China eCommerce

Virtual Product Pitch

Business-to-Business Product Pitch Session

China’s eCommerce market is developing into a highly sophisticated
and popular platform for consumers, accounting for 7.8 percent of
China’s total retail sales of consumer goods this year. To take advantage
of these opportunities, the U.S. Department of Commerce is organizing
the first ever “virtual” product pitch session connecting U.S. companies
with leading Chinese eCom

Benefits

e Opportunity - Tap into e rapidly growing'eCommerce industry
o Efficiency - Pitch in 5 minutes or less
e Immediate feedback - Receive input fro

cision makers who
understand product trends and success factor i‘,‘v

¢ Cost saving - No travel necessary

e Convenience - Connect from your office
(webcam & internet connection required)

* Customized - China IP Consultation provided in advance of Pitch

For More Information:

Megan Schildgen
Commercial Officer
Chicago U.S. Export Assistance Center
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Apply"Now, Space is Limited to
ix U.S. Companies

www.expart.gov/china/virtualpitch/

eadline: February 5™ 2014
Application Requirements:

e Company must be registered and
headquartered in the U.S., producing
“Made in America” consumer goods.

e Must have existing sales in the U.S.
e Export experience preferred

Cost:
e 5300 participation fee

T 312.353.4798 | megan.schildgen@trade.gov

®

United States
Department of Commerce

U.S. Department of Co

"America

Application form: http://1.usa.gov/19XuecU
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