local Resources/Contacts
Department of Land Transport
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1032 Phaholyothin Road,
Chom Phon, Chatuchak,
Bangkok 10900 Thailand
Tel: 662‐271‐8888
https://www.dlt.go.th/en

Thailand Automotive Institute
4th Flr., Bureau of Industrial Sector Development
Soi Trimitr, Kluaynamthai, Rama IV Rd.,
Klongtoey, Bangkok 10110 Thailand
Tel: 662‐712‐2414
http://www.thaiauto.or.th

U.S. Commercial Service Contact Information
Name:
Position:
Email:
Phone:

Kitisorn Sookpradist
Commercial Specialist
ksookpra@trade.gov
662-205-5090

Rating Definitions
1
2
3
4

Little to no probability of success for U.S. exporters
More challenges than opportunities
More opportunities than challenges
Very high probability of success for U.S. exporters

Category

Score

Services: Logistics & Transportation

2

Services: Engineering & Consulting

1

Services: Maintenance & Repair

2

Original Equipment: Tools & Testing Equipment

2

Aftermarket: Testing Equipment

2

Aftermarket Mobile Electronics & Technology

1

Aftermarket Parts & Components

2

Aftermarket Chemicals & Lubricants

1

Aftermarket Accessories & custom products

1

Remanufactured parts

1

Hybrid Vehicle Components

3

Specialty Vehicles

1

Motor Cycles

2

Buses

1

Trucks

1

Passenger Vehicles

3

92 U.S. Commercial Service

Uruguay
Capital: 		Montevideo
Population: 		3.2 million (2014)
GDP*: 		$52.2 billion (2016)
Currency: 		Uruguayan Peso (UYP)
Language:
Spanish

Summary
Spurred by a booming economy, sales of new cars increased from 25,000 units in 2008 to a record peak of 57,000 units
in 2013. Those figures declined to 54,000 units in 2014; 49,000 units in 2015; and 46,000 in 2016. On a year-to-year-basis,
sales picked up in the first semester of 2017 fueled by higher consumer confidence, competitive dealer promotions, and
a weak dollar. Sixty-three different brands are available to the Uruguayan consumer. These are mostly U.S. and European
brands assembled in neighboring Brazil and Argentina. Low-cost Chinese-origin vehicles entered the market in 2008 and
by 2012 commanded almost 24 percent of total sales. These, however, are mostly low-cylinder vehicles with rudimentary
engine and security devices. Their market share has since fallen to 13 percent in 2016. In 2016, 30 percent of new vehicles
sold were below 1,000 cc capacity.
There are 1 million cars and busses registered in Uruguay. Of these, 100,000 were registered prior to 1975; 280,000
between 1976 and 1995; 560,000 between 1996 and 2015; and 69,000 during the last two years.
Of the 78,000 trucks in circulation, 14,000 were registered before 1975; 26,000 between 1976 and 1995; 37,000 between
1996 and 2015; and 1,400 during the last two years. Newly inaugurated paper mills of European origin have forced a
certain reconversion of the aging truck park, as trucks used to transport logs need to comply with the latest European
safety standards.
Imports of auto-parts declined from $705 million in 2014 to $531 million in 2015 and to $442 million in 2016. Uruguay
has three assembly plants that produce vehicles and light trucks for internal consumption and regional markets in which
they enjoy tax preferences. China’s Cherry, Lifan, Dongfeng and Geely, Korea’s KIA and France’s Renault assemble in these
plants. In 2015, 16,000 vehicles were assembled in Uruguay.

Market Entry
MERCOSUR agreements and an FTA with México, allow vehicles manufactured in Brazil, Argentina and México to enjoy
preferential tax treatment. There is a ban on the imports of used vehicles, motorcycles, busses, trucks, chassis, and autobodies. Allowances are made for classic and sport-cars aged over twenty years. As of mid-2017, the import of vehicles that
do not incorporate security elements such as air-bags, ABS, head-rests, and seat belts are prohibited. Notwithstanding,
dealers who have such vehicles in stock are allowed to continue to commercialize them until the stock is depleted.

Barriers
There are currently no imposed barriers to selling new automobiles and/or new or refurbished spare parts. There are
63 brands and almost 900 different models of passenger vehicles available in a market of 3.2 million people (up from 24
brands and 380 models in 2005). Taxes, however, can constitute almost 50 percent of the final price of a new vehicle, and
are higher for high-cylinder and luxury models. For example, a Chevrolet Cruze which in the United States has a MSRP of
$20,400 (final consumer price approximately $14,000), is marketed Uruguay for $26,500 (basic model) and $36,000 (fullyequipped model). A Honda Civic LXS which in the United States has a MSRP of approximately $20,500 (final consumer
price approximately $19,000), is marketed Uruguay for $36,000. The Ford Focus SE which in the United States has a MSRP
of $19,050 is listed in Uruguay at $31,000.
The current (CIF) tax structure for the importation of new vehicles is as follows:
•
•
•
•
•
•
•

