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CHANNELS: IN 2017
1. TV: 63% RADIO was RESPONSIBLE FOR THE GROWTH OF
INVESTMENTS IN THE MEDIA MARKET IN BRAZIL.
2. INTERNET: 267 RADIO crossep US$2 BILLION,
AN INCREASE oF 247 comPARED To 2016,
3. RADIO: /% US$1.6 BILLION WAS INVESTED.
4, NEWSPAPERS: 3%
5. OTHER:
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total market value will reach by 2020.

TRENDS

FOR THE D| the operation should become very light.
<:> COMING AUTOMATION
YEARS:

COMPRESSION

artificial intelligence input

Sources: Media Data 2016, Kantar lbope Media, Pesquisa Midia