22% Value-Added-Tax (VAT)
23% Import tax (for vehicles not manufactured in MERCOSUR or México)
23% (IMESI – Specific Internal Tax) for vehicles up to 1,000 cc
28.75% (IMESI Tax) for vehicles from 1,001 cc to 1,500 cc
34.5% (IMESI Tax) for vehicles from 1,501 cc to 2,000 cc
46% (IMESI Tax) for vehicles over 3,000 cc
2% Consular Tax

Variable: Dispatch costs, dealer commissions, and importer profits.
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Current Market Trends
Low-cost Chinese-made vehicles entered the market in 2008 and quickly commanded a 24 percent market share.
These vehicles, however, lacked the security standards of the same models exported to other, more demanding
markets. Vehicles with smaller motors (as the Chinese brands) enjoy lower import taxes. Brazilian-made Chevrolets
lead sales but market share has fallen from a high of 27 percent in 2010 to 8.4 percent in 2016. During the first
six months of 2017, Chevrolet has a 15.5 percent market share followed closely by Volkswagen with 14.9 percent.
Electric cars are starting to hit the market though mainly for use by state-owned entity fleets (such as the power company),
and in an experimental stage for public transportation (mainly busses and taxis). Chinese and French manufacturers have
led the way in introducing electric vehicles to the market and may constitute an interesting niche for U.S. automakers. To
date, there are very limited offerings in the e-vehicle segment.

Current Demand
Sales of new automobiles have been declining since their peak in 2013. Economic uncertainties put a brake on sales but
have picked up somewhat in 2017. The Uruguayan Government is beginning to promote the use of electric vehicles and
efforts are being made market such units, and to install recharging stations along the most heavily populated regions of
the country.

Main Competitors
Strong competition comes from low-cylinder models manufactured in China that cater to first-time drivers. Most
automobiles sold in Uruguay, however, are U.S. or European brands manufactured in neighboring Brazil and Argentina.
Spare parts manufactured in Brazil dominate the market and enter Uruguay tariff-free.

Used and Remanufactured Automotive Products Summary
By Law, the import of used cars and trucks is not allowed. There are no restrictions on the import of remanufactured,
rebuilt, and/or used motor vehicle parts. Such imports, however, are rare.

Heavy Duty Products Summary
Other than trucks used for the transportation of forestry products (i.e. logs), there is no heavy-duty segment in the auto
industry in Uruguay. Public transportation busses are imported mainly from Brazil and increasingly from China though
with mixed results. There are newly-created Government incentives for the use of electric transportation modes.

Specialty Equipment Product Summary
With very few exceptions, Uruguayan consumers are not fond of customizing their vehicles. Window tinting is limited, and
the amount of tinting allowed is regulated by law, though rarely enforced.

Trade Events
Due to the lack of appropriate exhibit space, there are no automotive-related events scheduled to take place in Uruguay
in 2017 or 2018.

Local Resources
ASCOMA – Asociación de Concesionarios de Marcas de Automotores (Association of Motor Vehicle Marketers)
18 de Julio 1528 Piso 11
Montevideo – Uruguay
Tel: +598 2408 1545 - Tel/Fax: +598 2408 1609
info@ascoma.com.uy
www.ascoma.com.uy
ACAU – Asociación del Comercio Automotor del Uruguay (Automotive Trade Association of Uruguay)
Rincón 454, Of. 319-321
Montevideo – Uruguay
Tel: +598 2916 4400
acau@acau.com.uy
www.acau.com.uy

94 U.S. Commercial Service

Cámara de Fabricantes de Componentes Automotores (Automotive Component Manufacturers Chamber)
Av. Italia 6101
Montevideo – Uruguay
Tel: +598 2604 0497
compaut@ciu.com.uy
http://www.autopartes.org.uy

U.S. Commercial Service Contact Information
Name:
Position:
Email:
Phone:

Robert H. Gorter
Senior Commercial Specialist
office.montevideo@trade.gov
1-301-985-8854

Rating Definitions
1
2
3
4

Little to no probability of success for U.S. exporters
More challenges than opportunities
More opportunities than challenges
Very high probability of success for U.S. exporters

Category

Score

Services: Logistics & Transportation

3

Services: Engineering & Consulting

3

Services: Maintenance & Repair

3

Original Equipment: Tools & Testing Equipment

2

Aftermarket: Testing Equipment

1

Aftermarket Mobile Electronics & Technology

1

Aftermarket Parts & Components

2

Aftermarket Chemicals & Lubricants

2

Aftermarket Accessories & custom products

2

Remanufactured parts

3

Hybrid Vehicle Components

2

Specialty Vehicles

1

Motor Cycles

2

Buses

3

Trucks

3

Passenger Vehicles

3
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INTERNATIONAL

TRADE

ADMINISTRATION

U.S. Commercial Service
1401 Constitution Avenue NW
Washington, DC 20230

export.gov

